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It should! Printed selling is selective, and the message was addressed 
to him as a promising prospect. It enters his consciousness through the sense that brings us a large 
percentage of our knowledge. Printed messages remain the big force in selling. Just as Champion 
paper is the choice of leading advertisers and printers, a perennial favorite for its high quality, wide 
variety, pressroom performance and finished attractiveness. The three great Champion mills offer you 
a complete line for letterpress and offset printing. Given good art, copy and printing, a likely audi- 


ence, and Champion paper...and you have the perfect setup for making big and profitable sales. 
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LUDLOW 


Multiple Forms Will Help You Increase Production 


If you handle a job as a single unit, when identical forms could have been 
set 4-up, 8-up, 16-up or more, you throw away profits that are rightfully 
yours. A job of labels such as is shown above is repeat-cast 16-up from a 
single setting of six lines of Ludlow matrices, made up, locked up, and sent 
to press within a very short time and at a materially lower production cost. 
Multiple-form composition on the Ludlow enables you to utilize full press 
capacity and to reduce cress running time, as well as to expedite compos- 
ing room and bindery operations, saving time and money all along the line. 
Ludlow multiple forms enable you to better handle “rush” work in record 
time, as many a job can be printed in multiple, cut and delivered before 
electrotypes are obtainable, avoiding both delays and additional expense. 
Many other advantages which will help to reduce production expense are 
enjoyed by Ludlow-equipped plants. Write us today for complete details. 


Ludlow Typog raph Company * 2032 Clybourn Avenue, Chicago 14 
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AMONG YOUR 





BUSINESS ASSETS 


Each time you place a letterhead or form on a WESTON paper, you add 


another satisfied customer to your list. Every job on a WESTON paper brings 


back more steady, profitable, easy-to-sell and easy-to-service business. High grade 


WESTON cotton fibre papers have the greatest repeat value .. 


more money for you. 


. and they make 


It pays to recommend WESTON papers. 





BONDS 
WESTON'S BOND 
Extra No. 1, 100% Cotton Fibre 
WESTON’S DEFIANCE BOND 
100% Cotton Fibre 
WESTON’S HOLMESDALE BOND 
75% Cotton Fibre 
WESTON’S WINCHESTER BOND 
50% Cotton Fibre 
WESTON’S BLACKSTONE BOND 
25% Cotton Fibre 
WESTON’'S BLACKSTONE OPAQUE 
25% Cotton Fibre 
For Reports and 
Announcements 
WESTON’'S OPAQUE SCRIPT 
Cotton Fibre Content 


THE COMPLETE WESTON LINE 


LEDGERS 
BYRON WESTON CO. LINEN RECORD 
Extra No. 1, 100% New White 
Cotton ‘and Linen Fibre 
WESTON’S DEFIANCE LEDGER 
100% Cotton Fibre 
WESTON’S WAVERLY LEDGER 
75% Cotton Fibre 
WESTON'S oe ae LEDGER 
% Cotton Fibre 
WESTON’'S WINCHESTER LEDGER 
50% Cotton Fibre 
WESTON’ AA BLACKSTONE LEDGER 
7, Cotton Fibre 


MACHINE ACCOUNTING 
WESTON’S MACHINE POSTING LEDGER 
0% Cotton Fibre 
WESTON’S TYPACOUNT POSTING 
25% Cotton Fibre 





INDEX BRISTOLS 
WESTON’S DEFIANCE INDEX 
100% Cotton Fibre 
WESTON’S WINCHESTER INDEX 
50% Cotton Fibre 


WESTON’S MACHINE 
POSTING INDEX 
50% Cotton Fibre 


WESTON’S TYPACOUNT INDEX 
25% Cotton Fibre 


SPECIALTIES 
WESTON'S DIPLOMA PARCHMENT 
100% Cotton Fibre 


WESTON’S FINGERPRINT INDEX 
50% Cotton Fibre 


BYWESCO MANUSCRIPT COVERS 





BYRON WESTON COMPANY : 
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We like Miller Presses because: 







of their COMPACT design* 





up to 50% savings in floorspace 













Miller presses are built to conserve floor space 
and reduce overhead costs. Just think, three 






Miller Two-Colors will occupy the space re- 
quired by two other presses of the same sheet 
size. May we send you dimensions on all Miller 
presses? 











HERE ARE PLANT EXECUTIVES FROM DIFFERENT SECTIONS 
OF THE UNITED STATES, WHO AGREE WITH THIS 
STATEMENT. 


H. M. Fritz, Wm. G. Johnston Co., Pittsburgh 

E. M. Grebe, Paper Package Co., Indianapolis 

Donald C. Hagar, Rapid Service Press, Inc., Boston 
Herman Knochenhaver, Baker, Jones, Hausaver, Inc., Buffalo 
L. J. Navran, Burd Fletcher, Kansas City 

J. P. Pollack, Arrow Press, Inc., New York 

W. P. Scott, Allen, Lane & Scott, Philadelphia 

Harry L. Strang, The Deers Press, Seattle 

E. P. Williamson, Boyd Printing Co., Dallas 
















OUR REPRESENTATIVE WILL BE PLEASED TO FURNISH 
YOU WITH NAMES OF OTHER SATISFIED USERS. 


MILLER PRINTING MACHINERY CO. 


Pittsburgh, Pennsylvania 














LOUIS MINTON, LTD., 


52 CORPORATION STREET MANCHESTER 4, ENGLAND 
ESTABLISHED 1898 


“MINTITE” PATENT ROLLERS 


APPROVED GRADES OF COVERINGS FOR EVERY KIND OF PRINTING 
AND VARNISHING ON PAPER, TIN, ETC. 


STILL GIVING SATISFACTORY SERVICE 
AFTER BEING IN CONSTANT USE 
FOR OVER 30 years! 


PROMPT DELIVERY OF COVERED ROLLERS FOR POPULAR PRESSES 
FROM STOCK IN NEW YORK CITY, CHICAGO AND MONTREAL 


AFTER FIVE YEARS CONSTANT USE WITH PERFORATING RULES 





AFTER AFTER 


BEFORE 
AT THE END OF TWELVE MONTHS THERE IS A PERFECT SYMMETRICAL INCREASE 
OF '4c”. THIS PROVIDES FOR A MARGIN FOR CORRECTING THE COVERED ROLLER 


AFTER WHICH IT REVERTS TO THE ORIGINAL DIAMETER AND ITS CONDITION—AS 
NEW. THE INCREASE WILL AGAIN OCCUR, BUT NEVER MORE THAN 4c” INCREASE. 


This can be done to all grades of ‘“MINTITE’’ suitable 
for every description of printing when damages occur. 





Please oddress inquiries from New England and Middle Atlantic States to 


MR. LOUIS MINTON 
Damage, also 160 Central Park South, New York City, N. Y. COVERED 


Dried-on ink is Exclusive Midwest Distributor ROLLERS 
REMOVED ACME PRINTING INK COMPANY AVAILABLE FOR 
WITHOUT 1419-43 West Carroll Ave., Chicago 7, Ill. TRIAL WITHOUT 


Exclusive Canadian Distributor 
al 1ON 
RE-COVERING MACFARLANE SUPPLY COMPANY sanded 


130 Port Street, Montreal 1, Quebec COPYRIGHT 


Connections in Halifax, Toronto, Winnipeg, Vancouver 
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I nvestigate 
THE NEW 


HEAVY-DUTY 
SteroSaw 





Check These Features 


Extra large table 28”x36” 
Heavy base—no vibration 
Powerful 2 H.P. motor 
Positive double V-belt drive 
Straight edge and side gauge 
Positive elevating mechanism 
Ten inch saw blade 

Push button switch control 
Completely enclosed drive 
Rugged ball bearing saw mount 
Shatter-proof chipguard 
Four-wheel chip buggy 


Write for Illustrated Circular 


NOLAN 


CORPORATION 


1335 East Dominick St. 


ROME, NEW YORK 


Please send literature and complete 
information on the SteroSaw 


é 





pany —— 


Address 








City = 


State 








By. 
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Leading Business and Technical Journal in the Printing and Allied Industries 


VOL. 120 * MARCH 1948 * NUMBER 6 


Leading Articles for You This Month 
PAGE 
Freund Explains Fotosetter to Craftsmen. .By Glenn C. Compton 33 


Keep Tax Savings in Mind When Handling Business 


po rere rere ry By A.C. Kiechlin 37 
ee eet Pere e By Glenn J. Church 39 
Detroit Industry Marks Fourth Year of 

Co-operative Apprenticeship Program.................. 40 
How Most Problems May Be Avoided in Cylinder Packing. ..... 42 
“Poop Deck” Solves Problem of Expansion.................. 43 
Apprentices at Government Printing Office.................. 44 


Illuminating Facts About Pressrooms. .By Walter S. Greenwood 46 


Basic Facts About Makeready.................. By John Long 61 





—all that plus these regular features 


rr ree 52 Salesman’s Corner......... 56 





The Month’s News........ 58 





e i} enoen 
Member Associated Busi Papers lity Gi p Member Audit Bureau of Circulations 


J. L. Frazier, Editor and Manager Joseph J. O'Neill, Advertising Manager 
Glenn J. Church, Associate Editor 309 W. Jackson, Chicago 6, Ill. 
Glenn C. Compton, New York Editor Eastern Advertising Representative 
H. V. Downing, Assistant Editor William H. Thorn 
H. Goodenow, Circulation Manager 522 Fifth Ave., New York City 18 






THE INLAND PRINTER, MARCH, 1948, Volume 120, Number 6. Published monthly by the Maclean-Hunter 
Publishing Corporation, 309 West Jackson Boulevard, Chicago 6, Illinois. Horace T. Hunter, President; John 
R. Thompson, Vice-President; J. L. Frazier, Secretary. (Eastern Office, 522 Fifth Avenue, New York City.) 
Subscription rates for United States one year, $4; two years, $7; three years, $10; single copy, 40 cents. 
Canadian: $4.50 a year; single copy, 45 cents. Pan-American: one year, $6; two years, $10; three years, $15. 
Foreign: one year, $10; three years, $20. Make checks or money orders (for foreign) payable to Maclean- 
Hunter Publishing Corporation. Foreign postage stamps not acceptable. Entered as Second-class matter, 
June 25, 1885, at the Post Office at Chicago, Illinois, under Act of March 3, 1879. All manuscripts should 
be accompanied by adequate postage for their return. THE INLAND PRINTER assumes no responsibility for 
unsolicited contributions except to accord them courteous attention and ordinary care. 













Yes, “when you use Simonds... you stay in the 
Highlands of consistent cutting efficiency.” No face- 
drag or feather-edge in cutting. No peaks and valleys in output. 
Every cut with a Simonds Paper Knife is clean and sharp... 
and you get far more cuts between grindings. 


Simonds special S-301 Steel has unmatched toughness and edge- 
holding qualities. And Simonds special manufacturing methods 
guarantee correct hardness and temper, uniform taper, and just 
the right job of concave-grinding for proper face clearance. 
Let Simonds keep your knife costs right “on the line”. Order 
S-301 Paper Knives today. 


BRANCH OFFICES: 1350 Columbia Road, Boston 27, Mass.; 127 S. Green Street, ieee Vs 
416 W. Eighth Screet, Los Angeles 14, Calif.; 228 First Street, San Francisco 5, Calif.; 311S. W 
First Ave.,- Portland 4, Ore.; 31 W. Trent Ave., Spokane 8, Washington. Canadian Factory: 
St. Remi S$t., Montreal 30, Que. 


¥ 5-301} 





SIMONDS 
ALSO MAKES: 


; ral 
ELECTROTYPE SAWS PAPER CORE AND TUBE SAWS 


ih; 
- Are). 1 s5 


| SAW AND STEEL CO. | 


FITCHBURG, MASS. 


Other Divisions of SIMONDS SAW AND STEEL CO. 
making Quality Products for Industry 


SIMONDS 


ABRASIVE CO 


PHILADELPHIA, PA, SIMONDS 


Ee ~ | CANADA SAW CO LTO. 
ae sew ano Seen cy Grinding een sere arseren 


IN ITe eats = 
Furnace Steels and Grains 
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Photograph by courtesy of lowa State College, reproduced 
in “The Alumnus”—on Consolidated Coated Paper 


‘Faithful Printed Reprodue 


Require Fine Coated Papen 


Coated paper. 

low 
jee. ae of Agriculture and 
Publications, »1n a number of the College’s 


attains ; 
reproducti Qs outstanding! i 
tions of illustrations — 44} ee 
oes it 


by using Consolidated Coated 





Consolidated Coated 


Papers 


If you now use coated papers, a change to 
Consolidated Coated may substantially 
reduce your paper cost. If you now use 
uncoated papers, you may find that Con- 
solidated Coated materially improves 
present printing results, at no extra cost. 

By “streamlined” manufacturing 








PRODUCTION GLOSS 
MODERN GLOSS 

methods, Consolidated produces a superior 
coated paper within the price range of 
uncoated paper. Many publishers, adver- 
tisers and printers, large and small, find 
Consolidated Coated, manufactured in 
weights down to 45 pounds, meets almost 
every printing need. 





Get these Paper-Cutting 
Advantages with 


CHANDLER & PRICE 


AUTOMATIC CUTTERS 


39° 44” 50” 


Available 49 
Prompt D 


© 





Two things are mighty important in the paper cutter you want today— 
prompt delivery, and a cutter with a reputation for dependable perform- 
ance and long life. Chandler & Price automatic cutters give you both. 


These cutters also provide the four things most wanted in a paper 
cutter: (1) Accurate Cutting; (2) Speed; (3) Convenient Operation; 
(4) Freedom from Mechanical Troubles. 


1. Accurate Cutting—A solid one-piece casting provides 
a rigid vibrationless bed . . . no warping or twisting under 


heavy cuts ... heavy ribs on the underside prevent spring- 
ing under heavy cuts . . . knife is pulled, not pushed, avoid- 


ing knife chatter and providing smooth even cuts. Simul- 
taneous use of both hands is required to start knife stroke. 
{utomatic stop so that cutter absolutely cannot repeat! 
The back gauge is always rigid when in locked position; 
jogging of heavy stock against it cannot make it get “out of 
square” with the knife. 
2. Speed—In paper cutting, speed depends not only on 
cutter speed but also on control speed. C&P Automatic Cut- 
ters have all three controls—locking lever, back-gauge hand- 
wheel, and cutter-starting levers—grouped right in front. 
Lost motion is eliminated. Operator works freely, easily, 
and at maximum efficiency. A short quick push on a lever 
at the operator’s left hand releases the back gauge . . . a spin 
on the ball-bearing handwheel shoots the back 
gauge along the table to the wanted position. A 
short pull on the locking lever wedges the back 
gauge immovably. Overhead measuring tape 


has big, easy-to-read figures. 


3. Convenient Operation —Additional con- 


THE CHANDLER 





veniences include: three-part back gauge that can be set to 
cut three dimensions at a single stroke...easily adjusted fric- 
tion box (controlling binder pressure) located out in the open, 
with indicator showing pressure applied at all times...knife 
adjustment with a single wrench, drawbar at either side easily 
turned to raise or lower knife. . . a sliding panel that opens 
and closes automatically, as the knife ascends and descends, 
keeps trimmings from packing in the knife-slot. 


4. Freedom from Mechanical Troubles—Continuous 
tests and many years of use have proved that the C&P 
clutch takes hold smoothly and positively even after thou- 
sands of engagements. When wear occurs after long use, a 
slight movement of a single lever outside the clutch casing 
restores action to original efficiency . . . brake is self-adjust- 
ing to take up its own wear, and further adjustments are 
made when needed, by turning a single nut . . . all oiling 
points readily accessible, with oil leads from important 
bearings brought out in clusters of oil tubes at 
either side of cutter. 


These and many other advantages which will 
handle your cutting problems for years ahead 
are fully described in an 8-page booklet which 
will be supplied upon request. Write us. 


CLEVELAND, OHIO 


* 
§ 


Manufacturers of Printing Machinery for over 60 Years 
For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 





RICE COMPANY 


* 











New Invention for 


Berore you reach for your pen to 
sign your mail... 

STOP! ... this is an important mo- 
ment in your business day. 


LOOK! ... at the letter. How is it 
spaced and typed? At the letterhead. 


How well does it represent you? 


LISTEN! ... to the urge to improve 
your letters and your letterheads to- 
day—for better business tomorrow. 


For better-looking letters, 
your letterhead on Howarp Bono. 


print 


COLOR PHOTO BY RALPH RAWLINGS——-UNDERWOOD 


Executives Desks! 


In whitest white, or in any of its 
clear, clean colors, Howarp Bonp 
does complete justice to you, to 
your company, and to what you 
have to say. So stop—look—listen 
—then GO to Howarp Bonp for 
letterheads. 


HOWARD PAPER MILLS, INC. * HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard Bond 
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“THE NATION’S dia 
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BUSINESS PAPER” 











Sequins for Secretaries? 
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After all, there’s a place for everything 


Fine bond paper has an important In short, it’s practical to use thrifty 
place of its own in business, of course. Maxwell Bond. 
But for the unglamorous yet necessary task Maxwell works well with pen, pencil or 
of keeping most business records, it’s practical typewriter. It prints cleanly, erases without 
to use a sturdy, inexpensive bond—one smudge and produces clear carbons. Although 
that’s made especially for multi-copy forms, it bears a distinguished watermark, 
inter-office correspondence and all Maxwell Bond is priced well within the 


other routine business printing. limitations of every office budget. 


Maxwell Bond 


America’s Favorite Low-Cost Bond 


Howard Paper Mills, Inc. © Maxwell Paper Company Division « Franklin, Ohio 





























Exceptional Steadiness of Intensity 
and Color Balance of Light Output 







The New “STRONG” 


GRAFARC “a 


FULLY AUTOMATIC 
HIGH INTENSITY 
ARC LAMP 


especially designed for all photo- 
mechanical reproduction processes 


OFFSET LITHOGRAPHY 
PHOTO ENGRAVING 
ROTOGRAVURE 
with 
Camera, Printing Frame, 
Composing Machine 





. The optical system is so designed that uniform illumina- 
tion can be provided on any work from 8”x10” up to billboard 
size. The Grafarc eliminates the illumination variable in the 
accurate control of densities. Exposures can be made by a 
simple timer . . . for the light is the same ALWAYS! With 
this strong lamp a dollar’s worth of electrical power will 
properly expose five to eight times more sensitive material 
than with present arc lamps. This efficiency is largely attained 
through the use of an easily cleaned, silvered glass, diffusive 
reflector. An automatic arc striker brings the arc up to full 
brilliance in less than five seconds. The burning away of the 


carbons is compensated for by means of a variable speed 
carbon feed motor, which maintains a constant arc gap length. 
A meter and dial switch are provided as a means of indicating 
e and compensating for any changes in line voltage. 





THE 


STRONG ELECTRIC 


CORPORATI 
The World's Largest ree 7 
Projection Arc Lamps 
Field Men Everywhere 






THE STRONG ELECTRIC CORPORATION 
57 City Park Ave., Toledo 2, Ohio 


Please send Free literature and prices on the new Strong GRAFARC 
High Intensity Arc Lamp. 


NAME 


FIRM a 
STREET. CITY STATE 


57 City Park Ave., Toledo 2, Ohio 
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Look at Leveleoat 


Look at Levelcoat... 
for brightness 


Yes, for the clear brilliance that 
makes fine printing sparkle, look 
at Levelcoat.* Beautiful Levelcoat 
printing papers have body bright- 
ness, bred in the fiber itself. And 
surface luster born of clays as 
smooth and white as swan’s down! 


Look at Levelcoat... 
for smoothness 


See it—feel it! Let your eyes and 
your fingers tell you how much 
smoother Levelcoat is. Here is an 
unusually fine coated paper. For 
Levelcoat is surfaced by a precision- 
controlled process... to give your 
printing the Levelcoat lift! 


Look at Levelcoat... 
for printability 


To pressmen, Levelcoat printability 
means beautiful, dependable per- 
formance, run after run. To adver- 
tisers it is an assurance that the 
most carefully wrought effects will a re 
come faithfully through the presses ge — pen ap Trufectt, 


— subtly, glowingly alive! 2 Kimfectt, Multifectt and Rotofectt. 
bocleoat” 
qeonr"t nD i. 


n 
0K ay Lever” 


* TRADEMARK 


PRINTING PAPERS Tt. M. REG. U.S. PAT. OFF. 


KIMBERLY-CLARK CORPORATION, NEENAH, WISCONSIN 
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Built 









The Cottrell 5-color Rotary is designed 
to and does deliver, quality color printing at 
exceptionally high speeds and with a 
maximum net production. 

These characteristics combine to result 


in dependable operating profits. 





B. COTTRELL & SONS CO. 


Westerly, Rhode Island 


New York: 25 E. 26th St. > Clayburn Division: 3713 N. Humboldt Ave., Milwaukee, Wis. 
Chicago: Daily News Bldg., 400 W. Madison St. e@ Smyth-Horne, Ltd., 13 Bedford Row, London W.C. 1, Eng. 


C. 








When you receive 


a letter . 


“paper makes a difference!” 





EAGLE-A 


ASAS 
PAPERS 











Postmen who deliver mail in business dis- 
tricts, year after year, notice that the crisp, 
whiter, impressive looking letters usually 
bear the names of the more important 
firms. 


EAGLE-A AGAWAM BOND 


is the finest 100% cotton content paper 
obtainable . . . its use assures that impor- 


EAGLE 


14 r Items Not Advertised, Write 


PRESS _ 


-\ PAPERS 


AMERICAN WRITING PAPER CORPORATION e HOLYOKE MASSACHUSETTS 
> THE INLAND PRINTER’S ‘Readers’ Service” 


a 
ieee 


tant look of distinction so desirable in 
business letters with matching envelopes. 


Eagle-A Agawam Bond is also ideal for all 
legal forms, policies, certificates — or any 
usage calling for stamina and permanence. 


Eagle-A Agawam Onion Skin and Eagle-A 
Agawam Vellum are also included in the 
complete group of Eagle-A 100% cotton 
content papers. 


PRESTIGs 














“NO-OFFSET” PROCESS 


ENDORSED BY THOUSANDS 
OF COUNTRY’S LEADING PRINTING PLANTS 


It is no longer necessary to experiment — The “No-Offset” process pioneered by Paasche has 
proven beyond a question of a doubt that ink offset is best prevented through the use of Paasche 
“No-Offset” Process. 






Thousands of printers throughout the United States and in practi- 
cally every foreign country has found that the prevention of ink off- 


\ me: set is a certainty with Paasche Equipment and Paasche ‘No-Offset” 
Solutions. 


” Paasche Units are for any type of paper or ink. “No-Offset” preven- 
NAP S 42 tion helps to eliminate static and is also used for humidification. 


NAPS PORTABLE STAND “NO-OFFSET” UNITS 
Readily moved from one press to another. 


Printing plants having compressed air and requiring a flexible installation which can be used on 
several different presses will find the Paasche NAPS 42” or the NAPS, 84” one and two gun units, 
the answer to their problem. Sturdily constructed and adjustable as to height and width and can be 
moved conveniently from press to press. 









— peal pe ali 
= 


NAP 84” TWO GUN 
PRESSMOUNTED UNIT 


The most economical type of installation to use when 
» et more than one or a complete battery of presses are to 
be “No-Offset” equipped. 


NAP 84" 


N APE 42” Paasche pressmounted units operate from a central source or air supply. They 
are readily attached to the press, eliminating tripod stands, compressors, and 
allowing freedom of action around the press saving valuable working space. 
Brackets are available to fit any make of printing press and units are equipped 
with either one or two guns. 





NAPE PORTABLE ELECTRIC COMPRESSOR UNIT 
Adaptable to any press— 
Portability increases the efficiency of all presses. 


The ideal choice where air supply is not available and where portability is essential. Source of 
compressed air is self contained, fully enclosed and automatic, quiet in operation and perfectly 
balanced, uses a minimum of floor space and is available in sizes to fit every press requirement. 





Paasche Solutions may be used to prevent ink offset on any kind of printing, including metal foil 
and cellophane, food wrappers and containers—and to meet various climatic conditions. 


(E rompt Deli ver y.) 


1905 DIVERSEY PARKWAY .. . CHICAGO 14, ILLINOIS 
Paasche Airbrush (Canada) Ltd., 864 Pape Avenue, Toronto 6 


BRANCH OFFICES IN ALL» PRINCIPAL CITIES 9 43 YEARS AIRDEVICES PIONEERING 
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on all Rotary and Flat Bed Presses 


Presses can be s 
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PARTIAL LIST 
(published by permission) 
OF PRINTING PLANTS 
EQUIPPED WITH 


CHAPMAN STATIC 
ELIMINATOR 


Addison Lithographing Co. Rochester, N.Y. 
AlcoGravure Hoboken, N.J. 
The American Label Co. New York, N. Y. 
Bird & Son East Walpole, Mass. 
Alfred Bleyet & Co. Brooklyn, N. Y. 
Brooks Banknote Co. Springfield, Mass. 
The Central Lithograph Co. Cleveland, Ohio 
Chilton Company Philadelphia, Penna. 
The Colonial Press, Inc. Clinton, Mass. 
Columbian Art Works Milwaukee, Wis. 
Commercial Printers, Ltd. Regina, Sask., Can. 
W. B. Conkey Company ene Ind. 
i i in rp. 
Consolidated Lithographing batt tynsN. - 
rp. Ltd. 
Consolidated Paper Corp: alk cia 
Continental Lithograph Corp. Cleveland, o. 
The Cornwall Press, Inc. Cornwall, N.Y. 
Press, Inc. So. Weymouth, Mass. 
Elwain Company Holyoke, Mass. 
wes e Co. Inc. New York, 
Dominion Loose Leaf Co. Ltd. 
® Toronto, Canada 


Eastern Offset, Inc. Baltimore, Md. 
The Free Methodist Publishing House 
Winona Lake, Ind. 
Gilman Fanfold Corp. Niagara Falls, N.Y. 
Gospel Trumpet Company Anderson, Ind. 
Government Printing Office 
Washington, D. Cc. 
.Co., Inc. 
The Henle Wax Paper Mfg a wee a. ¥. 
H. O. Houghton &? Co. Cambridge. Mass 
The Houston Chronicle Houston, Texas 
Judd & Detweiler, Inc. Washington, D. Cc. 
Kary-Safe Paper Bag Co. 


Keller-Crescent Company 

The Kellogg & Bulkeley Co. Hartford, 

M. V. Klich Printing Co. Chicago, Ill. 

Mack Printing Co. 

The Maaqva Co. 

The Maple Press Co. 

Mennonite Publishing House Scottdale, Pa. 

Mid-West Wax Paper Co. : 
Fort Madison, Wis. 


E. E. Miles Co. South Lancaster, Mass. 
Milwaukee Lace Paper Co. Milwaukee, Wis. 
The Thos. D. Murphy Co. Red Oak, Iowa 


The Conde Nast Publications, Inc. 
Greenwich, Conn. 


The National Carbon Coated Paper Co. 
Sturgis, Mich. 


Neely Printing Co. Chicago, Ill. 
Orange Publishing Co. Syracuse, N.Y. 


Pantograph Prt _ & Stat. Co. 
J Bloomington, I. 


Paterson Parchment Paper Co. Bristol, Penna. 
The Plimpton Press lorwood, Mass. 
Prospect Press, Inc. New York, N. Y. 
Public-Press-Limited Winnipeg, Can. 
The A.H. Pugh Printing Co.Cincinnati, Ohio 
The Rumford Press Concord, N. H. 


Russell's Ry. & Motor Bus Guide Co. 
Cedar Rapids, lowa 


The Shelby Sales Book Co. Shelby, Ohio 


L. C. Smith & Corona Typewriters, Inc. 
Cortland, N. Y. 


Stovel Company, Ltd. Winnipeg, Canada 
Thomsen-Ellis-Hutton Co. Baltimore, Md. 
The Travelers Insurance Co. Hartford, Conn. 
The Wayside Press Mendota, Ill. 
Webb Publishing Co. St. Paul, Minn. 


West Carrollton Parchment Co. 
West Carrollton, Ohio 


Western Newspaper Union Fargo, N. D. 
Western States Envelope Co. 
Milwaukee, Wis. 


Wheeling Steel Corp. Wheeling, W. Va- 
The Wolf Envelope Co. Cleveland, Ohio 
Wyomissing Glazed Paper Co. Reading, Pa. 
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A Complete Service 


ART LAYOUT 
Lettering, photo retouching, copy 
preparation, photo color process. 


PHOTOGRAPHY 


Black and white, color, all types 


color prints and color separations. 


PRINTING PLATES 


Offset or Letterpress. 


should be given when selecting a source of supply for your 
plate requirements. There are plate makers—and plate makers. 
Ability to produce the best quality ALWAYS, should be a prim 

requisite. 

The scope of operation should be broad, should include art, 
photography, offset and letterpress for color process, black and 
white, highlights, posters, negatives or positives for machine 
transfer, photo-composed press plates, albumin or deep etch, 
and direct color separation. For then your job can be handled 
in a manner best fitted to your requirements. Such service 


is rarely available from other than large, well equipped, 
completely staffed plants. 
The plant selected should be one that operates 24 hours a day, 
so that your jobs can all be put in the works the minute they 
are received. This is especially important on your rush work. 
Finally, your choice should be an organization that is not 
content to do work in only the conventional manner, but 
should be one that is ever alert to the new developments and 
processes which affect important new economies for you. 
We'd appreciate your measuring Graphic Arts service by the 
above yard stick. 


MAIN OFFICE AND PLANT-110 OTTAWA ST.- TOLEDO 4, OHIO Phone GArfield 3781 


NEW YORK OFFICE 


148 West 23rd Street 
Phone Chelsea 3-5309 
DETROIT BRANCH 


825 West Elizabeth 
Phone Randolph 9122 


CHICAGO OFFICE 
222 West Adams Street 
Phone Randolph 5383 
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THE FIRST INKING ROLLER MADE IN AMERICA WAS 


MADE BY SAM’L BINGHAM, FOUNDER OF TODAY'S 
SAM'L BINGHAM 


Until a pressman named 
Adam Spears, in London 
in 1804, got his luncheon 
molasses mixed up with 
his work, ink was pressed onto type 
with leather balls. Soon, the iron ink- 
ing rollers that were holding back the 
development of the cylinder press, 
were coated with a mixture of glue 
and molasses, and modern printing 
was on its way. 

The secret of the glue-and-molasses 
roller was brought to 
America by a Pres- 
byterian minister, who 
imparted his informa- 
tion to Daniel Fanshaw, 
New York printer for 
the American Tract and 


me 


SAM’'L BINGHAM 


SAM'L BINGHAM’S SON MFG. CO. 


¢ MANUFACTURERS OF 
PRINTERS’ ROLLERS 
LITHO-OFFSET ROLLERS 
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‘S SON MFG. CO. 


Bible Societies. Mr. Fanshaw called in 
his foreman, Sam Pike, who entrusted 
his best pressman, Sam’! Bingham, 
with the task of fashioning America’s 
first “composition” roller. 

Twenty-one years later, in 1847, Sam’] 
Bingham was the first man to make a 
business of supplying rollers to the 
printing trade. Until that time, each 
pressman had made his own rollers. 

Today —a hundred years later—the 
same practical spirit that guided Sam’l 
Bingham guides his 
successors in research 
work and the careful 
manufacture of rollers 
to meet the widely vary- 
ing needs of modern 
printers. 


THERE’S A FACTORY NEAR YOU: 


DES MOINES 2 
DETROIT 10 
HOUSTON 6 
INDIANAPOLIS 2 


ATLANTA 3 
CHICAGO 5 
CLEVELAND 14 
DALLAS 1 


OKLAHOMA CITY 6 
PITTSBURGH 3 
ST. LOUIS 2 
SPRINGFIELD, 0. 


KALAMAZOO 12 

KANSAS CITY 6 

MINNEAPOLIS 15 
NASHVILLE 3 


ONE HUNDRED YEARS OF ROLLER MAKING 
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CLOQUET, MINNESOTA 


NORTHWEST PAPER COMPANY . 











NORTHWEST BOND 
NORTHWEST LEDGER 
NORTHWEST MIMEO BOND 
NORTHWEST OFFSET 
NORTHWEST INDEX BRISTOL 
NORTHWEST POST CARD 
KLO-KAY BOOK 

KLO-KAY LABEL 

MOUNTIE BOOK 

MOUNTIE OFFSET 
CARLTON BOND 

CARLTON LEDGER 
CARLTON MIMEOGRAPH 
CARLTON DUPLICATOR 
NORTH STAR WRITING 
POSTER 


5201 
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PAPER COMPANY 


CLOQUET, MINNESOTA 


MINNEAPOLIS 2- FOSHAY TOWER 


SAN FRANCISCO 8 - 391 SUTTER ST. ® 





EN VELtOP E 


NORTEX WHITE 
NORTEX BUFF 
NORTEX GRAY 
MOUNTIE 
CARLTON 


PAPER S 


PAPER S 


CONVERTING 


e CHICAGO 6-20 N. WACKER DRIVE 
ST. LOUIS 3 - SHELL BUILDING 


PAPETERIES 

DRAWING 

ADDING MACHINE 
REGISTER 

LINING 

GUMMING 

COATING RAW STOCK 
CUP PAPER 




















ASSURED DELIVERIES 
An organization of vast re- 
soerces guarantees your order. 


Ne ase, 
saiieiite Nae Pe 




















COAST-TO-COAST FACILITIES 
11 plants and 25 soles offices 
actoss the nation. 





TECHNICAL SERVICE 
Practical field engineers to 
__ solve yoor problems. 





Trained metoilurgists with ex- 
tensive laboratory facilities. 


GOOD TYPE METAL, 


I, Federated type metal you get the 
exact metal you specify, PLUS all these 
intangible ingredients. These back- 
ground factors mean service and secur- 
ity...they mean that you get consistently 
better type metal to help you do a con- 
sistently better job. 


For any type metal need—Linotype, 









EXPERIENCE 
Years of “know-how mean 
better products. 





QUALITY CONTROL 
Continuing analyses with the 
latest scientific equipment, 


AND ALL THIS TOO! 


Intertype, Monotype; Stereotype, Auto- 
plate, Electrotype; MOR-TIN corrective 
alloy—see Federated first. 


Fedouite 


METALS DIVISION 











AMERICAN SMELTING AND 
REFINING COMPANY 
120 BROADWAY, NEW YORK 5, N. Y. 
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No. 05 VANDERCOOK 


Form size: 14x24 inches 





“ 


New © @ @ © © @ e moderately priced general purpose proof press especially suitable for 
galley proofs of machine composition and made-up pages. 


€ 
Simple e@ e e e e nocylinder packing to change and the simple, efficient inking mech- 
. anism requires no adjustments whatsoever. 


Speedy e e e e e_ impression cylinder and inking roller trips are entirely automatic. 
Anyone can quickly produce good proofs at high rate of speed. 


Low Upkeep 


average life of impression cylinder is five years, and of inking rollers, 


two years. Both can be quickly changed at small expense. 


Compact e e e e extra large steel cabinet with ample storage space, convenient shelf 


Sold Exclusively by American Type Founders 


Branches in Principal Cities 
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A New Vandercook Galley Proof Press With 
Safety Device to Instantly Stop Machine Upon 
Contact with any Object Above Type High! 


Mae in production, this completely redesigned machine will meet 
the demand of newspapers and printers for a High Speed and Safe 
Electrically Operated Proof Press, capable of delivering up to 40 proofs 
a minute! 

The new No. 23 Vandercook “Safe Electric’? Proof Press has a bed 
size of 15” x 26”, and occupies a floor area of 36” x 57”. Inking mechan- 
ism consists of a motor driven Ink Drum, Vibrator and 4 Synthetic 
Rubber Form Rollers. Two wide hinged doors on the front and back of 
machine make all driving and operating mechanism readily accessible. 

Most remarkable improvement is the new safety device—so sensitive 
that any obstacle };” or more above type high ... including a slug as 
shown in the illustration on the left . . . will instantly stop the press. 
Write for more detailed information. 


ANDERCOOK 
Kaient® 
VANDERCOOK & SONS, INC. 
General Offices—900 North Kilpatrick Avenue * Chicago 51, Illinois 
Chicago Display Room—630 South Dearborn Street 
Eastern Branch—216 East 45th Street, New York 17, New York 
Western Branch—1151 South Broadway, Los Angeles 15, California 














BUY ENVELOPES 
MADE BY OLD COLONY 
FROM YOUR 
PAPER MERCHANT 











Old Colony Newspage 











A ROUNDUP 
OF ENVELOPE NEWS AND 
INFORMATION OF VALUE 
TO PRINTERS 














NUMBER 
SEVEN 


PUBLISHED BY OLD COLONY ENVELOPE COMPANY, WESTFIELD, MASS. 
Envelope Makers for Brown Company, Eastern, Hurlbut, Mead, Rising, Strathmore, Valley and Warren 


MARCH 
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UNDER THE FLAP 


By S. GUY ASHLEY 
Vice President and Sales Manager 
The of Fashion 
change!... 
Gentlemen’s clothes are more 
colorful — Ladies are wearing 
the “New Look” — Strathmore 


dictates 


Correspondence Cabinets, too, 
are changing appearance. 
Unlike ladies’ dresses, the 


Strathmore Correspondence 
Cabinet dress hides nothing. As 
a matter of fact, in the new 
Frost Gray color, they are even 
more striking than before. 

They are individually wrapped 
in Kodapak, which enhances the 
beauty of the package. The 
wrapped Cabinet is enclosed in 
a strong mailing carton, ready 
to be shipped. 

For a gift of quality and dis- 
tinction, these Strathmore Cor- 
respondenee Cabinets are tops. 
Call your Strathmore merchant. 


WANT SOMETHING SPECIAL 
IN SERVICES ? 


Many well-integrated services 
and facilities have been devel- 
oped by Old Colony for your con- 
venience. For example, our 
handfold department specializes 
in odd-sized small 
orders of standard-sized envel- 
opes, and envelopes that require 
unusual gumming, such as an 
extra heavy or extra wide seal. 

On bordered items, such 
birth announcements and mourn- 
ing stationery, trained operators 
handle variations in style, color 
and width skillfully. 

Our blind embossing or im- 
printing (which is often required 
in social announcements) does 
full justice to the exceptional 
quality of Old Colony envelopes. 

Our sheet and card depart- 
ment includes cutting, cold and 
hot panelling, and bordering for 
both standard and specially-de- 
signed envelope enclosures. 

In short, when you want some- 
thing special in service, remem- 
ber that Old Colony always tries 
to give service that’s special! 


envelopes, 


as 





For 
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Spring’s The Time 
For Announcements 





A peak season for business 
announcement envelopes — 
high cut pointed flap, and 
plain or deckle edge square 
flap — is just around the cor- 
ner. 

Springtime is the signal for 
many business changes — 
there’ll be new models and 
displays, offers of new prod- 
ucts and services, opening of 
new branches, and hundreds 
of other occasions demanding 
widespread mailings. 

Any announcement’ worth 
making deserves to travel in 
style — announcement enve- 
lopes made by Old Colony dress 
messages smartly. They are 
available in a wide range of 
papers, sizes and colors from 
your paper merchant. 


THE HUMAN FACTOR 
IN ENVELOPE QUALITY 











Seventh in a Behind -The- Scenes 
Series On Making Quality Envelopes 

In making envelopes, as in 
almost everything else, it’s the 
human factor that really spells 
the difference between a superior 
just-average product. 
particularly true 


and a 


This is of 





SHOULD BUSINESS ANNOUNCEMENT 
ENVELOPES BE BANDED OR TABBED? 
— QUESTION STIRS A CONTROVERSY 





Vote By Old Colony Newspage Readers Close But Preference 
For Banding Leads By Slight Margin 





WESTFIELD, MASS. — A 


recent 


issue of the Old Colony 


Newspage asked readers whether they preferred vellum and deckle 
edge business announcement envelopes banded or tabbed. The 





plunger machine adjusters and 
operators because they are fully 
responsible for the operation of 
the machines and for the quality 
of the envelopes made. 

Each operator must be sure 
that her machine is clean and in 
good working order — that the 
paper doesn’t change in charac- 
ter or quality during the “run” 
— that lumps of gum don’t form 
on the top seal — that the gum 
equipment is clean and gum 
boxes filled and properly tended 
—that the seal comes to the 
edge of the blank — that there 
are no open corners or ears — 
that banding and tabbing is 
done just right — and that the 
envelopes are neatly boxed. 

Old Colony operators take 
great pride in their work. More 
about adjusters and operators 





next month. 























Heurvset’s Cortlea Envelopes 
Made from Hurlbut paper, the popular Cortlea line of square 
flap, deckle edge envelopes are sold by paper merchants from 


coast to coast. 
Hurlbut trademark on the left. 


This distinctive gray and red label shows the 


For assurance of fine quality in 


envelope manufacture, look twice at the label — on the right 
you’ll see they are “Envelopes By Old Colony.” 


Items Not Advertised, Write THE INLAND PRINTER‘S “Readers’ Service” 





responses were phrased vigor- 
ously. ; 

Typical of those voting for 
bands was the comment of a 
paper merchant who wrote, 
“After a survey of our customers 
we have concluded that in our 
market they prefer such envel- 
opes banded!” 

Summarizing the vote in favor 
of tabs, another reader wrote, 
“We'll take tabs every time — 
our customers want envelopes 
to be well-printed and ready for 
use — not for display!” 

What do you think? Do you 
prefer bands to tabs with busi- 
ness announcement envelopes? 
The vote to date is so close we’d 
like to hear from more of you 
as a further guide to your pref- 
erence. Write — Newspage Edi- 
tor, Old Colony Envelope Com- 
pany, Westfield, Mass. 


HATS OFF TO THE APRIL 
NPTA MEETING 


The National Paper Trade 
Association meetings provide an 
opportunity for paper merchant 
executives and salesmen, and mill 
representatives to share experi- 
ences and solve problems of com- 
mon interest. 

From these meetings come 
fresh viewpoints about products, 
distribution methods, merchan- 
dising progress and service of 
benefit to customers everywhere. 

As usual, Old Colony repre- 
sentatives will be at the New 
York meeting and are looking 
forward to seeing their friends 
at the Waldorf-Astoria head- 
quarters during April 5, 6 and 7. 




















In 1948...How much profit 


Will you LOSE... 
If you DON'T USE IT? 


How many customers... 

will you lose . .. if you can’t give them miracle- _it, or fold, paste and trim it)? Others CAN today 
service .. . deliver it, as soon as it’s printed (for give FASTER deliveries... thanks to their Many- 
it takes “no time” for the lightning Baum to fold purpose-many-profit-Automatic Baum. 


What will it cost to OWN it? 


and corral the maximum profit...includingextra _ fast deliveries . . . and even give them better 
“velvet” profits of two or three operations at prices while making more than ever net profit 
once... and give your customers unsurpassed _. .. breaking down sales resistance thereby? 


It will cost—only a small part of your increased profits ... may 
we suggest you install it on the payment-out-of-greater- 
earnings plan? 


Could you dream up a better answer to the Printers’ 


Prayer than... 
An Automatic, All-Buckle, Folder-Scorer-Cutter-. (speed greater than the speed “ceiling” paper 


Paster-Perforator that insures perfectioninaccu- can travel)... . folding the thinest paper or the 
racy, versatility in folding every used style of _ thickest, any texture or any condition of stock 
fold and at tomorrow's PRODUCTION RATE ... perfect accuracy .. . spoilage nil. 


Could you dream up any better buy...than Pre-War Prices? 
Could you dream up any better deliveries than 30 to 60 days? 


We feel we have presented the proposition very poorly—you can’t understand or realize 
HOW MUCH it IS costing you to do without it ... or you would have wired your order for a 


14x20 or 171/2x22'/2 or 22x28 or 25x38 Baum Gold-Mine. Why not do it NOW???? Over 
2,000 competitors HAVE since V-E Day. " 


Russell Ernest Baum 
INC. 


615 CHESTNUT STREET ° PHILADELPHIA 6, PA. 
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Yes! Your customers will be asking 











Your Hammermill Agent is listed here. Ask him for 
sample book showing Hammermill’s new COCKLETONE BOND 


ALABAMA 
Birmingham. .Strickland Paper Co., Inc. 
Montgomery. .S. P. Richards Paper Co. 


ARIZONA 

PROSMIE 60.055. 00 Zellerbach Paper Co. 
ARKANSAS 

Little Rock... Western Newspaper Union 
CALIFORNIA 

RIAD i centers Zellerbach Paper Co. 
Los Angeles...... Zellerbach Paper Co. 
Oakland ...........s Zellerbach Paper Co. 
Sacramento...... Zellerbach Paper Co. 
San Diego ....... Zellerbach Paper Co. 
San Francisco... .Zellerbach Paper Co. 
Ban SO8e. 2... <405 Zellerbach Paper Co. 
SEOCKION ..6.6.6:0405 Zellerbach Paper Co. 
COLORADO 

Denver ....Carpenter Paper Company 
Pueblo..... Carpenter Paper Company 
CONNECTICUT 


Hartford. .Green & Low Paper Co., Inc. 
Hartford. ..The Rourke-Eno Paper Co. 
New Haven. . The Rourke-Eno Paper Co. 
New Haven...... Storrs & Bement Co. 


DISTRICT OF COLUMBIA 
Washington. ..R. P. Andrews Paper Co. 


FLORIDA 
Jacksonville . .. Virginia Paper Co., Inc. 
Miami....... E. C. Palmer & Co., Ltd. 
pe: ee E. C. Palmer & Co., Ltd. 
GEORGIA 
AGlanta .......:5:6 S. P. Richards Paper Co. 
Atlanta....Wyant and Sons Paper Co. 
IDAHO 
ROO vice ww esis Se Zellerbach Paper Co. 
Pocatello... Carpenter Paper Company 
ILLINOIS 
Champaign 

Crescent Paper Co., Illinois Div. 
ee Chicago Paper Co. 
SSHICREDO 56.6.00s0 ue Bradner Smith & Co. 
SRICREO 6s o0:.5:54.01510 Swigart Paper Co. 
| ee Peoria Paper House, Inc. 
CNT oS aan Irwin Paper Co. 
Springfield . .The Capital City Paper Co. 
INDIANA 
Fort Wayne ....Butler Paper Co., Inc. 
Indianapolis....... Crescent Paper Co. 
IOWA 
Des Moines...... Carpenter Paper Co. 
Des Moines. . Western Newspaper Union 
Sioux Citys o<0 05 Carpenter Paper Co. 
Sioux City ..Western Newspaper Union 
KANSAS 
Topeka ....Carpenter Paper Company 
JC es Midwestern Paper Co. 
Wichita ....Western Newspaper Union 
KENTUCKY 
Louisville....... Miller Paper Co., Inc. 
Louisville. .Southeastern Paper Co., Inc. 
LOUISIANA 


New Orleans . .E. C. Palmer & Co., Ltd. 
Shreveport. . Western Newspaper Union 


MAINE 

Perten 66. kes C. M. Rice Paper Co. 
MARYLAND 

Baltimore. . The Baxter Paper Company 
Baltimore...... O. F. H. Warner & Co. 


Hagerstown. .Antietam Paper Co., Inc. 


MASSACHUSETTS 

Boston \....<:<6 Carter, Rice & Co., Corp. 
BIOSEON occa Storrs & Bement Co. 
Springfield 


The Paper House of New England 
Springfield .. . Thacker-Craig Paper Co. 


Worcester 
Charles A. Esty Paper Co., Div. 


MICHIGAN 

oO | rE Beecher, Peck & Lewis 
rr Beecher, Peck & Lewis 
Grand Rapids ....Carpenter Paper Co. 
RANGING «3.6650 The Dudley Paper Co. 
Saginaw........ The Dudley Paper Co. 
MINNESOTA 


Duluth. . John Boshart Paper Company 
Minneapolis. . The John Leslie Paper Co. 
Saint Paul ..The John Leslie Paper Co. 


MISSISSIPPI 
Jackson...... Jackson Paper Company 
Meridian...... Newell Paper Company 
MISSOURI 
Ranens *city.. .... <2 Carpenter Paper Co. 
Kansas City. ... Midwestern Paper Co. 
Saint Louis. ...Beacon Paper Company 
Saint Louis. ...Tobey Fine Papers, Inc. 
Springfield ...... Springfield Paper Co. 
MONTANA 
Billings..... Carpenter Paper Company 
Butte)... ss Carpenter Paper Company 
Great Falls. .The John Leslie Paper Co. 
NEBRASKA 
Lincoln .... Carpenter Paper Company 
Lincoln .... Western Newspaper Union 
Omaha. ..... Carpenter Paper Company 
Omaha... .. Western Paper Company 
NEVADA 
BRENIG! occa ess s0' Zellerbach Paper Co. 
NEW HAMPSHIRE 
Coneond...6.6:s-0%« C. M. Rice Paper Co. 
NEW JERSEY 
Newark....... Lathrop Paper Co., Inc. 
Newark.... Henry Lindenmeyr & Sons 
Trenton....Henry Lindenmeyr & Sons 
NEW MEXICO 
Albuquerque..... Carpenter Paper Co. 
NEW YORK 
Albany...... Hudson Valley Paper Co. 
Co The Alling & Cory Co. 
Buffalo...... Hubbs & Howe Company 
New York...... The Alling & Cory Co. 
New York 

Beekman Paper & Card Co., Inc. 
DEW VOR i ic ccaecs F. A. Flinn, Inc. 


New York. .Green & Low Paper Co., Inc. 
New York.... Lathrop Paper Co., Inc. 
New York. .Henry Lindenmeyr & Sons 
New York. . Miller & Wright Paper Co. 


New Work « si00.3 Reinhold-Gould, Inc. 
New York....Union Card & Paper Co. 
Rochester...... The Alling & Cory Co. 
Syracuse. ......... The Alling & Cory Co. 
ee, ee Troy Paper Corporation 
UU, 0) o: Wee er The Alling & Cory Co. 
NORTH CAROLINA 

Chariotte........:. Caskie Paper Co., Inc. 


Raleigh. Epes-Fitzgerald Paper Co., Inc. 


NORTH DAKOTA 
ROIgo sx <:< 5:0 Western Newspaper Union 


OHIO 

PUI OR 6. 6:6.60:5:000 The Alling & Cory Co. 
Cincinnati. . The Diem &Wing Paper Co. 
Cleveland...... The Alling & Cory Co. 


Cleveland. ...The Petrequin Paper Co. 
Columbus. . The Central Ohio Paper Co. 
Toledo. ...The Central Ohio Paper Co. 


OKLAHOMA 
Oklahoma City ...Carpenter Paper Co. 
Oklahoma City 

Western Newspaper Union 
Tulsa. .. Tayloe Paper Co. of Oklahoma 


OREGON 

FLUBENE 6650560600 Zellerbach Paper Co. 
Portland) 2.0.02. Zellerbach Paper Co. 
PENNSYLVANIA 


Allentown. .Lehigh Valley Paper House 
Div. S. Walter, Inc. 


re The Daka Paper Company 
| Oh ot a a ae Durico Paper Company 
Harrisburg .. Johnston, Keffer & Trout 


Philadelphia. ...Paper Merchants, Inc. 
Philadelphia. . The Thomas W. Price Co. 


Philadelphia.......... D. L. Ward Co. 
Pittsburgh... .... The Alling & Cory Co. 
Reeading: ......<...0 Garrett-Buchanan Co. 
Seranton..... Megargee Brothers, Inc. 


York ... Andrews Paper House of York 


RHODE ISLAND 
Providence ....R.L. Greene Paper Co. 


SOUTH CAROLINA 


Columbia 

Epes-Fitzgerald Paper Co., Inc. 
TENNESSEE 
DHemphis:. ...- 26 sx... Tayloe Paper Co. 
Nashville......... Clements Paper Co. 
TEXAS 
Amarillo ...Carpenter Paper Company 
Austn:...... Carpenter Paper Company 
Dallas. ....... Carpenter Paper Company 
BDallas...«... + E. C. Palmer & Co., Ltd. 


Fort Worth. Carpenter Paper Company 
Harlingen .. Carpenter Paper Company 
Houston... .Carpenter Paper Company 
Houston..... E. C. Palmer & Co., Ltd. 
Lubbock ...Carpenter Paper Company 


San Antonio...... Carpenter Paper Co. 
UTAH 

Ogden...... Carpenter Paper Company 
Salt Lake City. ...Carpenter Paper Co. 
Salt Lake City 


Western Newspaper Union 
Salt Lake City ...Zellerbach Paper Co. 


VIRGINIA 
Lynchburg ..... Caskie Paper Co., Inc. 
Norfolk. Epes-Fitzgerald Paper Co., Inc. 
Richmond 

Epes-Fitzgerald Paper Co., Inc. 
Richmond. .. Richmond Paper Co., Inc. 


WASHINGTON 

SRCRMIEE <5) 5.5.51 455 's:3-010 Zellerbach Paper Co. 
SPOKANE. .....5.056% Zellerbach Paper Co. 
PMMSORIRENS Vo:/0-/5si) siesta Standard Paper Co. 
Walla Walla..... Zellerbach Paper Co. 
WEST VIRGINIA 

Charlestoni:... «3 s:+:6:<4 Copco Papers, Inc. 
Clarksburg. ...R.D. Wilson Sons & Co. 
WISCONSIN 


Milwaukee. . The Bouer Paper Company 
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about Hammermills Cockletone Bond ! 








N general magazines, in business publications, in maga- 
zines that blanket the advertising field, the office field, 
and the banking field... HAMMERMILL COCKLETONE BOND 
is advertised regularly and extensively throughout the year. 

These messages reach the men who are particular about 
the kind of printing and paper that represents their business. 
They are your customers, present and potential. 

They will be asking you about this handsome, tub-sized, 
air-dried paper—the newest accomplishment of Hammermill SEND FOR THIS 
craftsmanship. Be prepared to show them samples. Test its FREE SAMPLE BOOK 
superior printing characteristics for yourself. You'll Shows samplesof HammeRrMILe 
agree with the printers who say it adds new sparkle and a pip ogee sge 
distinction to their printing jobs. pest env. . 


THE FINEST LETTERHEAD PAPER EVER PRODUCED BY HAMMERMILL CRAFTSMEN 





LOOK FOR THE Send this coupon to your HAMMERMILL AGENT, or mail it to 
I Hammermill Paper Company, 160I East Lake Road, Erie, Pa. 


I Please send me—FREE—a sample book showing Hammermill’s 
0 5 ly H 0 ) ' new COCKLETONE BOND. 


Name Position 
| (Be sureto attach to your business letterhead) IP-MAR 
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Near Crisis at Oxford Paper Company by Tony Barlow 
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MONG the basic reasons which 
account for the consistently 
high quality of Oxford papers is 
the long, carefully developed skill 
of its makers. 
In many cases, three generations 
of Oxford workers have made a 
family “tradition” of serving the 
same customers, both printers and 
distributors. Two generations 
of the same family at Oxtord are 
far from unusual. Many veteran 
papermakers have spent their en- 
tire lives at Oxford. 
This fine craftsmanship is in 
addition to Oxford’s extensive 
manufacturing facilities —-to con- 


venient and plentiful stocks of 


pulpwood — to complete control 
of all the production processes 





FINALLY! OXFORD FAMILY FINDS 
SUCCESSOR TO CARRY ON TRADITIONAL 
SERVICE TO OUR CUSTOMERS 
FOR THE FOURTH GENERATION! 














from start to finish. Taken to- 
gether, they account for Oxford’s 
almost fifty years of serving the 
same and new customers, supply- 
ing the finest quality papers. 

Oxford papers are handled by 
leading paper merchants in key 
cities, coast to coast. The mer- 
chants are ready to discuss your 





printing problems with you — to 
assist you in securing quality and 
uniformity in your printing jobs, 
whether gravure, offset or letter- 
press. Consult your Oxford Paper 
Merchant whenever you need 
quality printing papers or prac- 
tical assistance in getting better 
on-the-press results. 


Included in Oxford’s line of quality printing and label papers 
are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Maineflex C1S Litho, Mainefold Enamel, White Seal 
Enamel, Engravatone Coated, Carfax English Finish, 
Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford. Maine 
and West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive. Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cities 
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this revolutionary printing innova- 
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ADJUSTABLE FOUNTAIN DIVIDER 
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with specially-processed, 
specially-treated felt insert 











@ Minutes to install @ years of service 

@ adjusted from center @ easily cleaned 

@ no strain on @ guaranteed snug 
fountain ratchet and leak-proof 





Gives full control of the fountain at the divider 
because the felt filler forms a light cushion with 
all parts of the fountain and follows the blade to 
any position. 
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@ For better use of color, get full details on 
these great new patented products—The Dayco 
Color Separator and the Dayco Adjustable 























VERY composing room wants profitable produc- 
tion. In the seeking, many have found the Lino- 
type SelfQuadder a valuable time-saver for certain 
types of work. We have attempted to show some of the 
gratifying results obtained in our advertising from time 
to time. But every week brings new inquiries and ques- 
tions. The following are the most often asked. Our 
answers may be helpful in determining the application 
of the SelfQuadder to your own needs. 


1. Ive heard say that your Self-Quadder saves up to 
50% of composition costs. 

A. The’ SelfQuadder more than earns its keep when 
copy calls for short lines to be centered or quadded right 
or left. When this is the case, there’s no counting or fill- 
ing in. The operator doesn’t even touch the quad key. 
He simply flips the Selector handle and the line is auto- 
matically quadded without any further thought or 
action on his part. 


2. Does the Linotype Self-Quadder limit the length of 
the line or the number of spacebands that can be used? 
A. The SelfQuadder works equally effectively with a 
line containing only one or two matrices, or with a line 
that is almost full. It works with or without spacebands 
they merely act as spaces. 

3. Does the Self-Quadder limit the efficiency of the 
Linotype in setting straight matter? 

A. The SelfQuadder is a plus factor. When the Selec- 


tor handle is set in the “regular” position, the Linotype 
operates as it would under normal circumstances. But 
. 








when the copy cals for right or left quadding or center- 


ing, the SelfQuadder is ready and waiting to save the 


operater’s time. 


4. What happens when no matrices are in line and 
the Quadder Selector handle is operated? 

A. When the machine is operated, the jaws simply close 
and a blank slug is cast. 


5. How about maintenance? Doesn't the Quadder re- 
quire specialized mechanical knowledge? 


A. Like other precision equipment, the SelfQuadder 
cannot be handled roughly. Yet regular cleaning and 
routine care are all that are necessary to keep it in top- 
notch operating order. Any operator or machinist fol- 
lowing the Quadder Manual will find maintenance 
simple and easy. 7 


6. Can I have a Linotype Self-Quadder installed on 
my present machine? 


A. Sorry, but the SelfQuadder is not an attachment. It 
is precision-built into new Linotypes at the factory as an 
integral unit, when the order so specifies. 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, New York 


Cn LINOTYPE“ 





Linotype Baskerville Family with B.doni Bold 
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FAMOUS COVER GIRLS 


PHOTOGRAPHED BY 
BENEDICT FRENKEL 


Madelon Mason followed in the footsteps of 

her mother who was a fashion model of a 
slightly earlier period. Madelon was born in 
Boston, started her modeling career there, but 
went to New York ona vacation, stopped in to 
see Mr. Powers and was signed up by him on the 
spot. For the past two years, Madelon has posed as 
the young mother in the famous series of mother 
and daughter paintings made by Al Parker for the 
covers of The Ladies’ Home JOURNAL. She is 
unmarried, lives with her mother in New York. 
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FAMOUS COVER PAPERS 
MADE BY THE 
BECKETT PAPER COMPANY 


Color that catches the eye, texture that is 
pleasing to the touch, quality that assures 
long wear — these are the ingredients that 

make BUCKEYE and BECKETT COVERS the 
first choice of ad men and printers everywhere. 
Keep inspiration at your elbow with a Beckett 
Auto-File—better than any sample book, it contains 
samples of all colors, weights and textures, ready for 


use in working up dummies. 


THE 











PAPER COMPANY 


HAM ot ©an., “OF le b © 


IF YOU WANT YOUR CATALOGUE OR BOOK- 
LET TO BE READ FROM COVER TO COVER... 


be swee tt has a covet! 





SAPPHIRE — 
one of 13 colors in the 
BUCKEYE COVER line. 
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Freund Gives Description of 


19486 


New Intertype Fotosetter 


@ ALMOST four hundred members 
and guests of the New York Cluh 
of Printing House Craftsmen heard 
Herman R. Freund, chief engineer 
of the Intertype Corporation, de- 
scribe the Fotosetter, the company’s 
new photographic text-composing 
machine, at a Februray meeting of 
the club. Judging by the virtually 
complete account of the machine 
told by Mr. Freund, the Fotosetter 
is in its final stage of development 
and should be due for a public dem- 
onstration soon, although the com- 
pany is not yet ready to name the 
exact date for one. 

Mr. Freund is more responsible 
than any other person for the de- 
sign and development of the Foto- 
setter, although he modestly shares 
the credit with others. He described 
the important features of the ma- 
chine, many of which had never be- 
fore been revealed to an audience 
of printers. He projected pictures of 
the Fotosetter, its camera assembly, 
special matrix, and other essential 
parts of the machine on a large 
screen as he discussed its construc- 
tion and operation. 


Corrections Easily Made 


Samples of work printed by offset 
lithography from Fotosetter type 
at the Government Printing Office 
were distributed to the audience. 

The technical information which 
follows is based on Mr. Freund’s 
running commentary which acceom- 
panied his showing of slides of the 
new machine. 

As is pretty generally known in 
the trade by now, the Fotosetter is 
built on the familiar principle of the 
present slug-casting machine and 
resembles it in appearance, except 


By Glenn C. Compton 


NEW YORK EDITOR 


that the camera assembly replaces 
the metal pot. Circulating matrices, 
stored in magazines and carrying 
tooth combinations for distribution 
into these magazines, are used. 
Manipulation of the keyboard re- 
leases the mats from the magazines 
and assembles them in the assem- 
bling elevator in lines of any length 
up to forty-two picas. Here the op- 
erator may make any corrections 
necessary, just as he would do on a 
slug-casting machine. In fact Mr. 
Freund said, any line-casting ma- 


HERMAN R. FREUND 


Copyright 1948, Maclean-Hunter Publishing Corporation 
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J. L. FRAZIER ¢ EDITOR 


chine operator can operate this ma- 
chine almost instantly, since there 
is very little that is new for him 
to have to learn. 

In place of the casting mecha- 
nism, camera equipment is used. 
After the line is delivered to the 
justifying mechanism, the camera 
functions and the assembled line 
is projected and photographed, 
letter by letter, onto a sensitized 
film or paper. 

Simultaneously, the line is auto- 
matically justified to a predeter- 
mined length, line after line, and 
with any desired spacing between 
lines. After the line has been photo- 
graphed, the matrices are returned 
to the magazines to be used again, 
as on a Sslug-casting machine. 


Provides Three Alphabets 


The Fotosetter is provided with a 
keyboard containing 114 keys, twen- 
ty-four more than are available to 
the operator on a single keyboard 
casting machine. The keyboard pro- 
vides for three alphabets as well as 
a complete set of figures and points. 

The lightweight magazine has 117 
channels, which include one extra 
channel for lower case “e’s” and 
two extra channels of spacing ma- 
terial, and reduces to a minimum 
the problem of hand-picking and 
storing special characters. The ma- 
chine can be operated by Teletype- 
setting or typewriter keyboard units, 
said Mr. Freund. 

The assembler slide is direct 
reading, so that it is unnecessary 
for the operator to calculate what 
length of line to compose to suit a 
selected one of the eight lenses car- 
ried in the lense turret of the 
camera. 
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A small signal light, located at 
the keyboard, warns the operator 
when the supply of film in the 
camera is about exhausted. A sim- 
ple device enables the setting of 
lines flush left or flush right. 

To kill a line not wanted, the op- 
erator depresses a small knob which 
prevents its being photographed 
and stops the film from feeding as 
the line of mats passes through the 
camera assembly on its way to the 
distributor. 

A three-way switch provides cur- 
rent for two different light intensi- 
ties: one for exposing film and the 
other for exposing sensitized paper. 
A light meter indicates the proper 
intensity for both and a constant 
voltage transformer regulates cur- 
rent fluctuations. 


Eliminates Bad Spacing 


Should composition be inter- 
rupted for any reason, the second 
elevator, which has raised the line 
of mats just photographed, stops 
automatically in a convenient po- 
sition for easy reading. Here the 
operator may check the line pre- 
viously set and photographed. 

As was previously mentioned, the 
Fotosetter is designed on the “let- 
ter by letter” principle of photo- 
graphing each character individu- 
ally, rather than on the “line by 
line” principie of photographing an 
entire line at a time. This is to in- 
sure accurate reproduction and to 
avoid any possibility of distortion. 

The Intertype Fotomat, carrying 
the master character, is entirely 
new and revolutionary in design. It 
is the one element, more than any 
other part of the machine, which 
made the Fotosetter possible. The 
master character, in the form of a 
photographic negative image, is 
embedded in a circular aperture in 
the side of the matrix, secured in 
position and fully protected from 
injury. 

Because the principle of circulat- 
ing mats is used and because each 
mat thickness is equal to the width 
of the character it bears, each let- 
ter is perfectly spaced and aligned 
during the process of photograph- 
ing on the sensitized film or paper. 

The amount of spacing required 
for justification of 2 line is auto- 
matically divided by the machine, 
throughout the entire line, between 
letters, if necessary, as well as be- 
tween words. When the spacing or 
“leading” between lines is estab- 
lished, that spacing will be repeated 
accurately, line after line, until the 
spacing is changed. 
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Of special interest to typogra- 
phers, said Mr. Freund, is the full- 
kerning, close-fitting italic compo- 
sition achieved by the Fotosetter. 
The machine also eliminates the 
objectionable spacing or bad fitting 
often seen between such letters as 
capitals W, V, Y, T, and L with ad- 
jacent letters. This is overcome 
without the use of a single logo- 
type or ligature. 


Mats are advanced vertically to 
the light beam for photographing 
and, finally, to the distributing 
position by intermittent motion at 
a speed far exceeding any operator’s 
ability to compose. 

The film travels laterally across 
the camera, rather than vertically, 
as it moves the proper distance to 
receive the next line. The line is 
actually photographed “uphill,” let- 





WALTER 


NTEGRITY is the word which, more than 
I any other, sums up the character of 
Walter Gilliss. Integrity as a man, and integ- 
rity as an artist. And both as man and as 
artist he still exercises, more than ten years 
after his death, a strong influence through 
the work and the ideals of the men whose 
lives were fortunate enough to be touched 
by his—key men among makers and lovers 
of books. 


Yet he was not widely known, and the 
books he printed were often of limited 
circulation—if you can call it circulation— 
like the Borden Catalogue, which ran, if 
memory serves, to two copies each, four fat 
volumes. But it was hard to be acquainted 
with him and not become his friend. He 
was so modest, unselfish, and kind. There 





Some Notes on the Man and the Printer 
BY JAMES A. ANDERSON 


TRIFLES MAKE PERFECTION, BUT PERFECTION IS NO TRIFLE 


Motto of the Gilliss Press, ascribed to Michelangelo 


Printed by letterpress from a copper plate made from a film negative composed on the Intertype Fotosetter 


GILLISS 


was no glitter, no unactuousness. Under a 
surface that sometimes seemed petulant— 
especially when he encountered shiftiness 
or sham—there was a steady glow of geni- 
ality. He was a delightful companion, whether 
at a dinner party or on a quiet ramble in 
the woods. 


So it was when he lived; and when he 
died, or as he would have put it, gone on 
to that “land of light” whither so many of 
his dear ones had preceded him, his be- 
loved St. Thomas's Church was filled with 
mourners, men and women from every 
walk of life, gathered less in tribute to a 
great printer than in affectionate farewell 
to a dear friend. Some men can‘ be ex- 
plained without reference to religion and 
great moral principles, but Walter Gilliss 








Booklet page printed by letterpress from copper plate made from film negative composed on Fotosetter 


Going into a detailed description 
of the camera and its operation, 
Mr. Freund said that, simply stated, 
the camera operates as follows: As 
each matrix is removed from the 
assembled line, a rack follows up 
the remaining portion of the line. 
This rack, in turn, permits the film 
carriage, containing the sensitized 
film or paper, to drop a distance 
equal to or proportionate with the 
thickness of the matrix removed. 
The relative movement of the film 
is controlled by a gear transmission 
situated between the horizontal 
rack which follows up the matrix 
line, and a vertical rack which per- 
mits the film carriage to drop by 
gravity. 


ter by letter, with the first letter 
photographed on the bottom side 
of the film, the film then dropping 
down the right space to take the 
next letter in the line. The letter 
character in the mat is on its side 
rather than upright, at right angles 
to the mat, which is in an upright 
position while the letter is being 
photographed. 

Characters in the mats are illu- 
minated by a 6-volt, 50 candle 
power standard headlight bulb. 
This bulb is used in conjunction 
with a reflecting mirror and a sim- 
ple condensing system. 

The film-feeding mechanism has 
two film containers. In one of them, 
as much as twenty feet of film can 
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be stored. After the line has been 
photographed, the special feeding 
mechanism advances the film, in 
a horizontal path, an accurate, 
predetermined distance to be in 
position for the next line. The film- 
feeding dial has been graduated to 
advance the film twenty different 
amounts, to which additional units 
of advance can be added, if neces- 
sary. This means that an equal 
number of accurate line spacings 
are instantly available. 

The film is fed into the receiving 
container, which can be removed 
for development at any time, in 
daylight and with any amount of 
exposed film. In practical operation 
the film will be most conveniently 
removed when the equivalent of a 
galley of type matter has been set. 


Special Lenses by Kodak 


The camera is hinged upon the 
machine in such a way that it can 
be swung open for inspection, or 
it can be removed from the ma- 
chine as a complete unit. 

The lenses for the Fotosetter 
camera have been developed by the 
Eastman Kodak Company. As many 
as eight lenses can be mounted in 
the lens turret and, by means of 
a simple knob and dial, within easy 
reach of the operator, any one of 
the lenses can be accurately posi- 
tioned with respect to the optical 
axis. 

These lenses are pre-focused to 
magnify or reduce the matrix char- 
acter accurately and to project the 
character image onto the film or 
paper. Standard Kodalith paper is 
used to obtain paper positives from 
the machine, but the film used is a 
special Kodalith product developed 
for the machine by Eastman. 

With these special lenses the 
Fotosetter can set eight different 
sizes of type matter from the same 
font of mats and, for the entire 
range of regular sizes from six to 
thirty-six points, only two fonts of 
mats are required. 

This means important savings in 
investment costs, Mr. Freund said, 
as well as fewer operations for the 
operator in changing magazines, 
and less storage space for maga- 
zines. A Fotosetter, equipped with 
four magazines and eight lenses 
can produce thirty-two different 
type faces. Because each magazine 
contains 114 characters, there are 
instantly available to the operator 
3,648 different characters. 

Mr. Freund projected specimen 
pages of the Garamond series which 
had been set on the Fotosetter in 
the Government Printing Office be- 


fore the machine was put in pro- 
duction there to set type for many 
nationally distributed booklets. The 
series includes Garamond Light and 
Light Italic, and Garamond Bold 
and Bold Italic. 


Although the machine is being 


used in connection with offset pro- 


The film negative may be either 
a “wrong-reading” negative on the 
emulsion side, reading like a type 
form, for making albumin plates 
or a “right-reading” negative for 
making photoengravings. 

Paper positives, produced by the 
Fotosetter on sensitized paper, may 





TUZI GOOT National Monument 


United States Department of the Interior 
J. A. Krug, Secretary 





Remnants of a prehistoric fortified town of Indians who farmed 
Arizona’s colorful Verde Valley for two centuries before 1300 A. D. 


Tuzigoot National Monument consists of 
the excavated ruins of a prehistoric pueblo 
which flourished between 1000 and 1400 
A. D., and a museum which houses the 
entire collection recovered from the site 
during the excavations of 1933-34. 

Tuzigoot, an extensive ruin on a hill 
across the Verde River from Clarkdale, 
Ariz., is an outstanding example of the 
large late-prehistoric pueblos of the Verde 
Valley. It is strategically located on a 
naturally defensible limestone ridge rising 
120 feet above the river. 

A fairly typical hilltop pueblo of 110 


National Park Service, Newton B. Drury, Director 





Top part of pueblo before excavation. 


clustered rooms covering the summit of 
the ridge and terraced part way down the 
slopes, two-storied in part, Tuzigoot is 
about 500 feet long over-all and 100 feet 
across at its greatest width. An open patio, 
or plaza, separates an outlying unit from 
the main body of the pueblo, an unbroken 
mass of rooms 325 feet long. Many rooms 
are quite large; the average is about 18 by 
12 feet. 

There are hardly any doors, the rooms 
having been entered through small open- 
ings in the roofs, as was usual in prehis- 
toric pueblos. 








Page of brochure printed by offset at the GPO with copy “set” by Intertype’s phototypesetting machine 


duction and will have its primary 
market in the lithographic field at 
first, Mr. Freund pointed out that 
the type from the machine is suit- 
able for any platemaking process, 
The machine will produce film 
positives, film negatives, and paper 
positives. The film positive may be 
either a “right-reading” positive 
film for use in gravure, the emul- 
sion side toward the cylinder, or 
a “wrong-reading” positive film for 
deep-etch offset, again with the 
emulsion side toward the plate. 


be used for paste-ups in art and 
layout work for negative making 
in line illustrations, or for stripping 
in with halftone illustrations for 
lithography, letterpress, or for the 
rotogravure process. 

The galley proofs for reading and 
marking corrections are obtained 
by making Ozalid or Kodagraph 
Autopositive prints, black on white 
paper, from the film positives. 

Although the film can be devel- 
oped either as a positive or as a 
negative, corrections are made on 
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positives to avoid the necessity of 
opaquing. Evidence of the corrected 
line can easily be seen on the posi- 
tive, but cannot be detected on a 
contact negative made from the 
positive. Register is perfect and no 
ghost lines from the stripping op- 
eration appear. 

Mr. Freund prefaced the descrip- 
tive part of his talk with a brief 
history of the development of the 
Fotosetter. Interest in the develop- 
ment of a phototypesetting ma- 
chine began some fifty years ago, 
he said, and since then more than 
sixty patented machines have come 
to light, but until now not a single 
one has reached the market. 

Intertype had been searching for 
many years for the important basic 
idea which would lead to the evolu- 
tion of a commercially practical 
method of setting type by photog- 
raphy. During a visit he made to 
Europe in 1936 the president of 
Intertype, Neal Dow Becker, was 
approached with a suggestion for a 
new and revolutionary design in 
a photographic character-bearing 
matrix. He recognized that here 
was the idea around which photo- 
graphic composition could be built. 

This matrix, in its embryonic 
form, was then turned over to Mr. 
Freund and his engineering staff 
to be refined, developed, and made 
commercially practical. 


Fully Automatic in Action 


For the next eleven years Inter- 
type engineers worked on the two- 
fold problem of, first, refining and 
producing a practical matrix which 
would not only present at all times 
a perfect photographic image to 
the camera, but which would also 
withstand the most adverse condi- 
tions in use and, second, building 
the machine which would meet all 
the requirements of an ideal photo- 
typesetting machine. 

The road was not an easy one, 
Mr. Freund said. Numerous ideas 
were advanced, developed, and then 
discarded in favor of other ideas 
that had further refinements. The 
requirements of the offset litnog- 
rapher, the letterpress printer, and 
gravure printer were investigated 
in an effort to give these processes 
a machine which would not only 
meet but exceed the standards ad- 
vanced for a machine of this kind. 

The requirements were high. The 
machine must operate at the speed 
of a modern slug-casting machine. 
It must be entirely automatic in 
action. Justification, a very difficult 
problem, must be automatic and 
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simultaneous with the photograph- 
ing of the assembled line. Lines 
must be arranged automatically in 
galley form, or in smaller units as 
required, with the spacings be- 
tween lines variable and entirely 
automatic. A simple device for cor- 
recting errors must be developed. 
The finished product of the ma- 
chine must equal the excellence of 
craftsmanship characteristic of fine 
hand setting. 





From the start the scientific staff 
of the Eastman Kodak Company 
worked with Intertype engineers, 
first on elementary problems, then 
through the numerous intermediate 
stages, right up to the final result. 
Mr. Freund also expressed the com- 
pany’s appreciation of the excellent 
co-operation that A. E. Giegenack, 
Public Printer, and his staff gave 
in the application of the Fotosetter 
to lithography. 
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Number 2 of series of brief articles on how toeconomize on printing plate costs 


Hand work by the photoengraver is one 
of the biggest cost items in the manufac- 
ture of many printing plates. Sometimes 
it is unavoidable, but in the case of lay- 
ing Ben Day areas on line plates there is a 








Figure 1. This is original drawing from which 
line and Ben Day plate is to be made. Draw 
register marks at each end, or above and below 





Figure 2. A sheet of acetate material is laid 
over drawing, register marks traced, then areas 
in which Ben Day is to be laid drawn in solid 


simple procedure which can save you many 
dollars. 

Figure 1 represents the artwork from 
which a line plate, with Ben Day tints, is 
to be made. The first step is to put register 
marks at each end (or above and below) 
the drawing. Then mount (preferably with 














THE INLAND PRINTER for March, 1948 


Scotch tape) a sheet of acetate material, 
mat side up, over the top of the drawing 
as in Fig. 2. 

Trace the register marks on the acetate 
sheet. Then with India red or black India 


a= 


Figure 3. Original drawing and Ben Day tint 
key drawing are mounted side by side. Using 
mechanical operations, with but little hand 
work, engraver proceeds quickly and easily 








ink, draw in solid those areas in which the 
Ben Day tint is to be laid. Although accu- 
tracy is essential, any good draftsman or 
artist can do a first-class job. 

Next remove the acetate sheet and 
mount it side by side with the original 
artwork (Figure 3). By mechanical opera- 
tions, with a minimum of costly hand 
work, the photoengraver can then quickly 
and easily proceed with the plate. 


























KEEP TAX SAVINGS IN MIND WHEN 
HANDLING BUSINESS TRANSACTIONS 


@ ONE THING the printer must re- 
member with regard to income tax 
is that the opportunity for savings 
is usually outlawed when filing time 
comes around because then the tax- 
able year is in the lap of history 
and it is too late to effect any sav- 
ing. The transactions have already 
transpired, the year is closed, and 
in many cases, nothing can be done 
to get a better break on tax. 

If a taxpayer is on a cash and 
disbursements basis and does not 
pay certain bills during the taxable 
year, he cannot deduct for these 
expenses on March 15 even though 
he has paid the bills in the inter- 
vening months. He must deduct in 
the year of payment. 


Good Accounting Essential 


If a taxpayer fails to take other 
allowances, such as credit for bad 
debts ascertained worthless during 
the taxable year, or ample deprecia- 
tion, he may be out of luck because 
the Treasury Department ordinar- 
ily does not permit a taxpayer to 
recover in some later year for any 
such omissions. 

This means that the taxpayer 
should consider tax economies dur- 
ing the taxable year and handle 
his transactions with tax savings in 
mind. As long as he does not evade 
taxes, as long as he records every- 
thing honestly and does not try to 
conceal anything, as long as he fol- 
lows regulations and takes only 
legitimate deductions, he has every 
right to try to keep his tax at a 
minimum. It may be too late to 
apply this counsel to this year’s 
return but the advise is equally 
applicable to any year. Keep tax 
expense and opportunities for sav- 
ings in mind from the first of Jan- 
uary to the last of December. 

The basis of tax economy is ac- 
curate recording. The taxpayer who 
relies on memory is certain to omit 
entries that would give him deduc- 
tions, particularly on small pay- 
outs, called petty cash items, which 
loom high over the year in the 
smaller printing plants. Manage- 
ments of larger plants are more 
careful about these small payments 
because they know they run high in 
dollars at year’s end. Printers should 
appraise their accounting systems 
now and make whatever changes 





By A. C. Kiechlin 





are necessary to modernize them. 
You cannot effect maximum tax 
economies if your accounting sys- 
tem is below par. 

Inventory is another important 
factor in keeping tax at minimum. 
Take inventory at cost or market, 
whichever is lower, on the last day 
of the taxable year. Keep a detailed 
record of the count on inventory 
sheets. You can prepare such sheets 
on a typewriter, buy them in a sta- 
tionery store with the necessary 
headings, or print them up your- 
self. Keep the sheets in a loose-leaf 
binder for reference. 

Because manpower and materials 
were unavailable during the war, a 
lot of repair and maintenance work 
was held in abeyance and the tax- 

\payer lost out on these deductions, 
paying more tax than he otherwise 
would have paid. Nothing can be 
done to retrieve this over-payment 
now, but if all of these deferred re- 
pairs have not been made as yet, 
the taxpayer should complete them 
as soon as possible. 

High costs may induce delay in 
some cases, nevertheless the tax- 
payer should consider the tax de- 
duction when computing these costs 
because this may make a difference 
in the net outlay. When taxes are 
high, it is wise to take every legiti- 
mate deduction or loss because 
these deductions effect bigger sav- 
ings than when the tax rates are 
lower. 


Watch Trade-In Deals 


Also remember that if you make 
repairs and improvements at the 
same time and the contract is let 
as one job, the repairs are not de- 
ductible. Either make your repairs 
at one time, improvements at an- 
other time, or get separate bills for 
each class of work so that there is 
no question of your right to the 
deduction. 

With machines, non-mechanical 
equipment, or trucks, you expe- 
rience no gain or loss in so far as 
the tax law is concerned, when you 
trade in for new units. The trade-in 
is not computed in the tax calcula- 
tion. When the unrecovered cost of 


a truck is, say $1,000 and the trade- 
in allowance offered is $1,500, this 
gain of $500 is not taxed so a 
straight trade-in deal is desirable. 

On the other hand, if the unre- 
covered cost on the books (the dif- 
ference between the original cost 
of the truck and the value after 
write-down for the depreciation) is 
$1,000, and the trade-in allowance 
is only $500, the taxpayer cannot 
get credit for the loss of $500 if he 
effects a straight trade-in transac- 
tion but he can get the deduction 
if he sells the old truck for cash and 
uses the cash to buy the new truck. 
Then his books will show a loss of 
$500 between the unrecovered value 
of the truck and the selling price 
and the taxpayer can take a de- 
duction for this loss. 


Inventory Carefully 


If you have any business asset on 
hand that you will not have fur- 
ther use for and the disposition of 
which may give you a tax deduction, 
then away with it while taxes are 
high. If you hang on to such units 
until taxes are lower, your tax bene- 
fits will be less. There is a tendency 
for business men to maintain the 
value of their assets at as high a 
figure as possible. At a time like 
this, such a procedure is costly. In- 
ventory all of your business assets 
and appraise them in their relation- 
ship to the latest units of like kind 
on the market. 

Obsolescence rates a tax deduc- 
tion if you can justify it and some- 
times the new machines and other 
working equipment make existing 
units obsolete before their time so 
that the depreciation being de- 
ducted and the salvage value will 
not be enough to cover original cost. 
At a time like this when prices are 
very high, there is less danger of 
this loss of value but it is a hazard 
that should not be overlooked. If 
forced obsolescence is recognized 
when it occurs, the taxpayer may 
get a tax benefit. Check all stock on 
hand carefully and place a value on 
it consistent with current worth. 
Many are slow to revalue inventory 
downward and this lapse is costly 
from a tax standpoint. 

You are permitted carry-over and 
carry-back losses for two years un- 
der the present law but because of 
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ample volume during the war years 
and so far in this postwar period, 
many business men have only gains 
to show since 1940 or thereabout, 
hence they have no reason to make 
use of these economy regulations. 
However, if you have a loss-year, 
remember that you can carry back 
or carry forward the loss, deducting 
it from prior or subsequent profits 
and get a tax benefit in this way. 


Depreciation Handled Wrong 


In 1948, Congress may revise this 
regulation because the Government 
has misgivings about the carry- 
back. If business drops off, taxpay- 
ers, in the aggregate, may carry 
back losses totaling a sizable sum 
and the Government may not real- 
ize its anticipated revenue for the 
year. Unless it borrowed the defi- 
ciency, it would have to increase 
taxes in a poor-business period, 
which would create difficulties. The 
special tax study committee work- 
ing on suggested simplification or 
revision of the income tax laws has 
recommended that operating losses 
be carried forward seven years and 
the carry-back eliminated. 

Depreciation is often handled in- 
correctly to the detriment of the 
taxpayer’s pocketbook. This is be- 
cause depreciation is not determi- 
nable exactly like wages or rent 
paid. It is-an estimate and this is 
why it gives trouble. If the gobbly- 
degook on depreciation in the tax 
law were thrown in the ashcan it 
would save the Treasury and the 
taxpayers plenty of headaches and 
time. It is recommended that a tax- 
payer be permitted to determine his 
own deduction and this would be an 
economy all around. 

Until when or if this change be- 
comes effective, the taxpayer should 
remember that he cannot deduct 
for depreciation not taken under 
the known facts of prior years, so 
he should make sure that the cur- 
rent deduction is ample. There are 
numerous ways of figuring depreci- 
ation, the Treasury does not specify 
the method, but the taxpayer can- 
not switch from one formula to an- 
other without the consent of the 
Commissioner of Internal Revenue. 

It is well to keep an eye on your 
depreciable assets during this com- 
ing year, check the unrecovered cost 
on your books against the condition 
and probable value of equipment 
in today’s market to determine 
whether the two are in approxi- 
mate agreement. 

If equipment is put to greater use 
or run longer hours than was an- 
ticipated when the rates were set, it 
may be possible to increase the rate 
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and get a bigger deduction for the 
accelerated depreciation. So many 
words have been written into de- 
preciation law (probably more than 
one million) that we cannot cover 
the matter, even scantily, but we 
suggest you analyze your records 
on depreciation, and if necessary, 
get outside advice on the matter, 
to determine whether there are any 
possibilities for economy. 

More than fifty million words 
have been written into income tax 
law, regulations, and court deci- 
sions, which would make a volume 
about thirty-five feet thick. No one 
understands it all. No one could 
comprehend all the regulations even 
if they were written in plain Eng- 
lish and when much of it is double- 
talk, it makes it that much harder 
to clarify. 

When the income tax law was 
first passed, it was fairly clear, but 
the amendments have created diffi- 
culties that are insoluble. These 
amendments have been added in 
large part to cope with tax avoid- 
ance. Taxpayers would find loop- 
holes in the law, crawl through them 
legally and reduce their tax pay- 
ments, then after a time, the legis- 





lators would find this out from the 
Treasury Department and plug up 
the leaks with amendments. This 
game of tag has continued for years 
until the law now is largely patch- 
work and, in many cases, inconsist- 
ent. Borderline cases are many 
whereby a taxpayer doesn’t know 
whether to take a deduction or not. 


Use Favorable Interpretation 


If you can interpret a transaction 
in two different ways with legal 
sanction, use the interpretation 
most favorable from the tax stand- 
point. Taxpayers often hesitate to 
take advantage of the tax econ- 
omies on borderline cases, feeling 
that the Government may regard 
this as tax evasion. There is no 
willful evasion if there is no con- 
cealment of material facts. There is 
no stigma attached to the taxpayer 
who follows regulations yet tries to 
keep his tax down to minimum. 

Simplification is‘ being studied 
and recommendations have been 
made by the special tax study com- 
mittee. We may get a simplified tax 
law in 1948. If so, the taxpayer will 
benefit even though the rates are 
not reduced. 
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They won’t fit in everywhere of course... 









but wherever they will, try some really 


BY GLENN J. CHURCH 


@ Sometimes the printed page should 
whisper; sometimes it should speak in 
conversational tones. But on those oc- 
casions when it can shout... why not 
try some really dynamic layouts? Lay- 
outs with action, movement, smash, 
power ... dynamic layouts? Layouts 
such as these make no pretense at be- 
ing refined and dignified. They point— 
literally! 

Although the elements of the design 
do not actually move, they can be made 
to seem to move, and can guide the 
reader’s eye just as swiftly and surely 
as if a finger were directing the atten- 
tion first to one element and then to 
another in logical succession through- 
out the page. 

Guide posts in the design can be ob- 
vious and undisguised, such as arrows 
and fingers. These devices have been 
used for centuries, but, handled with 
an up-to-date technique, they can com- 
plement the best in modern advertising 
layout. 





At jane l Bs! 





Or these eye-guiding elements can be 
more subtle and crafty, such as over- 
lapping patterns, or illustrations (such 
as in the airline advertisement below: 
which in themselves convey action. 


Dynamic Principles Demonstrated 


Shown on this page are rough, basic 
ideas, intended only as demonstrations 
of the dynamic principle in layout. 
Adapted to your particular problem, 
polished and “dressed up” a bit, they 
can be genuinely attractive as well as 
highly effective designs. 

Nor do these layouts exhaust the pos- 
sibilities of dynamic design. Actual lines 
(the most elementary of all devices) can 
be used to effect action. Repetition of 
small units such as dots, dashes, trian- 
gles, squares, stars, et cetera, can form 
a continuous path which the eye can’t 
help but follow. 

Big, bold, dynamic layouts won’t fit 
in everywhere, of course. But, wherever 
they will, make good use of them. 
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Detroit Industry Marks Fourth Year of 


Co-operative Apprenticeship Program 


Epitor’s Note: On several occasions 
during the past few years, THE INLAND 
PRINTER has published news items 
showing that employing printers in 
practically all cities, operating under 
contracts with the ITU and its locals, 
were not availing themselves of their 
full opportunity to train apprentices 
according to the ratios called for in 
their contracts. Notwithstanding the 
failure of the employers to remedy the 
situation, they often adopt resolutions 
calling upon labor unions to tiberalize 
the apprenticeship ratios. The Detroit 
printers seemingly have been doing 
constructive work, as is evidenced by 
the procedures reported in the follow- 
ing article. 


@ APPRENTICESHIP TRAINING was 
given top-flight publicity in Detroit, 
February 7, at which time 300 rep- 
resentatives of Graphic Arts Asso- 
ciation of Michigan, Incorporated, 
Detroit Typographical Union Num- 
ber 18, Detroit public school system, 
and other groups, including federal 
and state agencies, attended the 
fourth annual typographical ap- 
prentice banquet in the grand ball- 
room of the Federation of Labor 
Temple. 


“Intelligent Co-operation” 


William E. Stirton, principal of 
Cass Technical High School, who 
was toastmaster of the evening, 
commented on the progress and re- 
sults attained by the Joint Appren- 
ticeship Committee, representing 
both employing printers and the 
typographical union. He praised 
work done by George E. Higgins, 
the chief instructor at the Detroit 
Printers Apprentice School, who in 
turn told the audience that the co- 
operative program would not have 
been possible “without the help of 
a progressive Board of Education 
with which we have been blessed in 
Detroit.” 

“The results gained and the exist- 
ing harmonious relations are great 
examples of an application of intel- 
ligent co-operative endeavor that 
could be very aptly applied to other 
phases of labor-management rela- 
tions,” said Mr. Higgins. 

Thomas P. Ross, of the Federal 
Committee on Apprentices, lauded 
the program of the Joint Appren- 
ticeship Committee and the unself- 
ish work of its members. 
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Clifford G. Sparkman, president 
of the Detroit Typographical Union, 
stressed the value of co-operation 
between labor and management and 
referred to the apprentice training 
program as a good example of what 
can be achieved by joint action. 


Thomas P. Henry, Jr., Speaks 


Thomas P. Henry, Jr., head of 
the Thomas P. Henry Company, ad- 
vertising typographer, in his talk on 





the remarkable attendance here. It 
is particularly gratifying that this 
joint activity should be so success- 
ful in the face of many unsettling 
factors in our present labor rela- 
tions picture. It is our hope that our 
training program will continue to 
turn out better and better journey- 
men printers, and that we may find 
a still higher standard of crafts- 
manship in the trade chosen by the 
fine young men and women in this 





Principals at annual typographical apprentice banquet held in Detroit, from left: Thomas P. 
Henry, Jr.; William E. Stirton, toastmaster; Charles Ingram, Sol Hess, and Clifford G. Sparkman 


behalf of the employing printers, 
told the audience that the Joint Ap- 
prentice Committee was the result 
of the work of the negotiating com- 
mittees of 1941, and that in spite of 
the depletion of the number of stu- 
dents during the war, the proce- 
dure established by the committee 
was followed. He said that appren- 
tices were required to devote one- 
half day each week in the school 
provided by the Board of Education. 
Then he added: 

“Today, we in Detroit point with 
pride to our splendid group of ap- 
prentices, and our apprentice train- 
ing program which could well serve 
as a model to any other city and any 
other craft. 

“It was in 1945 that we held our 
first Joint Apprentice Committee 
banquet and started our first typog- 
raphy contest. How successful this 
program has been is illustrated by 


room. Our Joint Apprentice Com- 
mittee has set its goal high with 
splendid results.” 

At the conclusion of the talk by 
Mr. Henry, he presented a plaque 
as a gift from the Graphic Arts As- 
sociation of Michigan to the De- 
troit Junior Typographical Union. 
The plaque was inscribed with the 
names of winners of the 1945 and 
1946 typographical contests, with 
space sufficient to list this year’s 
and future winners. Charles In- 
gram, president of the Junior Union, 
accepted the plaque. 


Apprentice Typography Contest 


Sol Hess, art director of Lanston 
Monotype Machine Company, Phila- 
delphia, who had been named as 
judge of the winning specimens in 
the fourth annual apprentice typog- 
raphy contest, selected the eight 
specimens he considered best of the 
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twenty-five which the apprentices 
themselves submitted to him as the 
best. The total number of entries 
was seventy-nine. In the bound set 
of twenty-five proofs submitted to 
Mr. Hess for the judging, copies of 
which were placed in the hands of 
the audience, were two sheets, one 
containing contest instructions to 
set and make up a newspaper ad- 
vertisement, 42 by 60 picas, using 
any number of the twelve items of 
merchandise listed on the sheet. 
Proofs of illustrative cuts appeared 
on the second sheet. Only descrip- 
tions of items were furnished; the 
display heads and lines were to be 
furnished by contestants. All items, 
descriptions, the name and address 
of the advertiser were furnished as 
straight matter. The type faces were 
restricted to those which were on 
hand in the school. 


Hess Describes Type Designing 


In his address, Mr. Hess revealed - 


the procedure of a type designer 
with his work, being limited to es- 
tablished forms of letters, bringing 
them up to date, in harmony with 
present day ideas. He then told how 
a working drawing is made, the 
pattern made from the drawing, a 
punch cut from the pattern, and the 
matrix driven from the punch. He 
used charts to illustrate some of the 
operations in type designing and 
manufacture, following which he 
announced: 

“Naturally, when any new type 
face is completed and placed on the 
market, it is up to the typographer 
and printer to use it to its best ad- 
vantage. This matter brings us up 
to what is probably the most impor- 
tant part of this meeting—your 
fourth annual apprentice contest. 
In looking over and studying the 
various entries, I was gratified to 
find quite a few worthy examples. 
This added to the difficulty of se- 
lecting the best five. For that reason 
I have taken the liberty of selecting 
an additional three, which I feel 
deserve honorable mention.” 

Mr. Hess next gave his reasons 
for rating the prize winners. He 
then announced the winners: first, 
William Thomas and Joseph Raw- 
son; second, Richard Arvo and Alex 
Mathieson; third, Sheldon Myers 
and William Lesperance; fourth, 
Joseph Kieczkowski and Jerry Cran- 
don; fifth, Stanley Tomasik and 
William Smith. 

Fifteen graduates received ITU 
diplomas which were presented to 
the new journeymen printers by 
Howard Saunders, secretary of the 
Joint Apprenticeship Committee. 


OUT OF YEARS OF STUDY OF NATURAL AND 
MAN-MADE COLOR COMBINATIONS CAME THE 


“Ouantacolor” Guide to Harmony 


PRINTERS and lithographers who assist 
their customers in the selection of colors 
for products, packages, labels, and printed 
advertising pieces will find interesting a 
brief description of a guide to color har- 
mony, developed by Quantacolor Associ- 
ates, New York City, called “Quantacolor.” 

The Quantacolor system is based on the 
premise that all colors, with all their shades 
and tints, can be grouped into four fam- 
ilies or “quantas.” All colors in one quanta 
will harmonize with each other, but no 
color in one quanta will go well with any 


mellow, luminous colors of sunset and its 


afterglow. 


Flowers, fruits and other growing things 
in nature fall naturally into one or another 
of the four quantas, according to the 
Quantacolor theory. The accompanying 
chart lists some of the flowers, fruits, and 
vegetables in each group. 

Quantacolor is not a color-measuring or 
color-matching system. It is a standard for 
the correct selection of harmonizing colors. 

Understood, and employed for the pur- 
pose for which it was developed, Quanta- 



































The Four Quantaceler Groups 
Quanta Description of Flowers found Fruits, vegetables 
Number colors in this group in this group found in this group 

Radiant, fresh, Geraniums Oranges 

cheery, aggressive, Sunflowers Strawberries 

sunrise tones Poppies Tomatoes 
Dogwood 

Vibrant, dry, Lilacs Grapefruit 

neutral Peonies Radishes 

noonday tones Carnations Cherries 
Violets Apples 

Cool, chalky, pastel Iris Lemons 

late afternoon Sweet Peas Grapes 

tones Tiger Lilies Carrots 

Pears 

Rich, Magnolias Beets 

mellow, deep, luminous Pansies Plums 

sunset tones Gardenias Bananas 
Chrysanthemums Peaches 
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of the colors in another quanta unless han- 
dled carefully by an expert. 

Classification of colors into four quantas 
was not an arbitrary division. It was based 
on a law of nature, according to H. K. 
Elcock, a color analyst who postulated the 
four-quanta theory after years of study of 
natural and man-made color combinations. 
Nature never mixes the colors of one 
quanta with another, Mr. Elcock discov- 
ered, and if an artist or designer attempts 
to, the result is usually unpleasing. 

The colors in each group have certain 
definite characteristics which set them 
apart from the hues in the other groups. 
Colors in the first group, called Quanta 1, 
are described as the bright, radiant, fresh, 
aggressive colors of early morning sunlight. 
Quanta 2 colors are the dry, vibrant, sharp 
hues of high noon. Quanta 3 includes the 
cool, chalky, pastel colors of late afternoon. 
And Quanta 4 comprises the rich, deep, 


color has several possible applications to 
the printing industry. When selecting two 
or more colors for a printed advertising 
piece, choosing them from a single quanta 
would prevent an unpleasant color com- 
bination which might destroy the effective- 
ness of the piece. Colors for a booklet 
might be selected from that quanta in 
which lies the color of the merchandise 
being advertised. The fresh, radiant colors 
of Quanta 1 say of a product that it is 
“new.” The brightness and maximum con- 
trast of these hues assure good visibility, 
making them particularly suitable for out- 
door display. The dry, vibrant cclors of 
Quanta 2 express smartness and tend to 
soften and smooth out hard angles. The 
cool, pastel colors of Quanta 3 reflect ele- 
gance, and combine well with glass, silver, 
lace, and net. And the deep, mellow colors 
of Quanta 4 denote richness and lend an 
atmosphere of finest quality. 
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HOW MOST PROBLEMS MAY BE 
AVOIDED IN CYLINDER PACKING 


By John Long 


@ Because oF the fact that we use 
compressible material, paper, on our 
press cylinders, we sometimes come 
to what seems unavoidable grief. 

As we are not likely to use any 
packing other than paper, at least 
for a long time, it might be well to 
consider what takes place and how 
best to avoid trouble. 

Trouble in this case means long 
prints, the stock slipping under the 
grippers, packing pulling from the 
clamps, and the difficulty of obtain- 
ing register between a light and 
heavy form. (Light type forms sel- 
dom cause trouble, so in this article 
we will assume we have a heavy 
solid form.) 

If we have a press with bed bear- 
ers .918-inch, we must pack the cyl- 
inder so that the packing (plus the 
stock) is at cylinder bearer height 
under the pressure of impression. 

If we estimate that the packing 
and stock compresses .003-inch un- 
der the squeeze of impression, then 
they should be .003-inch above cyl- 
inder bearer height when not on 
impression. 

Figure 1, an exaggerated drawing 
of what takes place when the press 
is on impression, shows what is 
meant by the above statements. 

Line “a” is the pitchline, or print- 
ing line, and travels at the same 
speed as the bed when press is in 
motion. Line “a” is also cylinder 
bearer height. Line “b” is the sur- 
face of the packing plus stock that 
is being printed. 

It is only necessary to compare 
the length of line “a” with line “b,” 
from “x” to “y,” to understand why 
we have slippage or long prints. 

Line “b” is obviously longer than 

a,” or the pitchline, but this extra 
surface will be forced through be- 
cause the press is geared to the 
speed of the pitchline, and we either 
get a print longer than the form, or 
the sheet slips under the grippers, 
or both. 

Line “b” is longer than line “a” 
because it is part of a larger circle; 
the exaggerated flattening out of 
this circle in the drawing (Figure 
1) at the point of impression has 
no effect on its real length—the ex- 
tra surface is still there. 

A great many presses have bed 
bearers less than .918-inch high. If 
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the bed bearers are .916-inch, we 
carry .002 less packing on the cyl- 
inder, Figure 2. 

Here the printing line “aa,” is 
slightly below the pitchline, while 
our packing surface “b” is slightly 
above, when not on impression. 

This means that the printing line 
travels slighter slower, while the 
surface of the packing travels 
slightly faster than the pitchline, 
or cylinder bearer surface. 

This is a compromise or the best 
solution we can get as long as we 


To avoid confusion let’s try and 
make clear exactly what is meant 
by overpacked. 

Technically a press is packed cor- 
rectly when the printing line is at 
the “right place” when on impres- 
sion, and the “right place” depends 
or bed bearer height. 

It can be seen from this that a 
press may be overpacked and yet 
packed correctly at the same time, 
confusing as that may sound; but 
it is this very fact that is at the 
bottom of our troubles, and com- 
pressible packing is the offender. 
The cylinders of Figures 1 and 2 are 
both correctly packed and yet when 
off impression the packing is above 
the cylinder bearers by .003 and .001, 
respectively. The result of this sit- 
uation is that we can never attain 
perfect travel between packing and 
form, but from a practical stand- 
point the difference is quite often 
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Exaggerated diagrams of what takes place when the press is on impression. Figure 2 is the best 
solution to the problems of getting prints longer than the form or sheets slipping under the grippers 


use the compressible packing. The 
harder the packing the better, but 
even the hardest compresses some. 

The reader having observed the 
two drawings, Figures 1 and 2, may 
wonder why it would not be feasible 
to underpack Figure 1, and get the 
same results, in the way of a com- 
promise, as Figure 2. Indeed it is 
possible to do so, provided we can 
underlay our form enough. Often 
this can’t be done. 

An overpacked cylinder (above 
the printing line) will cause slip- 
page or long prints, and a pull will 
be exerted on the packing from 
head to tail. And even a correct 
amount of soft packing will have 
the same effect, because we must 
carry more of it to bring the print- 
ing line up to where it should be. 
An underpacked cylinder may make 
short prints and exert a pull on the 
packing from the tail to the head. 


so slight that it causes no trouble 
whatsoever. 

To avoid any necessity for over- 
packing, we may have to underlay. 
How much to underlay will depend 
a great deal on the condition of the 
press, but as a general rule any solid 
or near-solid five inches or more 
square will need to be more than 
type-high. 

Consideration must also be given 
to the kind of stock that is being 
printed, because more underlay is 
needed to print a solid on bond than 
will be needed for the same cut on 
a coated paper. 

This is true because once the cyl- 
inder is packed the correct height, 
any extra pressure must be from 
below. 

It is impossible to give any com- 
plete set of rules for premakeready; 
it is something each shop will have 
to work out for itself. 
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One thing is sure: the cylinders 
should be packed to the printing 
line, and no more; any pressure 
more than that should be from the 
underlays. 

The rules given in the preceding 
paragraphs are not to be consid- 
ered as applying to rotary presses. 
On flatbed presses the form speed is 
constant no matter how much we 
underlay. On rotaries this is not so. 

On flatbeds we keep the printing 
line at cylinder bearer height (with 
bed bearers .918). 

On the rotaries we also want our 
printing line at bearer height but, 
when both plate and packing cyl- 
inders are the correct height and 
more impression is necessary, it is 
“something” like a fifty-fifty propo- 
sition between the underlay and the 
overlay. 

Of course, it is not exactly fifty- 
fifty, because packing will compress 
more than plates, but we add if nec- 
essary, from both above and below, 
instead of just from below as on 
flatbeds. 

In conclusion, we might point out 
that the rules given here are the 
basic fundamentals regarding pack- 
ing and the underlay on printing 
presses in general, and that while 
the pressman is generally in no 
position to “split hairs,” it is worth- 
while to have a firm foundation of 
basic facts to start with. 

Also from a practical standpoint: 
While it is possible to do a good job 
on a press in almost any condition, 
if we have unlimited time, cylinder 
bearers should really be down hard 
and evenly on form bearers, for best 
results and for time saving. 

Likewise it is possible to do a good 
job with plates that vary in height, 
with plenty of time to spot up, but 
the more makeready we have under 
the packing, the more likely we are 
to have a baggy cylinder. 

Every day precision becomes more 
and more essential in the printing 
industry, if we are to stay in busi- 
ness—precision in every single item 
that enters into the printed job. 


Most Expressive Words 


HERE Is A LIsT Of the most expres- 
sive words in the English language, 
according to Dr. Wilfred Funk, lexi- 
cographer and dictionary publisher. 
The most bitter is “alone.” 

The most reverent is “mother.” 

The most tragic is “death.” 

The saddest is “forgotten.” 

The most beautiful, “love.” 

The most cruel, “revenge.” 

The warmest word is “friendship.” 

The coldest is “no.” 

The most peaceful is “tranquillity.” 
- American Weekly 


““POOP DECK’’ SOLVES PROBLEM OF EXPANSION 


WHILE Don Ring, co-owner of the 
Beacon Printery, of Redlands, Cali- 
fornia, was away in the army, Bob 
Hurley, his partner, was faced with 
the problem of increased work that 
required additional equipment, in a 
small building. 

The year was 1942, and the orders 
were beginning to mount for the 
newly founded printshop. The Bea- 
con won the bid for the high school 
newspaper and for several weeklies, 
most of them either church papers 
or newspapers of the nearby desert 
communities. But the crowded little 
building was already full, with two 
presses and a linotype. 

Hurley faced the big problem, and 
when Don Ring returned from the 
service, the Beacon Printery boasted 
four presses, two linotypes, and a 
folding machine, as well as an in- 
creased stock of type. 

How did Hurley solve the problem 
of expansion in a building where 
it seemed impossible that any ex- 
panding could be done? 

The Beacon built up, not out. 

Bob Hurley built a “poop deck,” 
as he calls it, eighteen feet long and 
twelve feet wide, six and a half feet 
off the ground in the northwest 
corner of his shop. He built stairs 
leading up to it, and he put a Miller 
high-speed cylinder press in the 
space under it. The platform gives 
five and a half feet of clearance 
under the ceiling; and since a good 


deal of the work done on the “poop 
deck” is setting type by hand, this 
is ample clearance for a man sitting 
in a chair. 

On the platform all the envelope 
stock is stored; about 50 per cent of 
the hand-set type is kept (much of 
the most-used type, the newspaper 
head type and Old English for wed- 
ding announcements); the round- 
cornering machine, the punch and 
stitcher are used; and here books 
are padded and bound. 

On the floor beneath it is a table, 
the Miller press, and the paper- 
cutter. Besides the cylinder press, 
installation of the “poop deck” has 
made possible addition of a large 
multiple-magazine linotype, a fold- 
ing machine, and a platen press. 

But still the Beacon Printery con- 
tinued to expand. Don, now out of 
the army, and Bob built out by eight 
feet a small balcony which had 
been in the back of the building 
when they bought it. This balcony 
made room for a new stone, twelve 
feet long; and since it was built the 
shop has been able to find room for 
a new electric saw in addition to the 
one they installed when they first 
bought the building. On the balcony 
there is storage room for all of 
their paper stock. 

The Beacon Printery solved the 
problem of expansion in a small 
building by building up, not out. 

—By Samuel J. Sackett 





WAA stenographer, Merilyn Purcell, reaches way up for one of the hundreds of catalogs that 
advertise surplus property at the San Francisco War Assets Customer Service Center. (Acme Photo.) 
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GPO SUCCESSFULLY REVIVES 
APPRENTICE TRAINING SCHOOL 


@ SEVENTY-FIVE veterans of World 
War II, who also are “veterans” in 
the service of the United States 
Government Printing Office in 
Washington, have been chosen as 
the lucky few of the hundreds of 
applicants for Uncle Sam’s revived 
apprentice training program in the 
graphic arts. 

The seventy-five men, all perma- 
nent Civil Service employes of the 
GPO, actually are about to com- 
plete their first six months, or the 
intensive classroom part of their 
training. The classes began around 
the first of August, 1947. 

Classes for the course are being 
held on the immaculate and well- 
outfitted second floor of the GPO 
Annex, which is across the street 
from the huge headquarters build- 
ing of the Government Printing Of- 
fice, close to the U. S. Capitol it 
serves so well. The GPO, like the 
government for which it works, is 
the largest organization of its kind 
in the world. 

The apprentice training program, 
unique in American printing circles, 
first was begun in 1922. It continued 
without let-up until 1942, when 
thirty-five of the fifty students en- 
rolled at that time went into the 
armed services. The prospects for 
“carrying on” in the face of a global 
war proved too much even for the 
Government Printing Office. 

Many of those trainees came back 
and either have completed or are 
continuing the final phases of the 
five-year course on which they em- 
barked six and seven years ago. 

The “school” at the GPO is un- 
usual, first, in that it likely offers 
the most comprehensive course in 
the graphic arts of any similar 
school in the United States, or, for 
that matter, in the world. 

During the first six months, a 
trainee is given a _ well-rounded 
training in virtually every phase of 
the printing operation, from read- 
ing the first draft of the copy to be 
printed on through to the binding 
of the completed book, or the pack- 
aging of the completed material, 
whatever it may be. 

Throughout this initial period, 
when classroom instruction takes 
up 50 per cent of his time, the 
trainee is finding his way and de- 
termining in his own mind in what 
particular division of graphic arts 
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he wants to specialize—composition, 
platemaking, presswork, or book- 
binding. Under these various divi- 
sions, of course, there are even more 
specialized branches into which his 
particular yen may lead him. For 
example, he might choose to spe- 
cialize in one of the following 
branches of platemaking: photo- 
engraving, stereotyping, electro- 
molding, or electro-finishing. 

After six months, he goes into one 
of the trade branches for specializa- 
tion. Then, for two years, he attends 
school only one day a week, working 
the remainder of the time in the 
Government Printing Office’s vari- 
ous divisions so that he will have 
a well-rounded picture of all the 
various phases of the graphic arts. 

The remaining two and a half 
years of school are spent on study 
time in the department in which 
he will specialize, with occasional 
lectures in this period from experts 
in this or that field. 

In other words, 90 per cent of his 
time in school actually is spent in 
on-the-job training. 

During his first year, the trainee 
is paid 90 cents an hour. After that 
first year, he gets a percentage of 
the basic rate paid to regular crafts- 
men in the branch in which he has 
chosen to specialize. 

The second year, his pay amounts 
to 60 per cent of the basic rate paid 
to journeymen. In the third year, it 
amounts to 70 per cent of the basic 


rate; in the fourth year to 80 per cent 
of the basic rate; and in the fifth 
year to 90 per cent of the basic rate. 
After graduation day, of course, the 
trainee becomes a full-fledged jour- 
neyman in whatever branch of the 
trade he has chosen and he gets 
the full rate of payment. 

The Director of the Apprentice 
Training program, serves under the 
Director of Personnel for the GPO. 
The program has been guided per- 
sonally by Augustus E. Giegengack, 
former Public Printer, for it is 
now and always has been close to 
Mr. Giegengack’s heart. To him 
must go the credit for having made 
the program a more integral and 
comprehensive part of the GPO’s 
operations—an4d, in fact, for having 
made it the best and most success- 
ful course in the world, judged by 
the caliber of its graduates and the 
subject matter, the teachers, and 
the equipment characterizing the 
apprentice school. 

The director, O. E. Demorest, 
takes pride in the caliber of the 
trainees as to character, intelli- 
gence, and application to their jobs. 
He is extremely proud of the fact 
that few men drop out of a course, 
once they begin it, and that more 
than 80 per cent of all the gradu- 
ates (some 640 have gone through 
since 1922 in fourteen different 
classes) remain with the GPO. 

A second reason why this pro- 
gram is unique is the caliber of its 
students. In “normal” times (in 
prewar days) literally thousands of 
young men applied for entrance 
into the course. Since it was physi- 
cally impossible to go through the 
many thousands of applications 
every time a new class was “called 
up,” the Civil Service Commission 





Apprentices working at cases in composing division of Government Printing Office Apprentice School 
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and the GPO early restricted ap- 
plications to Veterans of World War 
II. Even so, after the war, these two 
agencies knew that there would still 
be far more applicants than could 
be judged competently. So, at least 
for the first class, applications were 
taken only from men who have 
served in World War II and actually 
had worked for the GPO. The sev- 
enty-five trainees enrolled in the 
first postwar class formerly worked 
as messengers, clerks, stenograph- 
ers, or held other posts in the GPO. 

Yet, despite all the restrictions on 
applicants, more than 300 men ap- 
plied when the openings for the 
first postwar class were announced. 
Each of these, as have all applicants 
in any year, took a written and 
an oral examination. The seventy- 
five who made the highest grades in 
the examinations were selected for 
the school. In short, these men who 
were chosen, regardless of age, 
background, race, or creed, showed 
most aptitude and intelligence. 

Naturally such care in choosing 
applicants obtains students who are 
more conscientious, more apt to 
stick to their studies. 

There are four instructors who 
serve full-time on the staff of the 
apprentice school, and every effort 
is made to give each student a 
basic insight into all phases of the 
graphic arts. 

“We feel keenly that any man in 
any particular specialized branch 
can do a better job if he is familiar 
with English and if he knows in- 
timately the other branches of the 
graphic arts,’”’ Mr. Demorest pointed 
out. “Our courses include instruc- 
tion in English, in the history of 
printing, in the operations and 





A technical class in composition at the school listens intently to the instructor, H. E. Stingle 


agencies of the Federal Govern- 
ment, and in the Government style 
manual. Also, the courses include 
instruction in printing apprecia- 
tion, costs and estimating, typog- 
raphy and design, in composition, 
presswork, and book-binding. 

“In addition, the students are 
given lectures in the chemistry of 
printing by men who are experts in 
the chemistry of paper, ink, type 
metals and plastics.” 

When the end of the six-month 
period comes, all men must special- 
ize in their studies. Care is taken by 
the instructors and the director of 
the program to see that the same 
ratio of men going into the various 
trade-branches is the same as the 
ratio held by all GPO employes to 
the trade-branches generally. In 
other words, if 60 per cent of the 
employes of GPO in the graphic 





P. ti learning how to operate the various types of presses. School is unusually well 
pone Students learn specialties after six months of general training in the graphic arts 





arts division work on composition, 
then 60 per cent of the men in the 
apprentice training school make 
composition their specialty. 

A visit to one of the classes held 
in the apprentice training floor of 
the GPO Annex is proof to anyone 
of the seriousness with which the 
trainees take their studies. 

It is remarkable, as a matter of 
fact, how quickly some of the men 
catch on to the newest techniques 
taught on the most modern ma- 
chinery available anywhere. Much 
of the painstaking book-binding 
done by some of these “amateurs” 
who have had only a few weeks’ in- 
struction in the art would put many 
professional book-binders to shame. 
Makeup, composition, and actual 
presswork is not something that 
these men just read about in books, 
they get up from their desks and 
start doing immediately what they 
have learned about in class. 

When the school was first begun, 
and for many years thereafter, only 
an education in grade school was 
needed to make an applicant elig- 
ible to take the exams. Today, most 
of the applicants and all of those 
chosen for the newest class are high 
school graduates. Once, when the 
course was first started most of 
the trainees ranged from sixteen to 
nineteen years of age. The average 
GI in the course today is a much 
more serious young man than was 
his predecessor. The average age 
today is nearer twenty-seven. 

The boys who have graduated 
from the GPO apprentice school 
never have been frivolous, but the 
present-day class is less so than any 
ever sponsored by the Government. 
Graphic arts is going to mean their 
future. Its future, to the same ex- 
tent, is going to mean them. 
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@ IN A PREVIOUS article we analyzed 
the seeing problems found in the 
composing room and we presented 
methods of providing adequate il- 
lumination. This second article will 
consider all of the numerous seeing 
problems of the pressroom. 

Pressroom operations may be 
grouped into three general divi- 
sions: 

(1) Preparation of the press 
before the run; 

(2) The normal operation of 
the press during the run; and 

(3) The cleaning of the press 
after the run. 

We shall consider these seeing 
tasks as they would apply to a 
typical flatbed press. 


Two-Revolution Flatbed Press 


When preparing a two-revolu- 
tion, flatbed press for a run, a 
new tympan sheet is placed on 
the cylinder, the form is placed 
in the bed of the press, and is 
straightened. After the first im- 
pression is made, the cuts for 
color jobs are registered and the 
underlay is inserted under the cuts 
where it is necessary. A makeready 
sheet is then run off and “marked 
out,” cut, and is properly located 


under the tympan to correct the 
unevenness of the impression. Just 


By Walter S. Greenwood 


before the run the feeding and de- 
livery mechanism is checked and 
the ink fountain is adjusted. The 
normal operation during a run 
consists of feeding the press and 
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Side View 
Two-revolution flatbed press 


Figure 1 


watching the finished product to 
detect poor distribution of the ink, 
dirty cuts, smudging, work-ups of 
the type, cuts, or the furniture, and 
offsetting. After the run is com- 
pleted the form is removed from 
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the press and the ink rollers and 
fountain thoroughly cleaned. 

Three locations on a flatbed press 
require good seeing conditions: the 
form on the bed of the press, un- 
der the feedboard; the feeding po- 
sition above the feedboard, and the 
delivery position, including the 
ink fountain beneath the deliv- 
ery board. In addition to the 
lighting of the press itself, it is 
desirable to provide a combina- 
tion mark-out and color-match- 
ing table placed in a light-proof 
booth in a location convenient to 
all of the pressmen. 

As the type in the form is the 
same as that on the imposing 
table a large area, low brightness 
light source is required for best 
seeing conditions. How can we 
obtain this kind of a light source 
under the feedboard? Locate a 
small diameter tubular lighting 
unit, such as is used in store 
counters, against the underside 
of the feedboard and direct the 
light forward toward the rear 
side of the cylinder. The cylinder 
itself will then become a low 
brightness light source of sufficient 
size to provide good visibility of al- 
most all the form. This unit should 
be equipped with a 30-watt, 4500 
degree white fluorescent tube (4500 
degree white is a designation of the 
color of the fluorescent tubes. In 
general the higher the degrees the 
more “blue” is the resultant color). 
It should be located at the position 
shown in Figure 1. As the 30-watt 
tube is three feet long, some of the 
light will be directed on each side 
of the pressman’s head downward 
toward the form and the shadows 
will be reduced to the minimum. 
Lighting under feedboard is not re- 
quired on small flatbed presses that 
have automatic feeders, as most of 
the adjustments are made on these 
presses by raising the feedboard. 

One porcelain enamel industrial 
lighting unit equipped with three 


Fluorescent installation in offset pressroom of 
A. L. Garber Company, Ashland, Ohio. Located 
between and parallel to presses, these fixtures 
afford ideal illumination. Westinghouse photo 


40-watt, 4500 degree white fluo- 
rescent tubes is recommended for 
above the feedboard. This unit 
should be mounted eight feet above 
the floor at the location shown in 
Figure 1. A metal shield about eight 
inches deep should be attached to 
the edge of this unit. 

A similar three-tube lighting unit 
is placed one foot to the ieft of the 
center line of the press over the de- 
| livery position. This unit should be 
] located with its axis parallel with 
the length of the press and with 
one end extending beyond the end 
of the press in order to provide il- 
lumination for cleaning the ink 
rollers and the fountain when 
the delivery board has been 
raised. The location of this unit 
is also shown in Figure 1. The 
lighting unit is left of the cen- 
ter in order to reduce the re- 
flected glare from coated paper. 

The table has listed the recom- 
mended illumination values that 
would be measured by a light 
meter at the various machines 
throughout the pressroom. 


Markout Booth 


A sloping mark-out table that’s 
equipped with a special lighting 
unit located along its upper edge 
is very useful for marking-out 
the makeready sheet. It will be 
desirable to place this table in 
a booth made of gray cloth as 
shown in Figure 2, in order to 
exclude light from other lighting 
units in the vicinity or from the 
natural light at the windows. 

After the first impression is 
made during the makeready the 
sheet is perforated for future 
registration under the tympan 
and then is placed face down on 
the markout table. The light 
from the special mark-out unit 
is directed across the surface of 
the paper at a very glancing an- 
gle that emphasizes the uneven- 
ness of the impression. Those 
portions having the heaviest im- 
pression produce longer shadows 
and are easily seen. It’s almost 
: the same as when you're driving 
over a rough road after dark, the 
holes seem much worse because 
of the long shadows. The press- 
man then circles these areas of 
heavy impression and cuts them 































Three-tube fluorescent units afford abundant illumination in letterpress pressroom of a modern 
printing plant. High-level light source covers all types of pressroom equipment. Westinghouse photo 






































il > 
Recommended 
Illumination Values 

Recommended 
LOCATION Illumination 
(Units of Light) 
Two Revolution, 
Flatbed Press 
On Feedboard 50-80 
At Delivery Position 30-50 
Under Feedboard 20-30 
Vertical Press 
At Delivery Position 30-50 
At Ink Fountain 10-20 
Platen Press 30-50 
Color Matching Unit 50-70-A 
Mark-out Table 10-20-B 
Paper-cutting Machine 20-30 
Stock Aisles 10-20 
Storage Areas 10-20 
Shipping Tables 20-30 
General Illumination 10-20 











A. Special color-matching unit with 500- 
watt incandescent lamp and dark blue color- 
correcting glass required. 


B. Special lighting unit required to produce 
a sheet of light across the surface of the 
mark-out table. 








out, then he places the sheet un- 
der the tympan and registers it, 
producing a more uniform im- 
pression of the entire form. 

Details of a lighting unit suit- 
able for a mark-out table are 
also shown in Figure 2. A pol- 
ished reflecting surface should 
be placed behind each of the 
three lamps in order to produce 
an intense sheet of light across 
the entire width of the make- 
ready sheet. Clear glass 60-watt 
incandescent bulbs should be 
used rather than inside-frosted 
bulbs because they will provide a 
more concentrated sheet of light 
across the table. The lighting 
unit should be located close to 
the surface of the table in order 
to direct the light nearly paral- 
lel to the table-top. A separate 
switch should be provided for 
this lighting unit so that it may 
be turned off when the booth is 
used for color-matching. 


Color Work in the Pressroom 


Where precise color-matching 
must be done on long runs ex- 
tending into the night, the color 
of natural daylight from a win- 
dow is not dependable. Even in 
the daytime the color of natural 
daylight varies to a great extent. 
For example, on a comparatively 
clear day the light may be re- 
flected from a nice blue sky un- 
til a white cloud comes along 
and then the color of the light 
just inside the window changes 
from a blue white to the yellow- 
ish white of the sunlit cloud. 
Again, late in the afternoon as 
the sunset approaches, the light 
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turns more and more pink and 
finally after dark there is no day- 
light at all. Why not abandon nat- 
ural daylight for color-matching 
and install a color-matching light- 
ing unit in a booth where you can 
obtain an exact color match at any 
time of the day or night? 

We can use the same booth that 
is used for the mark-out table pro- 
viding the curtains are made of a 
neutral gray cloth instead of col- 
ored material. These curtains may 
be hung from a rectangular frame- 
work suspended from the ceiling. A 






































match the engraver’s proofs when 
viewed under the color-matching 
unit. After this match is satisfac- 
tory the pressman can proceed with 
his run without returning to the 
color-matching booth. All he needs 
to do is to be sure the finished 
product appears the same as the 
engravers proof under the 4500- 
degree white fluorescent tubes used 
in the lighting unit over the deliv- 
ery end of the press. As long as the 
product and the proof appear the 
same, even though they may not 
seem “natural,” the finished prod- 



































should. When printing the reds the 
pressman may try to select a more 
brilliant red ink that appears nat- 
ural to him under the fluorescent 
light. Likewise, when he selects his 
blue ink he is likely to select a 
lighter shade of blue ink that again 
seems natural to him under the 
fluorescent lighting. 

When these changes are made, 
even though the finished product 
would appear natural when viewed 
under fluorescent lighting, it would 
appear “warmer” when viewed un- 
der natural daylight or a color- 
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space should be provided at the top 
and bottom to provide for the free 
circulation of air through the 
booth. The front curtain may be 
cut off at shoulder height to form 
a doorway, the light from outside 
will be shielded from color proofs 
by the pressman. A drawing of this 
booth is shown in Figure 2. 

The color-matching unit consists 
of one large diameter housing 
equipped with a 500-watt, incan- 
descent clear bulb lamp and a 
special deep blue glass cover that 
corrects the color to “north-sky 
daylight” suitable for matching col- 
ors in printing plants. A separate 
switch should be provided for this 
unit so that it may be turned off 
when not required. 

The theory of color matching as 
applied to printing could be ex- 
plained as follows. The original 
painting is sent to the photoen- 
graver who prepares the four-color 
plates. From these plates the en- 
graver prepares several sets of color 
proofs, using inks that reproduce 
the colors of the original painting. 
If one of these color proofs and the 
product from the press appears the 
same under the color-matching 
unit, the result will appear “nat- 
ural” under natural daylight. 

The pressman’s problem is to se- 
lect inks of the proper colors to 
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uct will be satisfactory when seen 
under natural daylight. 

Compared with natural “north- 
sky daylight” the 4500-degree white 
fluorescent tube produces an excess 
of the blue and green colors and a 
deficiency of the deep red colors. 
Viewed under these tubes, the fin- 
ished product has a tendency to 
appear “cold” or more blue than it 
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Lighting: the vertical press 


Figure 3 





matching unit. In general the 
pressman will obtain better results 
if he selects his inks by compari- 
sons under the color-matching unit 
in the booth and then during the 
run be certain that the product 
“matches” the engraver’s proofs at 
the delivery position under the 
4500-degree white fluorescent lamps 
even though they may not appear 
quite natural. 


Lighting the Vertical Press 


Seeing tasks for the vertical press 
are similar to those for the two- 
revolution, flatbed presses. In this 
press both the form and the cylin- 
der carriage travel up and down in- 
stead of horizontally. As the opera- 
tion of the press is automatic it is 
only necessary to adjust the flow of 
ink from time to time. The finished 
product is delivered at the top of 
the press. 

Two lighting units should be pro- 
vided for each press. The overhead 
lighting unit consists of a porcelain 
enamel industrial unit equipped 
with three 40-watt, 4500-degree 
white fluorescent tubes. This unit 
should be one foot to the left of the 
center line of the press with its axis 
parallel with the center line, as 
shown in Figure 3, and should be 
mounted seven feet above the floor. 
An extra lighting unit consisting 
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of an adjustable mounting having 
a 614-inch diameter porcelain en- 
amel reflector, equipped with a 
100-watt, inside-frosted incandes- 
cent lamp and a wire guard is 
needed to provide illumination be- 
low the cylinder for adjusting and 
cleaning the ink fountain. This unit 
should be mounted by an adjustable 
arm attached to the floor. It should 
not be attached to the framework 
of the machine because the vibra- 
tions may reduce the life of the in- 
candescent bulb. 


Lighting the Platen Press 


Platen presses also have seeing 
tasks similar to those of flatbed 
presses. The makeready consists of 
marking-out, adjusting the gauge 
pins, the grippers, and the feeding 
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Lighting the platen press 


Figure 4 


mechanism. During the run the 
operation consists of feeding the 
hand-fed presses and watching the 
finished product on both hand or 
automatic presses to see that the 
ink fountain is adjusted properly. 

One regular industrial type porce- 
lain enamel lighting unit equipped 
with three 40-watt, 4500-degree 
white fluorescent tubes is recom- 
mended for each press. This unit 
should be located one foot to the 
left of the centerline of the press 
with its axis parallel with the cen- 
terline as shown in Figure 4. The 
unit should be mounted seven feet 
above the floor. 

There are two principal seeing 
tasks at the cutting machine, set- 
ting the size of the cut and making 
sure that there are no scraps of 
paper left in the machine that 
would prevent the stock of paper 
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Lighting the paper cutter 








Figure 5 


from being pushed tight against 
the stop as it should be. 

One industrial lighting unit with 
two 40-watt, 450-degree white fluor- 
escent tubes is recommended for 
each paper-cutting machine. This 
unit should be located one foot to 
the left of the centerline of the 
machine with its axis parallel with 
the centerline or at right angles to 
the cutting blade as shown in Fig- 
ure 5. This location of the lighting 
unit will provide some illumination 
behind the cutting blade and will 
also reduce the shadow below the 
blade to a minimum. The lighting 
should be seven feet above the floor. 


Folding Machine 


Many designs of folding machines 
are in use but the seeing tasks are 
very similar in the majority of them 
and consist of adjusting the feed- 
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Lighting the folding machine 


Figure 6 


ing and folding mechanism, plac- 
ing the paper in the machine, and 
removing the folded pamphlets at 
the delivery position. 

Two industrial porcelain enamel 
lighting units each equipped with 
three 40-watt, 4500-degree white 
fluorescent tubes are required for 
the majority of folding machines. 
One of these is located over the 
feeding position and the other at 
the delivery end as shown in Figure 
6. Except for the larger folding 
machines, these units should be 
mounted seven feet above the floor. 
It should be pointed out that the 
unit over the delivery end of the 
machine extends beyond the end of 
the machine in order to provide 
illumination on the delivefy rack 
which otherwise would be in the 
shadow of the machine. 

As the labels on the boxes in 
stockrooms must be read by the 
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stockroom worker, it is necessary to 
provide good illumination on verti- 
cal surfaces in the aisles. The axis 
of fluorescent lighting units should 
be at right angles to the length of 
the aisle as shown in Figure 7 as 
this arrangement will provide bet- 
ter illumination on the labels. It is 
suggested that porcelain enamel in- 
dustrial lighting units with two 40- 
watt, 4500-degree white fluorescent 
tubes be used for aisle lighting. The 
spacing of these lighting units 
along the aisle six feet in width de- 
pends upon the mounting height of 
the unit above the floor. For a 
mounting height of ten feet the 
spacing should not exceed twelve 
feet along the length of the aisle 
and with an eight-foot mounting 
the spacing should not exceed ten 
feet. For narrow aisles a closer 
spacing is recommended. 
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Storage areas require general 
overhead illumination that may be 
provided by porcelain enamel in- 
dustrial lighting units equipped 
with two 40-watt, 4500-degree white 
fluorescent tubes, located on ap- 
proximately ten- by twelve-foot 
spacing with a mounting height of 
ten feet above the floor. This will 
provide sufficient illumination. 
Additional lighting should be pro- 
vided for wrapping and shipping 
tables. Porcelain enamel lighting 
units equipped with three 40-watt, 
4500-degree white fluorescent tubes 
should be located at eight-foot in- 
tervals along the length of the table 
as shown in Figure 8. The axis of 
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Shipping and wrapping table 


Figure 8 


each unit should be at right angles 
to the length of the table and 
should extend beyond the front 
edge of the table to provide better 
illumination on the labels of boxes 
waiting to be wrapped. These units 
should be mounted eight feet above 
the floor. 


RECEIPT FOR PROPERTY 

When a printer returns manu- 
scripts, original art work, plates, 
cuts, or any other property to a 
customer, he should always obtain 
a signed receipt for the same. This 
receipt should specifically identify 
the property and should be retained 
by the printer in his permanent 
records.—Printing Industry of Pitts- 
burgh, Pennsylvania. 


It 1s Easy to learn all the notes 
that make good music, and all the 
rules that make good salesmen, but 
a fellow’s got to add the fine curves 
to the rules if he wants to do any 
more than beat the “bass drum” all 
his life—George E. Mansfield 
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VERSATILITY of women who helped 
settle this country extended from 
their homes to print shops. 

The first newspaper printed in 
Rhode Island was at Newport, 1732. 
James Franklin, brother of Benja- 
min Franklin, was the publisher. He 
died soon after, and his widow, 
Anne, continued the business sev- 
eral years. She was printer to the 
Colony, supplied blanks to the pub- 
lic offices, published pamphlets and 
other forms of printing. 

In 1745 Mrs. Franklin printed for 
the Government an edition of the 
laws that contained three hundred 
pages, being assisted by her two 
daughters. A servant in her home 
usually worked at the press. Mrs. 
Franklin announced that she also 
printed calicos and linens, which 
she declared would possess “very 
lovely and desirable colors, without 
the offensive smell which commonly 
attached to linen thus printed.” 

From the time of the first Amer- 
ican newspaper, 1704, to the ap- 
pearance of the first in Connecticut, 
in 1788, there were seventy-eight 
newspapers in the Colonies, half of 
which suspended before 1775. Of the 
whole number printed, sixteen were 
issued by women, fourteen of whom 
were the champions of liberty and 
equal rights for women. 

Mrs. Sarah Goddard printed The 
Gazette at Providence, 1767. The 
Boston News Letter, the first news- 
paper in America, was conducted 
for some time during the War of 
the Revolution by Mrs. Margaret 
Draper. When the British besieged 
Boston, all newspapers except hers 
were suppressed. With some of her 
friends she left the country, and 
England pensioned her. Mrs. Jane 
Aitkin, Philadelphia, succeeded her 
father, a printer, in 1802, and gained 
considerable reputation from the 
products of her press. 

Mrs. Zerger continued her hus- 
band’s printing business after his 
death, conducting The New York 
Journal with great ability until 
after 1748. Mrs. Mary Holt lost her 
husband, and succeeded to his place 
as publisher of The New York Jour- 
nal, soon after which she was reap- 
pointed state printer. The Journal 
did powerful service in the republi- 
can cause in the Revolution of 1776. 
Anne C. Green, 1767, succeeded her 
husband in publishing The Mary- 
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land Gazette at Annapolis, the first 
paper published in the Colony. She 
also did printing for the Colony. 

Mrs. Mary K. Goddard was for a 
long time in charge of The Mary- 
land Journal, which was founded by 
her brother William of Rhode Island. 
He was mobbed several times for his 
caustic writings, and later returned 
to Providence. His sister continued 
the paper for eight years. Her writ- 
ings were as blunt as her brother’s, 
but the fact that she was a woman 
protected her from violence. Mrs. 
Elizabeth Timothee published The 
Charleston Gazette in South Caro- 
lina, 1773. Her daughter-in-law car- 
ried on the paper after the war. She 
was printer to the state until 1792. 

Mary Crouch, the wife of Charles 
Crouch, assisted her husband in the 
publication of a paper in Charles- 
ton, South Carolina, in opposition 
to the Stamp Act. After his death 
she continued it till 1780, when she 
moved to Salem, Massachusetts, and 
started a newspaper there. Penelope 
Russell succeeded her husband in 
publishing and editing The Censor, 
Berlin, New Hampshire, 1771. She 
was accustomed to set her own type 
and compose her editorials from the 
type case. 

Women printers at a later period 
proved not inferior to their prede- 
cessors. Some years ago Mrs. A. J. 
Duniway was an editor and prac- 
tical printer. As a seamstress she 
earned sufficient money to buy a 
press and some type, with which she 
printed The New North-West. Bat- 
tle Creek, Michigan, once boasted of 
having two young ladies—Elizabeth 
and Lydia Taylor—compositors on 
The Journal. The Bazin sisters, Til- 
lie and Hattie; Eliza and Emily 
Turner, Anna E. Briggs, Olive and 
Mary Allen, and other women who 
were printers in Boston will be re- 
membered for their proficiency in 
printing. 

In the 1870’s the number of wom- 
en engaged in typesetting was very 
large. In 1871 Miss Callie White was 
elected by the Typographical Union 
of Jackson, Mississippi, to represent 
it at the International Union, held 
in Baltimore. Mrs. Harriet Miller, 
job printer of Springfield, Massa- 
chusetts, was awarded the only pre- 
mium given in New England for job 
printing by the Centennial Exposi- 
tion, 1876. 
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CELLULOSE ACETATE COVERS 

There are produced in the States 
what we describe as cheap crime stories 
that are bound in an unusual way. The 
cases printed four-color are covered 
with a cellulose acetate film or similar 
sheet. The same idea has been used for 
showcards to hold their preservation 
over many years. It seems there must 
be a special machine for this because, 
as I see it, the film must be dried out 
after mounting on a chrome cylinder 
or something of the kind. It is evident 
that the work must be done at a high 
speed to enable the books to be turned 
out at the price. The name of one of 
these processes is Permagloss. 

Permagloss is probably a British 
trade name for this cover. 

In this country one of the paper 
mills supplies the trade with an ace- 
tate coated cover paper and other 
mills supply the other plastic coated 
cover papers. Functional and dec- 
orative films of plastic have been ap- 
plied as coatings and laminations to 
papers and foils for numerous other 
purposes besides their use for pro- 
tecting book cases. 


PROGRAM ON UNION PRESS 

We have sent to you under separate 
cover a de luxe program made by us. 
This fancy program-menu was entirely 
printed on an old 10 by 14 Union press. 
The cover is a four color registration: 
1. A neutral tint; 2. White and gold 
size; 3. Size, varnish, and bronze; 4. 
Varnish and bronze. We have tried dif- 
ferent methods on this stock and this 
was the only solution which was pre- 
sented for the work. 

While we have never seen a Union 
platen press we understand that it 
was one of the many presses in use 
prior to 1900, such as the Peerless, 
Liberty, Nonpareil, and so on, none 
of which has been made for years 
because modern presses have made 
them obsolete. 

Under these circumstances the 
program-menu is a very creditable 
piece fraught with many difficulties 
in production. 

The four impressions on the ve- 
lour one-side cover might have been 
equaled in effect in three: two in 
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Questions on pressroom problems will also be answered by mail if accompanied by 
a stamped envelope. Answers will be kept confidential if you so desire and declare 


aluminum ink and the third in gold 
ink. Or the first impression could 
be made in aluminum ink followed 
by a second in aluminum ink mixed 
with size and bronzed. Or the first 
impression could be in aluminum 
ink, the second in size, and gold leaf 
applied. 

The gold borders all around the 
paste-ins of halftones in brown ink 
on goldenrod coated paper could 
have been run first in aluminum and 
then in gold ink. 

The first essential in platen press- 
work is often forgotten even by ex- 
perienced pressmen: the form and 
the platen should be parallel all the 
time for best results and quick and 
easy makeready. Because this is true 
when the first trial impression is 
pulled does not guarantee it will be 
so as impression is added for a form 
heavier than the last one on the 
press. The impression screws are 
for use to keep the form and platen 
parallel as the mass and tones of the 
form change. 

On forms printed on velour one- 
side cover and the imitation hand- 
made paper used on this job, the 
best print is obtained by inserting 
a sheet of hard material like bake- 
lite between the tympan and the rest 
of the packing after a careful make- 
ready has been completed with the 
bakelite between the platen and the 
rest of the packing. 


BINDING LARGE CATALOGS 

We need information on the method 
used in binding the large mail order 
catalogs and telephone directories. The 
telephone system is desirous of having 
future directories bound with what is 
evidently a flexible glue of some kind, 
instead of stapling the book. 

Various kinds of covering ma- 


chines and special bookbinders’ glue . 


are used in this work. When writ- 
ing to the manufacturers of book 
covering machines, include a sample 
of the telephone directory or at least 
give the length, breadth, and thick- 
ness of the book to be covered, also 
how many must be covered. 
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SPOT CARBONIZING 

We are aware that spot carbonizing 
is best done on the special equipment 
of the carbon paper manufacturer, by 
rotogravure, and patented letterpress 
method. What can the printer without 
such equipment do by way of turning 
out a job of cold carbonizing which 
would be satisfactory? 

The choice of paper is important 
because too absorbent a sheet allows 
too much penetration, and too tight 
a Sheet allows the ink to smear. By 
test the happy mean may be deter- 
mined. A good carbonizing ink func- 
tions better if the press fountain is 
equipped with agitators. 

The supply of ink should be as 
ample as possible without smearing 
and held at this point constantly. 
One successful producer of cold car- 
bonizing puts in a tablespoonful of 
caster oil to the pound of his special 
carbonizing ink and instructs users 
to keep the sheets in air-tight wraps 
which he supplies until the sheets 
are to be used. Of course, special 
equipment makes it easier. 


PREMAKEREADY 

We are very interested in up-to-date 
premakeready. We have read some- 
where about a process in which the in- 
ventor built up his premakeready right 
into the surface of the plate. In other 
words, this is a premakeready process 
for halftones in which the variations of 
heights concern the surface of the plate 
and are continuous according to the 
printing density of each region. This 
would be entirely different from the or- 
dinary methods (McKee for instance) 
in which premakeready is made in a 
small number of discontinuous steps 
and generally built up from the back 
of the cut. I should like to know who 
invented this surface premakeready. 

Some years ago a New York City 
photoengraving company sold two- 
sided halftones to the trade. Nowa- 
days a patented method has been 
brought out to register the image 
and etch the back of the plate (orig- 
inal) to produce a premakeready 
plate. The face of the engraving is 
etched in the regular way, after 
which the same image reversed is 
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produced on the back of this plate 
in exact register with the top sur- 
face. Through the patented method 
of light-ray diffusion, the back im- 
age is produced with all lights and 
disconnected middletones dropped 
out and all linked middletones and 
shadows solidified. 

Next the face of the engraving is 
protected and the back is etched to 
a controlled depth. The plate is 
finally bumped, which recesses the 
lighter tones to the depth etched out 
on the back. 


HALFTONE ON WOOD 

Are there any reliable records of the 
average number of impressions (ac- 
ceptable) obtained from halftones that 
are mounted on wood base? 

None that we know of. Much de- 
pends on the kind of wood mount. 
The preferred is four-ply laminated 
birch but most are glued cherry. 
Wood carries a lot of air and is 
spongy in structure in spots which 
show up weak in the trial impres- 
sions of makeready. These may be 
compensated for with overlays or 
interlays, generally the former 
because less time is required to 
get a print. 

In effect, layers of thin paper are 
added to the packing to make the 
metal opposite the spongy spots of 
the base print in spite of the poor 
support. In a long run these rein- 
forced spots may be expected to 
show wear before the rest of the 
plate and at a certain point disqual- 
ify the print of the plate. 

The reinforced spots of overlay 
tend to wear the plate so that it 
finally takes on the appearance of 
and prints like a shallow plate in the 
corresponding spots. Of course, the 
effect of a faulty wood base may be 
increased by inexperienced make- 
ready, a press in poor condition, a 
packing swollen by moisture and un- 
noticed and uncorrected, but on the 
average experienced photoengravers 
state that from fifty to sixty thou- 
sand passable impressions may be 
expected from halftones mounted on 
the common cherry bases in use, in 
spite of the hazard of change in at- 
mospheric conditions to which the 
wood base is exposed during a long 
run. 


STATIC TROUBLE 

We have recently been confronted 
with a problem on which you may be 
able to throw some light. On large 
lightweight sheets, we find difficulty in 
getting the slit sheets to jog evenly on 
the back-up. Due to temporary ,space 
shortage, our raw paper stock does not 
have more than two days, in most 
cases, to season, leaving it with prob- 
ably more than the average amount of 





LOOKING BACK 
TO 1856 








In looking through some old papers I found 
these office rules, some dated 1856, which in- 
cluded such items as the following: 

“The employe who is in the habit of smoking 
Spanish cigars, being shaved at the barber’s, 
going to dances and other places of amusement, 
will surely give his employer reason to be sus- 
picious of his integrity and honesty. 





“Each employe must pay not less than $5 
per year to the church and must attend Sunday 
School regularly. 

“Men employes are given one evening a week 
for courting, and two evenings if they go to 
prayer meeting. 

“After fourteen hours of work in the office, 
the leisure time should be spent for the most 
part in reading.” 

“Now in 1896, we feel that we allow our 
people every possible freedom. Fifty years from 
now it will be impossible, however, to impose 
upon the employes of our offices some of the 
restrictions that we are now imposing, such, for 
instance, as our general requirement that our 
young ladies should wear sleeves to the wrist 
and dresses to the ankle, with an appropriate 
number of petticoats.” 


—Canadink. 





static. Strangely enough, however, 
most of our trouble comes on second 
time through the flame, rather than 
with the cold stock. This problem is en- 
countered on flatbed presses with pile 
feeders and deliveries. We use tinsel, 
neutralizers, and the usual counterac- 
tives, yet our slit sheets have a vari- 
ance of one-quarter to three-quarters 
of an inch or more, in many cases, 
which creates a rejogging problem at 
the folders. What can you suggest in 
the matter of our controlling these 
troublesome sheets as they fall into the 
jogging boundaries? 

Presumably, in your New Eng- 
land location you are not blessed 


with a natural gas sheet heater, the 
flames of which are a conductor. 
However, there are two tried means 
of coping with your problem be- 
sides those you name, 1. The special 
tympan paper coated with myriad 
microscopic spheres of glass to be 
used as top drawsheet, and 2. A 
spray of water mist on the sheet as 
it leaves the automatic feeder, using 
for this sprinkling operation the 
regular anti-offset spray gun. 


CRUDE CARBOLIC ACID 

Years ago we noticed a lithograph 
pressman using a brown fluid to re- 
move very hard dried ink from the 
metal inking rollers and inkplate, after 
which he flushed away the brown fluid 
with kerosene. It worked like magic. 
When we asked the pressman, an ex- 
pert in his field from Europe, the name 
of the magic cleaner, he said it was 
dead oil. Just what is dead oil? 

“Dead oil” is crude carbolic acid 
derived from coal tar. It is a very 
effective remover of dried ink from 
metal inkplate and rollers, type, en- 
gravings, brass rule, typographic 
numbering machines, metal bases 
and catches, and so on. Its popular- 
ity in those days depended partly 
on the ease of obtaining it at a drug 
store and its low cost. 

It is more effective when tepid 
than cold. When removing hard ink 
from a metal roller, the rag should 
be rubbed both along the roller and 
around it. It is commonly used with- 
out gloves and goggles, or at least 
eye glasses, but prudence dictates 
their use as insurance against acci- 
dent. If a bit gets on the hands it 
will “bite” like the strong mineral 
acids and alkalies in solution. 

The antidotes used for mineral 
acids and alkalies are not effective 
with crude carbolic acid, which is 
not a true acid, but alcohol is effec- 
tive in removing the sting from a 
bite on the hands, either straight 
or in whiskey, beer, or extracts of 
vanilla, lemon, and so on. This deter- 
gent is safely used regularly with 
ordinary care. 


EMBOSSING ON FLAPS 

We run folded envelopes on auto- 
matically fed platen presses every day. 
We do blind embossing on the flaps be- 
fore folding, but we have a customer 
who wants us to take envelopes from 
stock and emboss the folded envelopes 
on the flaps. I cannot see how the dies 
can be set up on a platen press and the 
envelopes embossed on the folded flaps. 
It seems to me the embossment would 
show on the face of the envelope. Cus- 
tomer says it is being done but cannot 
tell me how or where. 

A bunch of completely folded en- 
velopes is placed in the palm of the 
left hand, four fingers under the 
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bunch with the thumb placed over 
the flap of the top envelope of the 
bunch. The bottom edge of the top 
envelope is grasped between the 
thumb and forefinger of the right 
hand and this top envelope is shuf- 
fled under the flap of the next lower 
envelope and so on until, say, twen- 
ty-five are thus collected. When the 
flaps are straightened out together 
the envelopes may be fed into the 
press, bottom or foot down in the 
regular way, one at a time and, of 
course, embossed on the flat flap 
without any difficulty. 


ORPHAN PRESS 

We have received a letter from one 
of our correspondents in Nicaragua, in 
which they tell us that they have a 
printing press which was manufac- 
tured by J. W. Daughaday & Company. 
They desire to get in touch with this 
company but do not have their address. 
We do not have a record of this com- 
pany and presume that they are out of 
business and informed our correspond- 
ent accordingly. They have written to 
us again asking whether we could as- 
certain whether the business has been 
taken over by another printing press 
manufacturer. 

While we have no information on 
this manufacturer we are printing 
your query in the hope that some of 
our readers may have some perti- 
nent information. 


DETERGENTS 

In one of your recent issues was the 
Government Printing Office formula 
for a solvent used in cleaning toggle 
keys and toggle bases. This is a big 
problem for us and we would like to 
have the formula for the solvent but 
unfortunately I have lost the issue in 
which it appeared. 

Reference is to “Detergents For 
the Printer,” by M. S. Kantrowitz, 
technical director, and E. J. Gosnell, 
chemist of the GPO, which should 
be in the technology division of the 
library of every well managed print- 
ing plant as it is an exhaustive and 
up-to-date discussion of this impor- 
tant subject. 


TINSEL STATIC COLLECTORS 

When needle points or tinsel is 
used on a static collector, it should 
not be more than one inch from the 
sheet or web nor closer than one- 
quarter inch—never in contact. Tin- 
sel may be of aluminum, bronze, or 
copper. Tinsel wound on a wooden 
dowel is a better set up than tinsel 
string. The tinsel may be clamped 
with copper clamps connected with 
Number 4 stranded copper wire 
serving as ground. Should tinsel be- 
come badly oxidized or damaged, it 
should be renewed. 
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SEQUENCE IN PROCESS COLORS 

Running the colors in the conven- 
tional order of yellow, red, blue, and 
finally the black is often undependable 
in matching the finished progressive 
proof, due to an unsatisfactory yellow. 
While a competent pressman can keep 
a check on the deeper colors, a varia- 
tion in the yellow may pass undetected 
until the succeeding colors disclose too 
much orange or too much green in 
spots. Fill-ups in screens and misregis- 
ter may also result when the yellow is 
put down first. Filled up screens may 
require a magnifying glass to be seen. 
Working at night under artificial light 
aggravates these difficulties. Although 
I have always done process work with 
yellow first down, chiefly because we 
are urged to follow the progessives, if 
the red were run first despite the 
proofs, wouldn’t the final four-color 
print match the proof? Would a first- 
down red still be transparent? To 
make an ink more transparent, would 
you suggest transparent white, laka- 
tine, or alumina hydrate? How do these 
differ ? 

The engraver tries to match the 
copy and his proofs are a standard 
for the printer to follow. If the 
proofer starts with the regular first- 
down translucent yellow, it is ad- 
visable to follow his order in print- 
ing for an exact match. A deviation 
may pass unnoticed in some four- 
color prints but not in all. If the pro- 
gressives follow a first-down red, 
that is all right for you to duplicate. 

In running the transparent proc- 
ess yellow last, the result is slightly 
different than when running the 
translucent yellow first, the latter 
giving a glossier print, for one ex- 
ample. If a glossy four-color print 
is the goal (with regular and not 
high-gloss inks) it is reached by 
running the blue last after adding 
to it a proportion of gloss varnish. 

The trouble of keeping close 
enough watch on the yellow run is 
very greatly diminished if one has 
nearly perfect vision. Should there 
be the slightest doubt on this point, 
a visit to the eye specialist is in or- 
der. It is hard enough to watch the 
yellow run with good eyes! 

The lights generally used for 
years for night work were too yel- 
low and it was quite common to see 
pressmen inspecting the prints in 
yellow with a flashlight but today 
lights for night work are better. 

Yes, a transparent red remains 
so when run first. 

It is not advisable to add trans- 
parent whites to process inks, which 
are generally used as made, but for 
use with other than process inks 
which constitute a special assembly 
by the inkmaker, it may be said that 
transparent white is a general term 
for whites pigmented with various 


extenders such as alumina hydrate, 
blanc fixe, and magnesia. 

There are two general types of 
transparent whites: lakatine, which 
is used more in offset-lith and direct 
lithography, where it originated, 
than in letterpress; and fluid or 
liquid tint base, which is more gen- 
erally used in letterpress. 

Different inkmakers formulate 
both lakatine and tint base accord- 
ing to their different ideas but the 
principal part of lakatine is mag- 
nesia and the principal part of tint 
base is alumina hydrate and blanc 
fixe in a precipitated mixture. “Hy- 
drate” (alumina hydrate) is also 
used alone in varnish. Another tint 
base is a combination of alumina, 
magnesia, and zinc white, all three 
of these being very: fine (in parti- 
cles) pigments. 

None of these is to be used indis- 
criminately. Alumina hydrate can 
kill the drier in a mixture that is to 
be kept a while before using; mag- 
nesia is slightly alkaline in nature 
and can change the hue of any pig- 
ment not alkali-proof that it’s mixed 
with so that a given tint will ar- 
pear much different the day after it 
is printed, and when zinc white is 
used to print zinc plates, the tint 
may be muddied in accordance with 
a law of physics. 


MEANS OF COPING WITH STATIC 
Among the means of coping with 
static (depending on the source) are 
grounding static in the paper mill, 
humidification, static collectors on 
the delivery, liquid drawsheet coat- 
ing, sheet heaters, and also by 
ionization, either by electricity or 
more recently by radioactive sub- 
stance providing a source of alpha- 
radiation. To the many uses of the 
anti-offset spray has been added its 
adaptation to the humidification of 
static-charged sheets coming off the 
automatic feeder reluctantly and 
difficult to forward to the guides. A 
mist of water sprayed on the sheet 
copes with the static acquired pre- 
viously in cold storage or in a trip 
through another press or other ma- 
chine such as a rotary perforator. 


WATERPROOF PAPER 

We are very anxious to secure at 
ence a waterproof paper such as may 
be used for printing dry cleaning tick- 
ets that go through the cleaning proc- 
ess with the garment. Could you fur- 
nish us with the address of the source 
of supply of such material? 

Waterproof paper is a specialty 
of certain paper mills but unless you 
want to order a considerable quan- 
tity, the regular procedure is to or- 
der through your paper dealer. 
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IT sAYS “March” on the front of this magazine. The cover pictures Aries, the Ram, 
zodiac symbol of part of that gusty, tax-heavy month. But we may be having April 


showers ere you read this. 


We have been the innocent bystander who got shot in the leg. We have been held 
up by slowdowns and strikes. We have had to move from a plant in Chicago to one 
in the quiet woods of Minnesota. Next month we move to Indiana. We have been 
losing things and finding them later. We are involved in the difficulties of changing 
from one type face to another. In other words, we have been having a whale of a 


headache. 


Skimpy though it may be, this issue was harder to get out than three regular ones. 
What it lacks we will make up in forthcoming issues. 


We can always depend upon readers of The Inland Printer. This time we are ask- 
ing your indulgence for our lateness and for not bringing to you our usual amount 
of editorial material. The news on the labor situation is that we have no news story 


on the labor situation because of the labor situation. 
Anyhow, you had an Inland Printer in March—the February issue. 


We are working to once again achieve a regular schedule. Thanks, friends, for 


bearing with us until then. 


J. L. FRAZIER, Editor 
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@ ONE LARGE source of printing or- 
ders is the social service agency 
field. How large their requirements 
have been in the past no one Knows. 
How large they are at present is a 
matter which is now under investi- 
gation. But the amount of work 
bought is enough to make it an at- 
tractive field to the salesman who is 
able to solve its peculiar problems. 

Social agencies really need what 
close-fisted buyers try to get: high 
grade service at a low price. They 
require high grade service because 
relatively few of their executives are 
thoroughly trained in the prepara- 
tion of effective printed matter. 
With this lack of expert help, social 
service agencies must do one of two 
things: hire outside help in the 
form of an advertising agency or 
public relations counsel, or engage 
the services of a good printer with a 
staff competent to prepare the ma- 
terial they need. Either procedure is 
expensive. 


Services Need Publicity 


The other half of the picture is 
the financial handicaps most social 
service agencies are working under 
at present. In spite of our prosperity 
contributions to charity have not 
gone up in proportion to increases 
in salaries and wages. In particular, 
contributions from corporations 
have failed to keep pace with the 
general rise. This leaves the average 
social service agency with the prob- 
lem of reconsidering every item on 
its budget. If it cannot trim some- 
where it is likely to be faced with 
the necessity of curtailing a part 
of the services for which it was 
founded. And, as all printers know, 
when the question of budget trim- 
ming comes up printing bills are 
among the first items to be regarded 
with suspicion. 

Furthermore, if the social service 
agency is one of those that draws 
funds from a community drive its 
budget is likely to be under the 
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scrutiny of some of the shrewdest 
business men in the locality. And if 
it shows expenses which the finance 
committee deems excessive it finds 
itself in a disadvantageous position 
in its appeal for a share in the com- 
munity funds. 

Just why does a social service 
agency need printing beyond the 
routine letterheads and forms? The 
answer is, of course, that any social 
service agency needs good publicity 
to keep alive. It needs publicity as 
much as any commercial firm needs 
advertising. Everyone who gives to 
the support of his favorite charity 
wants to know what is done with 
the money he contributes. Even the 
trustees of a church find it advisa- 
ble to submit a financial report to 
members of the parish when they 
appeal for funds for the coming 
year. And a charity, which is fur- 
ther away from the experience of 
the average contributor, has all the 
more reason for telling its friends 
just what it is doing to justify its 
existence. 


Use Appealing Pictures 


The rub is that the preparation 
of a really effective annual report 
is both difficult and expensive. Mere 
statistics do not arouse sympathy 
or other emotions leading to the 
opening of purse strings. Stories of 
hardship must be written by a prac- 
ticed hand to be believable and af- 
fecting. And the services of a writer 
who can handle a story effectively 
are seldom available at what could 
be called a low price. 

The one tested method of con- 
veying a picture of social service ac- 
tivities which is at once believable 
and interesting is a combination of 
pictures and copy. We are not one 
who subscribes to the old Chinese 
saying that a picture is worth a 
thousand words. If it were so why 
should all pictures on exhibition 
need titles? But there is no denying 
that people in general believe what 
they see in a photograph. This being 
so, one of the most effective meth- 
ods which can be used to put over 
a message is a carefully selected 
and titled set of photographs. 

Here is one point at which a 
printing salesman who can handle 
a camera well has an advantage 
over his less gifted and less well 
equipped competitor. The work of 
the average run-of-the-mine com- 
mercial photographer is generally 
expensive and not always satisfac- 
tory for illustration when a social 
work agency is involved. The writer 
has had more than one experience 
struggling with the work of a com- 
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mercial photographer who took pic- 
tures from the wrong story slant. 

Once some pictures were taken for 
a boys’ camp and the photographer 
was evidently working on the theory 
that the more boys he could put in 
each picture the more copies he 
could sell to their parents. Conse- 
quently picture after picture was 
nothing more than a lineup of boys 
looking into the camera—good like- 
nesses but nothing to show that 
anything of interest was going on. 

In contrast, one of the most effec- 
tive social service brochures that 
the writer ever had the pleasure of 
working on was given an important 
lift by the city editor of one of 
our best newspapers. The publicity 
man of the social service agency 
had run his legs off begging and 
borrowing pictures from innumera- 
ble sources. His labors had resulted 
in securing about ten times as many 
pictures as were needed. Then we 
prevailed on the city editor to pick 
out the pictures which told the 
story of the social service agency 
best and which were at the same 
time the most dramatic. Short cap- 
tions were then written plus a brief 
foreword by the city editor. 

These captions were the only copy 
in the body of the brochure but the 
sheer strength of the pictures car- 
ried the job through to a note- 
worthy success. The moral here is: 
Pick pictures which carry your mes- 
sage effectively and do not waste 
your money on those which are not 
worthwhile. If lack of money cuts 
down the number of pictures you 
can use, make up for the shortage 
by picking only the best. 


Holding Down Costs 


Many a publicity man needs a 
good printer to watch his step for 
him. It is easy for the inexperienced 
publicity man to run up the cost 
of the job without getting a com- 
mensurate return for the increase 
in cost. We all have a tendency to- 
ward using “silk hat” printing no 
matter what the subject matter and 
the inexperienced publicity man is 
no exception. In fact, it is even 
easier for him to slip into the Fifth 
Avenue style than it is for his 
printer. 

Even though many contributors 
to his agency are socialites he has 
every reason to hold down the cost 
of his printing. If the annual report 
is an exceptionally fine piece of 
work such as a multicolor job on 
de luxe paper it will look expensive. 
And when its readers come to the 
printing item in the report they are 
likely to be irritated. Bankers in 























particular spot the comparison be- 
tween the cost of printing and the 
cost of caring for the victims the 
social service agency looks after. 
And when they do the publicity di- 
rector is likely to have some un- 
pleasant moments explaining why 
he spent so much money for fancy 
printing when the same amount 
spent in the regular work of the 
agency might have done so much 
good. 

All this may seem to suggest that 
the printing salesman go against 
his own interests and try to sell a 
cheap job when the customer is 
ready to buy good quality. However, 
particularly in the social service 
agency field, the best printing is not 
the job that looks best but the one 
which gets the best results at the 
lowest cost. Unless the printing 
salesman is prepared to work to give 
the customer a maximum of effect 
at a minimum price he would do 
well to stay out of that market. 


Manufacturing Details 


Generally speaking, however, it is 
in the matter of the manufacturing 
details that the publicity director 
needs a good printer to watch his 
step for him. Printers know a lot of 
ways to hold down costs without 
losing money themselves. If they 
share their knowledge with their 
social service agency customers the 
latter will get effective printing. 

Take the matter of layout for ex- 
ample. The printer can make sure 
that the brochure will cut without 
waste from available sizes of paper. 
He can keep it from running just a 
little over an economical mailing 
weight. He can use type in place of 
hand lettering and plates. He can 
use simple layouts instead of those 
requiring complicated make-up. He 
can use square halftones and sepa- 
rate line cuts instead of complicated 
set-ups or combination plates. 

If the printer is a born diplomat 
he can even suggest that the pub- 
licity director can make the piece 
more effective by cutting out some 
of the less important reading mat- 
ter. This is rather a dangerous sug- 
suggestion, however, as the average 
man who can talk intelligently in 
a group of fellow workers believes 
himself to be an exceptionally fine 
writer. He usually isn’t but a sales- 
man is likely to take his life in his 
hands if he suggests that elimina- 
tion of some of the surplus copy 
would improve it. This is an im- 
provement to be suggested only 
when you know the publicity direc- 
tor well enough to know that he will 
take your suggestions in good part. 





























"Working on big print- 
ing pressesin Chicagohas 
been my job for 20 years. 
I help print the millions | 
of books, magazines and 
catalogs that Chicago | 
publishers and mail order 
houses send every year 
to readers all over the | 
world. In my lifetime I've 
seen my home town— | 
Chicago—take the lead in 
printing. The concentra- 
tion of skilled labor and 
equipment in the graphic 
arts industries of this re- j; 
gion is today unequaled 
anywhere in the world. | 
“Printing is my busi- 
ness, and I’m glad I live 
and work in Chicago 
where opportunitiesin 
my line, and many others, 
are greatest.” 





Chicago and Northern Illinois... 
the Printing Center of the World 


This pressman is one of 65,000 skilled 
craftsmen who work in Chicago’s tremen- 
dous printing industry. The graphic arts 
group in this area is the most mechanically 
complete and widely diversified in the 
United States. It ranks first in number of 
employes, wages paid, number of estab- 
lishments, and is highest in economic 
value. Located here are the three largest 
commercial printing plants in the world, 
as well as hundreds of smaller printing 
specialists with fine skills and equipment 
to meet every conceivable requirement as 
to artistry, economy, and flexibility of 
processes. 

Everything from mail order catalogs to 
technical books is run off in the 3,100 
printing plants in this region. Annually 
they produce a greater volume than any 
comparable area in the world. And today, 
to meet the ever-increasing needs of in- 
dustries here, Chicago and Northern IlIli- 
nois is rapidly expanding in every field of 
commercial printing. 


The postal zoning laws for second-class 
mailings passed in 1918 made Chicago 
and Northern Illinois the most economical 
and strategic location for the printing of 
national publications. Within a radius of 
500 miles are more than a third of the 
nation’s readers and buyers and 39 per 
cent of the nation’s manufacturing con- 
cerns. Magazines and catalogs, as well as 
products from manufacturers in this area, 
reach their destinations quickly and on 
time because of the unexcelled shipping 
facilities of Chicago and Northern Illinois 
... the greatest transportation center 
in the world. 

To industries seeking locations, skilled 
workers and strategic location are only 
two of the many advantages offered by the 
Chicago and Northern Illinois territory. 
As an aid to those considering relocation, 
our Territorial Information Department will 
supply factual data concerning this area 
and pertinent to your business. This serv- 
ice is rendered without charge. 





Above illustration and copy {not layout} are from a series of current advertisements 
published by northern Illinois public service organizations in an effort to attract 
new industries to the area. Ultimate returns to the advertisers are obvious. This is 
good long-range promotion. Also it is desirable publicity for the printing industry. 
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Section devoted to timely items concerning men and events associated with printing. Copy must reach editor by twentieth of month preceding date of issue 


CELEBRATES ANNIVERSARY 

Printing Machinery Company cele- 
brated its forty years in the graphic 
arts industry at a banquet in Cincin- 
nati on February 7, with all employes 
of more than ten years service as 
guests. H. T. Simpson, president of the 
company, who has been associated with 
it since 1915, congratulated two of the 
oldest employes, Elmer F. Noel, fac- 
tory superintendent, and William Wen- 
delken, mechanic, who started in the 
company’s employ two years after the 
company began operations in a garage 
in 1908. 

Two veterans who joined the com- 
pany when it was incorporated forty 
years ago, Emil E. Thiel, former vice- 
president, and Walter Righter, former 
foreman, both now in Florida on a re- 
tired basis, sent congratulatory mes- 
sages. A birthday cake was in evidence 
in honor of the fortieth birthday of the 
firm and employes whose birthdays 
occurred in February. 

Officers of the company are: presi- 
dent, H. T. Simpson; vice-president, 
Lee Augustine; secretary, H. E. Ritch- 
ie; treasurer, W. L. Taylor. Additional 
directors are R. K. LeBlond, Evans F. 
Stearns, and E. C. Orr. 


CENSUS BUREAU ASKS FOR DATA 

Printers are being urged by the PIA 
and local associations in the industry 
to watch for blanks from the Bureau 
of Census, Washington, D.C., and as- 
sist in compiling the 1947 Census of 
Manufacturers by promptly furnishing 
the information requested. The law re- 
quires that information furnished must 
be accorded confidential treatment, and 
only sworn employes of the Census 
Bureau are permitted to examine it. 
No figures published are permitted to 
disclose operations of any particular 
establishment. Neither can reports be 
used for purposes of taxation, investi- 
gation, or regulation. 

“PIA and other trade groups have 
worked closely with the Census Bureau 
in drafting a form that will provide 
complete and significant facts—facts 
particularly desired by business itself 
and which have not been available 
since the last census, which covered 
the year 1939,” states a bulletin issued 
by PIA. “The form may appear lengthy 
and complex at first glance but it is 
long only because it covers all aspects 
of printing and publishing.” 

‘ The statement continues by saying 
that where exact figures are not avail- 
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able from the records the Bureau will 
accept the best estimates as substi- 
tutes. The statement concludes: 
“Remember, this is not a nuisance 
survey to pry into your business but 
is an extensive study of all manufac- 
turers. PIA urges all of its members 
to expedite the return of these ques- 
tionnaires so that the data can be com- 
piled and published at an early date.” 


WILL DISPLAY PRODUCTS 

Twenty of the personnel of Paisley 
Products, Incorporated, will be in at- 
tendance at the annual packaging ex- 
position in Cleveland, April 26 through 
30, to advise printers and other users 
of their products concerning adhesives. 
The company is calling its exhibit 
space the “Adhesive Information Bar,” 
showing new adhesives. 


Giegengack Resigns 


On March 15 the resignation of A. 
E. Giegengack, Public Printer of the 
United States, became effective, and 
John J. Deviny took charge of affairs 
of the Government Printing Office. In 
his letter to President Truman, Mr. 
Giegengack stated: 

“It is with sincere regret that I have 
reached this decision . . . I take this 
action because my duty to my family 
demands that I increase my income sub- 
stantially above the salary fixed by Con- 
gress ($10,000 a year) for the position 
under a law passed twenty years ago.” 

“Gus” Giegengack held the office of 
Public Printer for a longer period than 
any of his predecessors—thirteen and 
a half years—and was second oldest 
appointee of Franklin D. Roosevelt in 
point of service. It is said that he will 
become associated with a graphic arts 
consulting service in New York City. 

The newly appointed Public Printer, 
John J. Deviny, had been Deputy Pub- 
lic Printer since March, 1941. He is a 
practical printer, having served his ap- 
prenticeship and worked at the Bureau 
of Engraving and Printing for a 
number of years. He was production 
manager of the GPO during World 
War I. Details of his and Mr. Giegen- 
gack’s careers will appear in an article 
next month. 





RESEARCH GROUP ELECTS OFFICERS 

Joseph Schwartz of Westcott and 
Thomson, Incorporated, was re-elected 
president of Printing Plates Research, 
Incorporated, at its eighth annual 
meeting held in Columbus, Ohio, Feb- 
ruary 16 and 17. Others re-elected 
were R. R. Myers, Capital City Print- 
ing Plate Company, Des Moines, first 
vice-president; and Sam Ross McEl- 
reath, Dallas, second vice-president. 
Ray E. Kreber, Van Belt-Kreber Elec- 
trotype Company, Columbus, will be 
the secretary-treasurer, and J. Homer 
Winkler, Battelle Institute, was ap- 
pointed manager. During the two-day 
meeting reports were made concerning 
results of research. 

The organization consists of nine- 
teen electrotype firms which share the 
expenses of the research activities 
conducted under direction of Mr. Win- 
kler by staff members of the Battelle 
Institute to improve the process of 
making duplicate plates for printing 
purposes. A development to the credit 
of the organization is the plastic elec- 
trotype molding process, known com- 
mercially as the PPR molding process. 


URGES BETTER EDUCATION 

Need for better educational and re- 
search methods in the graphic arts was 
stressed by Donald L. Boyd, president 
of the Printing Industry of America, 
Incorporated, in two speeches, one in 
Philadelphia on February 19, and the 
other in Boston on February 21, under 
the auspices of Printing Industries of 
Philadelphia, and before the New Eng- 
land Conference for the Graphic Arts. 

“TI should like to urge that printing 
plant management and local associa- 
tions make the training of new man- 
power the first point on their agenda,” 
said Mr. Boyd. “If we have to organ- 
ize schools, if we must provide the 
machinery and instructors, if we must 
obtain the co-operation of Boards of 
Education—we must still do the job. 
Journeyman personnel in the industry 
is aging at an abnormal rate, and if no 
young men are trained to replace the 
old journeymen, we may suffer a sharp 
reduction in our working force. 

“Management is also in need of an 
education program because the growth 
in size and number of printing plants 
has placed a greater burden on man- 
agement, and the industry now re- 
quires a higher degree of management 
skill than was called for when present 
managers got started.” 
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Mr. Boyd mentioned the educational 
objectives of the PIA as including the 
collection and appropriation of funds 
for the development of modern text 
materials for use in training journey- 
men and executives; the development 
of standardized courses in printing 
for students all over the United States; 
a program, nationally conducted, to at- 
tract more of the better type of youth 
to the printing industry; training of 
printing executives at the collegiate 
level; retraining of older employes and 
executives within the industry. 

Concerning research activities, Mr. 
Boyd referred to the joint program of 


T. E. Donnelley (third from right in front row) greets a group of school administrators in memorial library of R. R. D 


PIA and the Government Printing Of- 
fice, “which has brought together some 
of the best technical brains in our in- 
dustry.” He reminded his audiences of 
the manuals which have been published 
as a direct result of the program of 
joint research. 

an each of his addresses, the speaker 
described some of the other activities 
of the PIA and said that the printing 
industry has gained strength and con- 
fidence throughout the country as a re- 
sult of the co-operative efforts through 
the national association. 


APPOINTS SALES REPRESENTATIVE 

Dayco Roller Division of tke Dayton 
Rubber Company, Dayton, Ohio, has 
announced the appointment of J. H. 
Shaw as sales representative in Michi- 
gan, Northern Indiana, Ohio, and west- 
ern Pennsylvania, with headquarters 
at the Detroit branch office. Mr. Shaw 
has had sixteen years experience in 
pressrooms and as a salesman of print- 
ing equipment. 


SCHOOL MEN VISIT DONNELLEY’S 
Value of co-operation between in- 
dustrial and educational organizations 
was emphasized in a talk by Gaylord 
Donnelley, executive vice-president of 
R. R. Donnelley & Sons Company, Chi- 
cago, in an informal address to a group 
of public school and other educational 
leaders from several states who visited 
the Donnelley establishment on Febru- 
ary 17. The group of school administra- 
tors was under the direction of Joseph 
Smidl of Tuley High School, Chicago. 
The meeting at Donnelley’s was held 
in the Memorial Library following a 
tour of the various departments where 


the visitors observed methods of manu- 
facturing books, magazines, catalogs, 
telephone directories, and all the other 
matter produced in that plant. During 
the meeting, the various department 
heads, including E. B. Busby, vice- 
president of the firm in charge of per- 
sonnel, gave talks on how the whole or- 
ganization functioned to achieve stated 
objectives. Loren H. Carter, super- 
visor of training, spoke on the Don- 
nelley apprenticeship training system 
and then conducted a round-table dis- 
cussion concerning various problems 
of adapting youths to requirements of 
industrial life. 


NAME LINOTYPE OFFICERS 
Mergenthaler Linotype Company 
has announced that at a meeting of its 
board of directors, officers and other 
executives were elected as follows: 
President, William J. Flather, Jr.; 
executive vice-president and secretary, 
Martin M. Reed; treasurer, George A. 


Schwaninger; vice-president in charge 
of order division and stock control, 
Arthur J. Mackey; vice-president and 
general works manager, George W. 
Allison; vice-president in charge of 
typographic development, Chauncey H. 
Griffith; vice-president for overseas, 
Reginald W. Orcutt; vice-president for 
Latin America, Eugene B. Mirovitch; 
controller, Charles F. Lucek; assistant 
secretaries and treasurers are John W. 
Reid and William H. Moore. 

Members of the board of directors, 
previously elected, are: Joseph T. 
Mackey, Roy C. Gasser, George Hew- 
itt Myers, Victor E. Walker, John R. 








liey & Sons Company, Chicago 


Fell, William J. Flather, Jr., Burnett 
Walker, Donald H. Sherwood, and Mar- 
tin M. Reed. 


GROUP ELECTS OFFICERS 

Eugene Baron, Pacific Press, Incor- 
porated, was re-elected president of 
the Printing Industries Association of 
Los Angeles, at the annual meeting 
February 12. Harry Wood of Wayside 
Press was elected vice-president, and 
Harrison Chandler, the Times-Mirror 
Press, was elected secretary-treasurer. 
Four new directors were chosen: Wil- 
liam Carnall, Art Griffin, E. G. Peck, 
and Dennis Warrender. Paul Walker, 
past president, stays on the board. 

Manager G. Henry Henneberg re- 
ported one-third membership increase 
during the past year, and an operating 
program including estimating and cost 
accounting classes, a group insurance 
plan, co-operative sale of waste paper, 
and a plan to have the sales tax law 
of California given a “more equitable 
interpretation.” 
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MERGES PAPER CONCERNS 

The Butler Paper Company has just 
merged its subsidiary, the Sierra Paper 
Company of Los Angeles, with the 
O’Keefe Paper Company of Los An- 
geles, under the name of Sierra Paper 
Company of Southern California. Paul 
Butler, Chicago, head of ali the Butler 
interests, is president of the merged 
company. Timothy F. O’Keefe is vice- 
president and general manager; John 
F. Birely is secretary and treasurer. 
Thomas A. O’Keefe and Timothy F. 
O’Keefe, under the new arrangements, 
are co-owners with the Butler Paper 
Company of the merged organization. 
Thomas O’Keefe is on the board and 
will be business consultant. 


ISSUES BOOK ON PAPER 

“Draper’s Atlas of American Paper- 
making” is the title of a 48-page book, 
cloth-bound, compiled by William Bond 
Wheelwright, published by the Draper 
Brothers Company of Canton, Massa- 
chusetts, showing on individual pages 
the map of each of thirty-seven states 
in which paper manufacturing estab- 
lishments are located. Places where the 
mills are situated are indicated upon 
each map and on each page are statis- 
tics concerning the output of paper in 
the state mentioned. Taking into con- 
sideration volume of all kinds of paper 
produced, New York is first; Wiscon- 
sin is second; Michigan, third; and 
Ohio, fourth. 


SET NAPL CONVENTION DATES 

Walter E. Soderstrom, executive sec- 
retary, National Association of Photo- 
Lithographers, has announced that the 
sixteenth annual convention will be 
held in Cincinnati from September 15 
through 18. An exhibition of machinery 
and other equipment, some of it in ac- 
tion, will be held in connection with the 
convention, sixty booths being pro- 
vided for that purpose. 


PUBLISHES ENVELOPE GUIDE 

The Old Colony Envelope Company, 
Westfield, Massachusetts, has issued 
a pocket-size die manual for helping 
printers get complete size and style 
information “quickly, easily, accurate- 
ly.” The first section of the manual 
shows die sizes of envelopes, listed ac- 
cording to the shortest dimension. The 
second section shows illustrations of 
various styles of envelopes, and the 
third section reproduces window dies 
to seale, and reviews postal regula- 
tions as to placing of the windows on 
the envelope. 


JOHN S. LEACH 

John §S. Leach, appointed in 1908 by 
President Taft as Public Printer of the 
United States, died in New York, Janu- 
ary 29. He was born in Bloomington, 
Illinois, seventy-nine years ago, and 
joined the staff of the Government 
Printing Office in 1889. In 1901, Presi- 
dent Theodore Roosevelt sent him to 
the Philippines to organize the Govern- 
ment Printing Office there. After hav- 
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ing been appointed Public Printer in 
1908 by President Taft, the President 
later sent him back to the Philippines 
to resume charge of the printing office 
there. He left Government service in 
1914, and from that time to his retire- 
ment in 1931, Mr. Leach was associ- 
ated with the public relations staff of 
J. P. Morgan. 


ACQUIRES WORLD RIGHTS 

World rights for the manufacture 
and distribution of the Lens-O-Matic 
Halftone Aperture Control have been 
acquired by American Type Founders 
Sales Corporation of Elizabeth, New 
Jersey. The device is designed to close 
the lens aperture of a camera at the 
proper speed to obtain every tone in 
the original copy, from brilliant high- 
light to deep shadow detail, and can be 
used with any correct camera exposure 
system on either wet plate, dry plate, 
or film. 





“THE SAW WITH THE 
BALL BEARING GAUGE”’ 


Your purchase of a Hammond Mercury TrimOsaw 
is an investment which will pay you dividends by 
saving time in sawing through speedy operation 
and by saving time in make-up through accurate 
sawing. The Mercury handles quickly, easily and 
accurately every sawing operation. Built-in wear 
take-ups continue “new machine” accuracy in- 


definitely. 





PLANS CO-OPERATIVE PROMOTION 
Members of the Associated Printers 
and Lithographers of St. Louis, Incor- 
porated, have contributed toward a 
special fund to provide for a publicity 
campaign to acquaint buyers of print- 
ing in the Greater St. Louis marketing 
area with the nature of service facili- 
ties available in that area. The 1948 
program decided upon by the board of 
directors provides for a series of issues 
of the association’s house magazine, 
“Good Impressions”; series of printed 
pieces that use subjects such as the 
Bill of Rights and Lincoln’s Gettys- 
burg Address, to illustrate “modern 
printed word reproduction,” and a 
repetition of the Cavalcade of Print- 
ing, an exhibition designed to publicize 
the various kinds of printing produced 
in the city. In connection with this ex- 
hibition, a buffet dinner will be pro- 
vided by the association to buyers of 
printing and industrial leaders. 





STRIP MATERIAL CABINET for TRIMOSAWS 


MODEL NO 24 STRIP MATERIAL 
CABINET WITH MODEL G- y 


3 
GLIDER TRIMOSAW. Al 

















complete information, there’s no 
obligation. 


1616 DOUGLAS AVENUE - KALAMAZOO, MICHIGAN 


TrimOsaw users and users of other makes of saw- 
trimmers can save time and trouble by storing strip 
~~ material right alongside their saws with a Hammond 
S Strip Material Cabinet. The di- 
mensions are: 122” wide, 3412” 
ie) high and 242” deep. Write for 


a 









Ben Franklin 
TRIMOSAW 


“FINEST QUALITY SAW 
IN THE LOW PRICE FIELD” 





Model BF-10 
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Basic Facts About Makeready 


@ Ir HAS become almost axiomatic 
that solids require more pressure to 
print than do lighter parts of the 
form. But this only seems so be- 
cause our wood bases and packings 
compress, and our older presses will 
“spring” when on impression. 

As we approach ideal conditions— 
unyielding presses, hard packings, 
and a solid foundation for plates— 
less and less spotting up is neces- 
sary to make solids print solid. Then 
reasoning will tell us that the old 
axiom was misleading. 

One thing is certain in letterpress, 
whether it is the poorest or the best, 
enough pressure must be applied to 
“force” the ink into the paper. 

The purpose of this article is to 
show how this can be done quickly 
and efficiently, or at least show why 


it is not being done in that manner 


at present. 
There can be no complete under- 
standing of the makeready problem, 





Figure 1 


nor maximum reduction in “down 
time,” unless we understand the 
four different factors that are pres- 
ent, and that control it. They are 
called different because they could 
conceivably exist alone, although 
often they are all present. 

So let’s suppose we have a large 
solid plate to print, locked with the 
longest dimension parallel with the 
cylinder. Then factors 1, 2, and 3, 
(figures 1, 3, 4) are faults that are 
to be considered separately for the 
purposes of this article. 

Number 1. First and foremost is 
the fact that our forms vary in 
height. In slug machine-set type, 
there are variations due to defective 
mats and the need for adjustments 
in machine and metal, and these in 
turn are due to the fact that the 
composing room seldom gets around 
to viewing forms from the press- 
man’s angle. 


Makeready is One Hundred 
Years Old, Yet We Still 
Think More Pressure is 
Required to Print Solids 
Than to Print Hairlines! 


by John Long 


In electrotypes there are varia- 
tions, and because of the way they 
are made, it seems impossible to 
eliminate them entirely. Stereotypes 
are particularly bad. Figue 1 illus- 
trates variation in height. 

Patent base and the insistence on 
improved electrotypes are the only 
solutions. 

If 11-point originals are obtain- 
able, by all means use them in com- 
bination with patent base, as the 
two together usually leave little to 
be desired. 

Also, when printing from orig- 
inals, it is well to see that all the 
“resist” that the engraver has put 
on the back of the plates is removed 
before putting them on the press. 

Electrotype halftones with the 
heavy screens “bumped” up—if (or 
when) they are obtained—will be 
another time-saver. 

For the classes of work that must 
be printed from cuts mounted on 











Figure 2 


wood, frankly there is little to be 
done except to see that these reach 
the press at the correct height, or 
rather graduated heights, from .916 
to .922 or even more, depending on 
whether they are the small light- 


screened cuts, or are the medium or 
large solids. 

Number 2. Variation above or be- 
low type-high, .918, while an impor- 
tant reason for makeready, is not 
the only one. Next on the list are 
faults of the press, due to the fact 
that all presses will spring or give 
some when printing a heavy form. 
This is naturally due to the way 
they are built. For physical and eco- 
nomical reasons, a perfect press is 
out of the question. 

Figure 2 shows a cross-section of 
an average flatbed, or cylinder job- 
ber, with the long linkage and the 
many bearing surfaces that the im- 
pression (dotted line) must travel 
through when printing. Naturally 
there will be some slight play in 
bearings, and there will be some dis- 
tortion of the press frame and bed. 

Let’s give the manufacturers the 
benefit of the doubt, and say noth- 
ing about the cylinder itself. We are 





Figure 3 


mainly interested in what all these 
faults do that causes an increase in 
our makeready time. 

The results of spring in a printing 
press is to cause the cylinder to lit- 
erally climb up on any heavy cuts, 
roll across them, then drop down on 
the other side, thus producing the 
effect shown in Figure 3. 

This “climbing up on” and “drop- 
ping off” is somewhat of an exag- 
geration and rarely causes cylinder 
bearers to leave the bed bearers 
entirely, but it is the cause of the 
hard line when going on, and also 
sometimes a scuffing action when 
going off. 

The scuffing or slur is caused by 
the fact that bed and cylinder were 
being drawn along at a constant 
speed by the friction between cut 
and packing while cylinder rode on 
top, but when it came to the edge 
friction ceased and cylinder caught 
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up ot slowed down, on account of 
backlash, and because the press was 
slightly over- or under-packed at 
this point. Examples of this partic- 
ular “going off the impression” slur 
are common. 

Small type standing alone in the 
form, not having the cross-section 
necessary to push the cylinder aside, 
gets too much impression. Or per- 
haps it would simplify matters to 
say that we had to build our under- 
lays and overlays up to such an ex- 





Figure 4 


tent to get enough impression to 
overcome the spring in the press 
that there was too much impression 
when the cylinder normally rode 
the bearers. 

Figure 3 shows the “hard” edges 
caused by spring in the press, now it 
affects small lines or rules, and the 
“pearing off” effect. Bearing off is 
noticeable when any material such 
as type is in line (parallel with the 
cylinder) with a heavy cut, and is 
proof, if any is found necessary, 
that the press gives or springs when 
on impression. 

Directly related to the above press 
fault is the difficulty of packing the 
cylinder (or should we say under- 
laying and over-laying?) so that 
the packing has the same travel as 
the form. (We might as well admit 
here that there is no such thing as 
100 per cent perfect travel between 
packing and form, because all print- 
ing will indent the packing to a cer- 
tain extent.) 

Aside from indentation, we can 
never underlay and overlay to any 
certain predetermined point every 
part of a form. Take the case of a 
cut that is “dished” or low in the 
center. If it is a large one we under- 
lay or bring it up to say .921. The 
overlay now must take care of the 
“dish” by adding enough in the cen- 
ter to make it print evenly all over, 
and this naturally throws us off the 
“pitch line.” 

If the cut were on patent base it 
could be underlaid to make it level, 
of course, but the point is that it 
would be impossible to give this 
careful treatment to every part that 
goes to make up a large form. 
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The harder the packing and the 
lighter the indentation, the nearer 
we come to perfect travel between 
cylinder and form, provided form 
and packing are at the correct 
height. 

It must be understood that we are 
talking about old presses here, when 
“spring” is mentioned. The latest 
presses are much improved. 

Number 3. Next we have Figure 4, 
or the apparent tendency of a solid 
to hit harder on the edges and cor- 
ners than in the center. (Our plate 
in this instance is assumed to be 
exactly the same height all over.) 

While it may be shown that the 
pressure is constant, actually the 
abrupt transition from impression 
to no impression coupled with the 
resiliency of the packing, causes a 
slight stretching of the paper and a 
slight scuffing (at the edges) which 
can only be remedied by relieving 
the pressure at those points. 

As is stated above, this effect is 
due to the compressibility of the 
packing, therefore the harder the 
packing the less the effect. 

By hard packing is meant oiled 
manila, which is about as hard as it 
is safe to go with the best electros 
obtainable at this time. 

Number 4. Lastly, in some cases we 
have low places in cylinder or bed 
which must be taken care of in the 
makeready each time that a form 
goes on. 

The only way to achieve a marked 
reduction in makeready time is to 
remedy each one of the faults given 
in the foregoing. It will do no good 
to put on a hard packing if we do 
nothing about the others. It may 
even cause a marked increase in the 
makeready time. 

The reason for this is that print- 
ers have been going along for years 
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under such an “elastic” set-up that 
a hard packing only tends to show 
up the inequalities much more than 
a soft one will. 

But if we have accurate plates, on 
solid patent base, with cylinders set 
hard and evenly upon bearers, and 
with hard packings (or new presses) , 
then the minor spotting up which 
will be necessary will produce the 
maximum in results. 

By maximum is meant that one 
spot of tissue will produce the effect 











Figure 5 


of four or five under our present 
way of doing things. 

Figure 5 shows in composite the 
minimum number of spots of tissue 
or folio it would take to compensate 
for factors 1, 2, and 3, in figures 1, 
3, and 4. 

But this is not the whole story. 
When this spot sheet is hung the 
increased pressure on this cut may 
“pear off” some other part of the 
form (due to spring in the press). 
Now another sheet must be spotted 
up in order to “compensate for the 
compensation.” 

The facts are plain. If time-sav- 
ing in makeready is to be achieved 
it must be by eliminating every fac- 
tor, in so far as it is possible. 

The perfect press would be un- 
yielding, the perfect form exactly 
.918, no packing would be used, the 
travel between the cylinder and bed 
would be perfect and no makeready 
required. All of our troubles would 
come to an end. 

We can never quite get to this 
ideal condition, but every step that 
brings us nearer to it means a sav- 
ing in makeready time. 

Exception may be taken to some 
of the statements made here, and 
the writer, with thirty years’ ex- 
perience in the pressroom, agrees 
that certain work must and will 
continue to be done with soft pack- 
ings, et cetera, but this article is 
mainly concerned with saving time 
on high quality work. 

If the writer were purchasing 
presses, strength and rigidity on im- 
pression would be the first consid- 
eration, with accessibility and ease 
of adjustment running a very close 
second. 
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When you buy 
a paper cutter... 
say 


how WELL WILL IT CUT? 
how MUCH WILL UPKEEP COST? 
how LONG WILL IT PRODUCE EFFICIENTLY? 


The answers to these three questions 

are found in the design of the paper cutter for, 

ultimately, design determines performance. 
Seybold, and Seybold design alone, gives you 

Double-End-Pull, combined with Continuous, 

Double-Shear knife action. Ask any owner 

of a Seybold paper cutter how this improves 

cutter performance . . . produces more 

accurate cutting, without chatter marks... 

keeps knives sharper longer . . . keeps machines 

operating at top efficiency for many years. 
Don’t let confusing smoke signals 

distract your attention from the main issues of 

“How well” .. . “How much”... and “How long”. 


Seybold Announces Availability of 
HEAVY-DUTY 40” Paper Cutters 


- cera ld Company ‘ 
Seybold offers a limited number of Heavy- Harris a es, Cleveland 5, Ohio 
Duty 40” Precision Paper Cutters for oa General Offices, ‘tional information 
delivery—as soon as 4 to 6 weeks in many in- (_ ) Please send additiona! 1n™ A on me on oF about 
stances. These machines are now on display at have representative es 
all Seybold district offices. Stop in and see this ) Please av 
machine in action today. Find out for yourself 
why “Double-End-Puli, combined with Con- 
tinuous Double-Shear knife action” makes such 
a big difference in paper cutter performance. | O70 eet 















HARRIS-SEYBOLD 


General Offices, Cleveland 5, Ohio 
HARRIS PRESSES e SEYBOLD CUTTERS eo OTHER GRAPHIC ARTS EQUIPMENT 








District Offices: New York » Chicago « Cleveland « Atlanta * San Francisco * Toronto, Canada 
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Marvelhide, Marvelleather 
Seal Finish Medium Weight Medium Weight 


Marco, 


It’s easy for your salesmen to get 
the right answer when prospects 
and customers see how perfectly 
Yes-Men Marvellum Cover Papers round 
out a printing job. So — you get 
extra business and repeat busi- 
for a ness. For one satisfying job can 
lead to another just as fast as sat- 
* * isfied customers spread the good 
P rinting word around. 
Whether you suggest Marco, 
Marvelhide or Marvelleather as 
Salesman covers for printed matter, results 
are the same. Customers will 


yes you to death. ™ 






The MARVELLUM CO 


GENERAL OFFICES 


HOLYOKE, MASSACHUSETTS 
Sales Offices 


3208 West Washington St., Chicago 6, Ill. « 55 New Montgomery St., San Francisco 5, Calif. 









apers 
NATIONALLY DISTRIBUTED 


MA W. H. Atkinson Partin Paper Co.; Sloan Paper 
Oo. 





ARIZ.: Blake, Moffitt & Towne; Graham Paper Co.; 
Zellerbach. 

ARK.: Roach Paper Co. 

CAL.: Blake, Moffitt & Towne; Commercial Paper 
Corp.; General Paper Co.; Seaboard Paper Co.3 
Zellerbach, 

COLO.: Dixon & Co.; Graham Paper Co. 
CONN.: Alling Paper Co.; John Carter & Co.: 
Rourke-Eno Paper Co. 

D. of C.: R. P. Andrews; Barton, Duer & Koch; Frank 
Parsons Paper Co.; Stanford. 

FLA.: Capital Paper Co.; Central Paper Co.; Ever- 
glade Paper Co.; Jacksonville Paper Co.; Tampa 
Paper Co, 

GA.: Atlantic Paper Co.; Graham Paper Co.; Macon 
Paper Co.; Sloan Paper Co.; Somerville-Seybold 
Paper Co, a 

IDA.: Blake, Moffitt & Towne; Zellerbach. 

ILL.: Berkshire Paper Co.; Bermingham_ & Prosser; 
Blunden-Lyon Paper Co.; Chicago Paper Co.; Dwight 
Bros. Paper Co.; LaSalle Paper 2. Marquette Paper 
Corp.; Messinger Paper Co.; Midland Paper Co.; 
Swigart Paper Co.; James White. 

IND.: Central Ohio; Century Paper Co.; Crescent 
Paper Co.; Diem & Wing; Indiana Paper Co.; C. P. 
Lesh Paper Co. 

IOWA: Bermingham & Prosser; Carpenter Paper Co. 
KAN.: Carpenter Paper Co.; Graham Paper Co. 
KY.: Louisville Paper Co. 

ME.: C. M. Rice Paper Co.; C. H. Robinson. 
MD.: Antietam Paper _Co.; Barton, Duer & Koch; 
Baxter Paper Co.; O. F. H. Warner & Co. 

MASS.: aa Dunton & Co. Inc.; Butler-Dearden; 
Carter, Rice Co.; John Carter & Co.; Century 
Paper Co.; Colonial Paper Co.; H. Lindenmeyr & 
Sons; Mill Brand Papers; Paper House of N. E. 
MICH.: Beecher, Peck & Lewis; Bermingham & Pros- 
ser; Carpenter Paper Co.; Graham Paper Co.; 
Grand Rapids Paper Co.; Seaman-Patrick; Union 
Paper & Twine. 

MINN.: John Boshart; General Paper Corp.; The 
John Leslie Paper Co. 

MO.: Acme Paper Co.; Bermingham & Prosser; Cen- 
tral States Paper Co.; K. C. Paper House; Tobey Fine 
Papers, Inc.; Weber Paper Co.; Zellerbach. 
MONT.: Carpenter Paper Co.; The John Leslie Pa- 
per Co. 

NEB.: Carpenter Paper Co. 

N. J.: Bulkley, Dunton & Co., Inc.; Forest Paper Co.; 
Lathrop Paper Co.; Lewmar Paper Co.; J. E. Linde; 
Henry Lindenmeyr & Sons, 

NEW YORK CITY: H. P. Andrews; Bulkley, Dunton & 
Co., Inc.; M. M. Elish & Co., Inc.; Forest Paper Co.; 
J. & F. B. Garrett; Green & Low; Lathrop Paper Co.; 
J. E. Linde; Henry Lindenmeyr & Sons; Majestic 
Paper Corp.; Marquardt & Co.; Merriam Paper 
Co.; Miller & Wright; A. W. Pohlman; Reinhold- 
Gould, Inc.; J. F. Sarle Co., Inc.; Schlosser Paper 
Corp.; Vernon Bros. & Co.; Walker-Goulard-Plehn; 
Willmann Paper Co, 

NEW YORK: Fine Papers Inc.; Franklin-Cowan; J, & 
F. B. Garrett; V. H. Smith. 

N. C.: Dillard Paper Co.; Cape Fear Paper Co. 
OHIO: Alling & Cory Co.; Central Ohio; Chatfield 
Paper Corp.; Cleveland Paper Co.; Diem & Wing; 
The Johnston Paper Co.; Ohio & Michigan Paper Co.3 
Scioto Paper Co.; Union Paper & Twine Co. 

OKLA.: Carpenter Paper Co.; Tulsa Paper Co. 
ORE.: Carter, Rice & Co. of Ore.; Fraser; Zellerbach. 
PA.: Alling & Cory “- Chatfield & Woods; A. Har- 


R. I.: John Carter & Co.; Narragansett Paper Co.; 
Carter, Rice & Co. 

$. C.: Dillard Paper Co, 

TENN.: Bond-Sanders Paper Co.; Clements Paper 
Co.; Graham Paper Co.; Southern Paper Co.; South- 
land Paper Co. 

TEX.: Carpenter Paper Co.; C. & G. Paper House; 
Clampitt Paper Co. 

UTAH: Carpenter Paper Co.; Zellerbach. 

VA.: Cauthorne Paper Co.; Dillard Paper Co.; Old 
Dominion Paper Co.; Richmond Paper Co.; B. W. 
Wilson. 

WASH.: Blake, Moffitt & Towne; Carter, Rice & Co. 
of Wash.; Zellerbach. 

WIS.: Bouer Paper Co.; Wisconsin Paper & Products 
Co.; Woelz Bros. 
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AUTOMATICALLY YOURS! 


If the industry’s predictions come true, the annual 
take of vending machines will exceed two billion 
dollars within five years — or twice their annual take 
today. Ingenuity and accessibility are, in fact, 
already joining forces to confirm this expansion of 


“America’s newest method of distribution.” 


Just as paper of many sorts now goes into the de- 
signing, manufacturing, shipping, servicing, and 
merchandising of vending machines and their con- 
tents, so, undoubtedly, will paper of many sorts 


become automatically yours at the bidding of coins. 











ESTABLISMED 1846 


The Mead Sales Company, 230 Park Avenue, New York 17 « Sales Offices: Mead, Dill & Collins, and Wheelwright Papers « Philadelphia » Boston + Chicago » Dayton 


Meanwhile, however, this corporation, “Paper 
Makers to America,” is using all the ingenuity it 
commands to meet the ever-expanding demand of all 
expanding industries for Mead Papers of the Mead, 
Dill & Collins, and Wheelwright lines —“the best buy 
in paper today.” 





oe ee eo on On a Oe a Oo 


* & & Mead offers a completely diversified line of papers in 
colors, substances, and surfaces for every printed use, includ- 
ing such famous grades as Mead Bond; Moistrite Bond and 
Offset; Process Plate; Wheelwright Bristols and Indexes; 
D&C Black & White; Printflex; Canterbury Text and 
Cover Papers. 


MORE THAN ONE HUNDRED YEARS OF PAPER MAKING 





For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 65 





“PAPER MAKERS TO AMERICA” 





FO SMOOTH SAILING 


ON PRODUCTION THROUGH SUMMER 


S U MM E R Set your pressroom course for an untroubled 


Tl e) N cruise through the hot weather months. Give 
ee) MP ok —_—— your presses what they need to work efficient- 


— _ ly during the tough grind of summer. Equip 
R them with AMERICAN Summer Composi- 
tion ROLLERS and see what a real difference 


these rollers can make in your summertime 





























production schedules. 


You'll like these excellent rollers, just as 
hundreds of leading printers do. They’re pre- 
conditioned to stand torrid temperatures. 
That means we’ve given them everything it 
takes to stand up and perform perfectly. 
You'll find them durable, dependable, cap- 
able. Produced by highly skilled craftsmen 
in one of today’s most modern roller plants, 
there’s no finer roller made. Order today. 


AMERICAN ROLLER COMPANY 


1342 N. HALSTED ST., CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind. 


COMPOSITION ROLLERS 
LITHOGRAPH ROLLERS 
SYNTHETIC 

RUBBER ROLLERS 
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‘flow, this 
iS mote ike it!’ 











Hamilton Business Letter Bond 





“Yes. This is the right way to do business by 
mail. With this Hamilton Business Letter 
Bond, our customers will get a better idea of 
what we’re like . . . up-to-date . . . on our 
toes . . . capable. It’s a new paper with a 
light cockle finish. There’s a high-priced 
look to it that makes the typewritten word 
stand out as though it were engraved .. . 
and yet it’s actually a low-priced paper.” 


Your printer or paper merchant will be 





glad to show you samples of this fine new 
surface—Hamilton Business Letter Bond. 

Made by W. C. Hamilton & Sons, 
Miquon, Pa. Offices in New York, Chicago, 


San Francisco. 


HAMILTON PAPERS 


Please Mention THE INLAND PRINTER When Writing to Advertisers 67 































Fven 5 Page Rattan 


FLY iors 


VV 


e * 
On regular weight 
business stationery 





Air mail does not have to | 
be “light weight” mail. 5¢ flies an | 
ounce... permitting 5 page letters on 
your regular letterhead paper*. You | 
can continue to use your same busi- | 
ness stationery and still have your; 
message carried the fastest way . . . by; 
air. You can enhance these air-born 
messages by placing them on papers 
made from new cotton fibres... “by- 
Fox River”, Fox RIvER PAPER Cor- 
PORATION, Appleton, Wisconsin. 

*20 pound weight 











OUR WATERMARK — 
is your quality guarantee. 
Look through the paper 
. .. see all three! 








100-75 
50 ofr 25% 


1 COTTON ? 
FIBRE COTTON 





Fox River” 





FOX RIVER pape 


The 

} Paper Ad 

1 that surprised 
the Public 


YE 
“eat 





and maybe Printers too! 


What? Regular 20 pound letter- 
heads for air mail? ... 5 pages 
fly for 5¢? .. . air mail doesn’t 
have to be “light weight” mail? 
Right! . . . and surprising news, 
apparently, to letterhead buyers 
—for we haven’t published an ad 
so productive of favorable na- 
tional comment for a long time. 





Envelopes to match? Of course 
Equally startling, 5¢ flies five 20 
pound 81/,”x11” pages in match- 
ing No. 10 envelopes. The same 
nickel buys bargains in mail- 
speed for business stationery of 
other weights, as follows: 

24 pound — 4 Pages 

16 pound — 6 Pages 

13 pound — 8 pages 
For Your Customers — ever 
letter more beautiful, ennys08e 
tead, impressive, 
For You — less 


sie pe: inven 
easier job to hand] tory, an 


€, More profit, 
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Appleton, Wiscom ORATION 
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and Printers’ Ink your 





ho 
reade 
to sha 
will be se 
Kaspan g@efelel-1o tie Sal ge) qh 1-1 ailioe 
obsessio 

for absCMaee ene circulation. 


absolute lo 





customers see year ‘round 







advertising of fine 




















For Items Not Advertised, Write THE INLAND PRINTER’S “Readers’ Service” 











: eet rad 

This is jovial Hugh Adams*, a 
handy man with a fly rod when 
he can get away from the Windy 
City for some quiet fishing. Most 
of the time he’s eye-deep in the 
job of supplying .customers 
with dependable, Harris Litho- 
Chemicals. 

If you’re a lithographer in or 
around Chicago, give Hugh a 
call. He can fix you up with some 
really efficient press and plate- 
making supplies such as the new 
liquid Hydrogum and HydroEtch 
package which contains a quart 
of each, ready to go to work in 
your press fountain. It’s a natural 
for the small press owner because 
it offers extra convenience. No 
mixing, no waste, and constant, 
safe fountain action. 

Hugh and his brother distrib- 
utors of Harris Litho-Chemicals 
are well known for their prac- 
tical, helpful service. If you’d like 
to talk over your production 
problems, give your nearest 
distributor a call. 





“ 


HARRIS LITHO-CHEMICALS 


| 
| 
DEEP ETCH PROCESS, SURFACE 





PLATE AND PRESS CHEMICALS | 








AKRON, Metzger Supply JE 4136 
ATLANTA, HARRIS-SEYBOLD JA 1783 
BOSTON, ROBERTS & PORTER HAN 8654 
2KCHICAGO, ROBERTS & PORTER WAB 6935 
CINCINNATI, McKinley Litho CH 6323 
DENVER, A. E. Heinson TA 8251 
DALLAS, HARRIS-SEYBOLD C 8305 
DETROIT, ROBERTS & PORTER TE 27900 
LOS ANGELES, CALIFORNIA INK PR 3033 
MONTREAL, W. E. Booth BE 2328 
NEW YORK, ROBERTS & PORTER CA 61646 
PORTLAND, CALIFORNIA INK AT 6371 
SAN FRANCISCO, CALIFORNIA INK EX 4688 
SALT LAKE CITY, CALIFORNIA INK 5-1952 
SEATTLE, CALIFORNIA INK MA 3215 
TORONTO, W. E. Booth EL 3285 
VANCOUVER, Dominion Printing 

Ink & Color Co., Ltd. MA 1025 


WASHINGTON, D.C., Phototechnical Lab.TR8345 



























The popular 


LYDIANS... 


Lydian Roman 





Lydian Italic 





Lydian Bold 





Lydian Bold Italic 





Lydian Cursive 


vigorous and versatile 


Few faces are capable of the broad adapt- 
ability that the Lydians have demonstrated 
during the last nine years. These stylized, 
shaded sans serifs have the rich beauty of 
broad-pen hand lettering... combine com- 
fortably with traditional or modern body 
types ... and have proved their suitability 
to an extremely wide range of subjects. 7 
Smart and striking for advertising display, 
the Lydians are still so sound and simple 
in design as to be eminently readable in 
mass, and thoroughly reliable in repro- 
duction in any size, on any stock, and by 


letterpress, offset lithography, or gravure. 


AN EXCLUSIVE DESIGN OF 


American Cype Founders 


BRANCHES IN PRINCIPAL CITIES 
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This Month's 
Specimen Sheet of 
EASTERN'S ATLANTIC LEDGER 





Shows an 
Arrangement of 
Fairfield Type 








Ne a eae 


|) are the month of March, Eastern Corporation 
is distributing to printers and buyers of print- 
ing a specimen sheet of Eastern’s Atlantic Ledger 
which shows an arrangement of Fairfield Type. This 
sheet was designed by Rudolph Ruzicka, eminent 
typographer and engraver of New York City, and 
it is the only sheet so far distributed by Eastern 





Corporation where the typographer has used a type 
of his own designing for display. 

Just as printers recommend Fairfield Type for easy 
reading, they recommend Fastern’s Atlantic Ledger 
for easy printing, writing, typing, and ruling with both 
pencil and pen. A strong, durable, genuinely water- 
marked paper, Eastern’s Atlantic Ledger has the good 
printing qualities that make it ideal for catalogs, price 
sheets, and other similar pieces, where a stronger 
paper is desired, as well as for ledger work. 

If you, as one who specifies paper or printing, are 
interested in this specimen sheet of Eastern’s Atlantic 
Ledger and Fairfield Type, a request on your business 
letterhead will receive prompt attention from one of 
our Paper Merchants or our Advertising Department. 
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EASTERN CORPORATION 


BANGOR, MAINE 


Makers of AMeanite Band and otter Fire Business Papers D 


Please Mention THE INLAND PRINTER When Writing to Advertisers 















LAWSON CUTTERS RATE BEST! 


LAWSON FEATURES 










































































—' = 
meh s 
[cod = Overload Release and Re-setting Device 
| | : V-Type Brake Drums and Arms 
< —4 “0 Johns-Manville Brake Blocks 
_ Straight Line Knife Pull 
Adjustable Knife Bar Gibs 
| | No Shear Slots or Boxes 
<> -“Pendulum-Swing” Knife Movement 


Stoel Safety Locking Bolt 
Two-Hand Operating Device 

| Proper Location of Motor 

| V-Belt Drive 

F Gears Operate in Sealed Bath of Oil 


Just as modern electrical resetting 
devices replace old-fashioned fuses, so 
the LAWSON OVERLOAD RELEASE does 
away with bothersome, obsolete safety- 
breaking washers. Because no parts 
have to be replaced, resetting is merely 
@ matter of moments. Extra-sturdy 


V-TYPE BRAKE DRUMS AND ARMS with d Positive Non-Slip, Non-Oiling Friction 
inserts of Johns-Manville Brake Blocks, Disc Type Clutch 
located in front for easy adjustment, . ; : 
give positive action and long life. Roller, Ball or Needle Bearings on 
- Moving Parts 
Knife Bar Slot Closing Device 
Extra Long Clamp Lead 
u u u 6” Clamp Opening 
LAWSON 39” 46" 52” CUTTERS : | 
Easy Adjustment of Knife to Stick 
e e 
are immeasurably superior Tre ce Split Back Gauge 
Table 37” from Floor 
Research into the needs of the industry by the ae As Mee 
outstanding designer in the field is reflected in precision-built - < Pdeeurtiod 
LAWSON CUTTERS. On all scores, feature by feature or oa : rect -Wor Design with Grease Resistant! 
in terms of general performance, production, accuracy, : otek OS 
safety, efficiency, and dependability —LAWSON CUTTERS : Flot flight with Magnified Measuring 


add up to the highest rating. 


WRITE FOR BOOKLETS 


Complete, fully illustrated descriptions and specifica- 
tions of the 39”, 46” and 52” LAWSON CUTTERS are 


available upon request. Send for them now! 





EXCLUSIVE DISTRIBUTORS 





HARRY W. BRINTNALL CO., INC...... Los Angeles, San Francisco, Seattle 

A. E. HEINSOHN PRINTING MACHINERY.............. Denver, Colo. 

TURNER PRINTING MACHINERY, INC........ Cleveland, Chicago, Detroit 

: SOUTHEASTERN PRINTERS SUPPLY CO................... Atlanta, Ga. 

BOSTON SOUTHWESTERN PRINTERS SUPPLY, INC................. Dallas, Texas 
PHILADELPHIA SEARS LIMITED............... Toronto, Montreal, Winnipeg, Vancouver 


MAIN OFFICE AND SHOWROOM: 426 WEST 33rd STREET, NEW YORK I, N.Y. 
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GHECK and COMPARE 


BC 
% n° 


MORE 





FOR COMPLETE DETAILS SEND 
FOR BOOKLET. CLIP THIS COU- 
PON TO YOUR LETTERHEAD. 






DEPENDABILITY 


Positive Sheet-by-Sheet 
Reloading Type Feeder 


Positive Sheet Control 
from Feeder to Guides 


Pre-Register Slow-Down Guides 
Unique Patented Front Guides 





Full Sight Large Diameter 
Inking Rollers 


Patented Fast Action Plate 
Clamps 


Rapid Accurate Plate Cylinder 









Patented Pull Side Guide Adjustment 

Positive — Detectors é Proper Blanket Tension Easily Applied 
Three Point Registering Inbuilt Automatic Clear View Delivery 
Mechanism 


Streamlined for Safety 

Scientific Color Finishes 

Easy to Clean Wear Resistant Enamels 
Correctly Designed Heavy Jig 

Bored Side Frames 

Rugged One Piece Welded Steel Base 
Accuracy in Gear Manufacturing 
Careful Inspection in Manufacturing 


Skeleton Feeding Cylinder 
Efficient Adequate 
Dampening Motion 
Accessible Sturdy 
Dampening Rollers 

E.B.CO Plated Water Rollers 
Inker Driven from Main Drive 

Ink Fountain Holds Ample Supply 





of Ink Run-in and Tested at Factory 
Cylinders Balanced on Tapered Comparatively Easy to Learn to Operate 
Roller Bearings “V" Belt Drive from 
Patented Individually Sprung Variable Speed Motor 
Grippers MORE PROFIT Well Guarded but Permits 
Four Form Rollers of Different Access to Working Parts 
Diameters Reduced Maintenance — 
Variable Accurate Ink Fountain Standard Replacement Parts 
Easily Cleaned Simplified Operating Press Controls 
Quick Accurate Paper Thickness Up to 6,000 I.P.H.—Plus Less Down-Time 
Setting : 
es to the 
PRINTING MACHINERY DIVISION Ne ina 
ered, tested an 


ELECTRIC BOAT COMPANY 


445 PARK AVENUE, NEW YORK 22, NEW YORK 


e finer work- 







i suisse is Gat eod ie ca herald aeaemee tees 

















CHICAGO OFFICE: 400 W. MADISON ST., CHICAGO 6, ILL. 
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UNITED STATES ENVELOPE CO. 


vam, Springfield 2, Mass. 
(cy 13 MANUFACTURING DIVISIONS 


LOCATED FROM COAST TO COAST 


See your Printer of Paper Marchant. 





© 1948, u. s. £. co. £-83P 
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IMPRESSIONS 





Next me you're running some U.S.E. #10 Officials, take any one and examine 
Jt. Note the uniform seams and tight corners. Envelopes like that are not 
turned out by the millions without rigid quality control. Blanks are cut from 
razor-sharp dies; gumming and folding are as accurate as you have to be 
in your own register. 


As a printer, you'll always make better impressions on — and with — 


U. S.E. Envelopes because you're protected by the U.S. E. guarantee. 


4 This advertisement is one of 42 in a series appearing regularly 
throughout 1948 in TIME, NEWSWEEK, U. S. NEWS, BUSINESS 
WEEK and NATION'S BUSINESS. It's telling buying-executives 


all over the country to see you about U. S. E. Envelopes. 


UNITED STATES ENVELOPE COMPANY 4 
General Offices — Springfield 2, Massachusetts | lISE 


DIVISIONS FROM COAST TO COAST 
73 
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naturally fine paper 


~ When you take the best cotton fibers obtainable 


... and the best of other required materials... 
process them in the purest paper-making water in 
the world . . . run slowly, carefully over the 
machine . . . tub-size and air-dry — the result, 
naturally, is fine paper ... Permanized Parch- 
ment, naturally. 


When those happy occasions arise which call for 
the best you can give ... when you can fuss all 
you must to produce something truly outstanding 
— why, those are the occasions when Permanized 
Parchment is the natural paper choice. 


Nothing finer for fine stationery — business or 
personal ... and recommended without qualifi- 
cation for such important printed items as 
policies, certificates, documents, etc. For 100% 
Cotton Permanized Parchment is as permanent 
as it is naturally beautiful. 


Natural-White only . . . light and full cockle 
finishes .. . Substances 13, 16, 20 and 24 — 
Permanized Parchment delights the creative soul 
of designer and craftsman . . . pleases your 
discriminating customers tremendously. Free 
samples available through 120 Permanized Paper 
Distributors throughout the country. 
Whiting-Plover Paper Company, Stevens Point; Wis. 


SBuanied S pabnent 


Also: Permanized Onion Skin 


With 6° 












































The minute you put your hands on the 
controls, you'll know that this is the cutter 
you've waited for. Its smooth hydraulic 
power does all the work . . . aufomatically. 
The weight of one finger will bring down 
the clamp with any degree of pressure 
you desire, while as light a touch on another 
lever causes the knife to slip through the 
stock with a quiet purr. 





The new NATIONAL 36” HYDRAULIC is safer 
than ever. It can't repeat. It has no clutch, no 
flywheel, no gears . . . (any cutter which has 
these parts is not fully hydraulic). You can use 
shear or vertical cutting with a few minutes for 
the simple changeover. Designed to overcome 
“one-legged operator” fatigue, it doesn’t need a 
clamp foot-treadle. 184 moving parts are elimina- 
ted altogether . . . and that means longer-lived 
accuracy . .. a fitting addition to the famous 
National Line manufactured since 1893. Write 
today for the name of your distributor. 


NATIONAL Citker Dinision 
coef tha FERN WH. WILE MUMMIES BE Welpole, Mossachutalts — 
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_ Quick Reference Guide = 
26 CHRISTENSEN-DEXTER 4 


Basic Machines for.:. 


i 
|FEEDING-—cHRISTENSEN CONTINUOUS 
| STREAM FEEDER — For flat bed, rotary and offset 
presses and varnishing machines where high speed is 
| essential. 
| DEXTER CONTINUOUS RELOADING CARDBOARD 
FEEDER — Will feed cardboard up to forty point thick- 
| ness, to any make flat bed or rotary press, cutter or 
| 
| 
| 
| 


creaser, and to certain offset presses, in sheet sizes up 
to the maximum capacity of press. 

CHRISTENSEN PILE SUCTION STREAM FEEDER 
—For flat bed, rotary and offset presses and varnishing 
machines. 

DEXTER CONTINUOUS RELOADING METAL 
SHEET FEEDER-—Feeds sheets 38 to 24 gauge, in 
sizes 14 x 18” to 36 x 44”—at speeds up to 80 per 
minute. Provides press operation uninterrupted by 
stops for reloading. 


J GATHERING and INSERTING— 
CHRISTENSEN STITCHER FEEDER-—for inserting 
| and stitching saddle-bound catalogs and periodicals. 
| MARTIN ROTARY GATHERER, STITCHER AND 
COVERER-—For gathering signatures of books prior 
i to other binding operations; and for gathering, side- 
stitching and covering magazines. 


| TRIMMING — BRACKET SAFETY TRIMMER 
—-For label cutting, booklet trimming, singly or in mul- 
[ tiple form—and cutting gang work. 


FOLDING—cLEVELAND FOLDING MACHINES 
—For circulars, greeting cards, booklets singly or in 

| gangs, catalogs, publications, etc. Seven models cover- 
ing every bindery requirement and handling sheets 

| ‘from 3 x 4” to 42 x 62”. 

| DEXTER JOBBING FOLDER, DOUBLE SIXTEEN 
and QUADRUPLE SIXTEEN FOLDERS—For job 

| work and book folding in sheets from 12x16” to44x58”. 

| 

| 


VARNISHING-—cHRISTENSEN VARNISHING 
MACHINE-—For all types of varnishing jobs. 


SORTING—DEXTER SORTING MACHINE-— 
For paper mills. Speeds production and eliminates 
waste motion in coated paper and bond finishing rooms. 


BRONZING-—cHRISTENSEN HIGH SPEED 
| BRONZER~—For all types of sheet bronzing. 


Daevter 6 Christensen Machines 


All Dexter and Christensen Products 
are sold and serviced by 
DEXTER FOLDER COMPANY, General Sales Offices 
330 West 42nd Street, NEW YORK 18, N. Y. 


DEXTER Machines are built by 
Dexter Folder Company of Pearl River, N. Y. 


CHRISTENSEN Machines are built by 
Christensen Machine Company at Racine, Wisc, 


























Why a Point Is 1/72 of an Inch? 


Until the middle of, the 18th century, very little was done 
to standardize type size. What was a St. Augustine for 
one printer may have been a Pica for another, the numeri- 
cal designation of type sizes being unknown in those days. 


However, in 1737, Pierre Simon Fournier, acutely aware 
of the need for standardization, developed a system 
which he proposed as a scale for fixing the sizes of com- 
mon type faces. He chose an arbitrary measurement for 
his scale, divided it into 72 parts, and called the divisions 
“points”. Lack of scientific approach and a number of 
variables (shrinkage of paper, etc.) prevented the scale 
from being mechanically accurate, but it was a step in 
the right direction. 


After Fournier's death the system was developed further 
by the French printer, Francois Ambroise Didot. He devised 
a more universal unit of measurement, and also introduced 
the numerical designation of type size we use today. 


Fournier criticized the printing conditions of his day, 
and being a man of initiative and action, did something 
about them. We at Blatchford are critical too—of our 
own product and we also do something about it. Constant 
experimentation and analysis, done by skilled technicians, 
assure you of a better type metal—Blatchford. 


_ NATIONAL LEAD COMPANY 


BALTIMORE « CHICAGO - CINCINNATI e¢ ST. LOUIS 


E. W. BLATCHFORD COMPANY, NEW YORK 
NATIONAL LEAD COMPANY OF MASS., BOSTON 
MORRIS P. KIRK & SON, INC., LOS ANGELES 
AMERICAN LEAD CORPORATION, INDIANAPOLIS 
ATLANTA: GEORGIA LEAD WORKS (Div. of Cincinnati Branch) 
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UNCEASINGLY pushing ahead, hardy American 
pioneers opened new frontiers for this nation in its 
early history. Today, planned printed selling will blaze 
the trail...open wide the new frontiers of tomorrow’s 


“buyer’s market.” 


Alert sales-minded executives are busy today plotting a 
sound business course which will gird them in the com- 
petitive battle for sales just ahead. Naturally, their plans : 
include printed pieces using Detroit Embossed because 
this fine cover stock packs extra sales appeal. It has long 
rated high with smart advertisers and printers for its 
enduring beauty, strength and other outstanding qualities. 


Detroit Sulphite is geared to increased production to 
meet the ever-growing demand for Detroit Embossed 
Cover and the other famous D.S. papers. 


ONE OF THE MANY FINE PAPERS PRODUCED BY 


——S> 


 _ —<———; 











7 e ; . - 
hit “PULP AND PAPER COMPANY 
—_DEFROH 17, HEHIGAN— 
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GILBERT PAPER COMPANY : Established 1887 - Menasha, Wisconsin 


New-Cotton-Fibre-Content Bond, Ledger, Index and Onionskin Papers 








fo} al make-up 


Here's the 'p ay-off 


®DO IT FASTER 
® MAKE IT ACCURATE 
® KEEP IT RIGID 


Use CHALLENGE 


IRON FURNITURE Challenge Labor-Saving Iron Furniture 
@ Made of a specially selected mixture of close-grained 
iron, precision machined on all sides and edges and 

; Challenge Mammoth finished to absolute point measures. ‘‘Velvet Edges’’ 
5 assure easy handling—no danger of cuts or scratches... 

Iron Furniture no sharp corners to get dented or chipped. Ribbed for 
@Durable, light, precision strength and light weight and to provide an ample finger 
made furniture for filling hold when lifting from the form. Large raised figures on 

nh iis gong + ve = both sides of each piece show the pica size at a glance. 
Holes allow for drainage. 120 standard sizes —2~x 4 to 


chase quickly. 70 sizes— 
15x15 to 60x120 picas. 10x70 ems pica. Write for data and prices today! 


THE CHALLENGE MACHINERY COMPANY, orano waven. miciean 


DEALERS IN ALL PRINCIPAL Cities 
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»,DdS NEVER pone 







































Parente 1406 
Uustruted Circulars sent free upon request. 


The Bolgiano Water Motor Co., 5*\tizore 









Bolgiano’s Little Giant 
Water Motor 


will run your Sewing Machine 
Dental Lathe or Fan, and 


do 10 times 
the orice Price, $5.00 
Motor, with Up Attached 











. 
Motor Electric Fans 
35.00 


Partexten 1403 


"was Never done” 
Until Gerriff's 
Rerfect Washer 55; 




































Bolgiano’s 
Perfection —__ Shee thro 
po INSTANTANEOUS HEATER 
Puten SEAO a Bath Tub Combined. 


Parewren 1494 


Price, 60 Cents, Postpaid 








The only Portable Fe Folding Boe 


Bolgiano’s Steam Tub made. Can n apace 3 
Mx6 feet, Can be moved ron roo! 

Clothes Washer Write for, catalogue. nd 

SE eens totes on toe THE DAY MFG. CO. 


Detroit, Mich., U.S.A. 














@ Archive 

















What a stir the combined instant hot water heater 
and folding bath tub made 50 years ago! And my, 
how Grandma longed for the ‘‘Little Giant’’ water 
motor, and the ‘‘Perfection’’ gas iron! Makes you 
wonder how woman’s work was ever done in’98. 

Only half a century, yet what spectacular 
changes in our way of life! The ‘‘perfect’’ washer 
has gone electric. The bath tub and shower have 
become miracles of efficiency. In labor-saving de- 
vices and in the even more vital fields of education 
and public health—our progress has amazed the 
world. 

What made all this possible? Many things, all 


typically American. Chief among them is the dy- 
namic act of pressing movable type against paper, 
and getting the result before as many people as 
possible. Without this, education would still be in 
the slate-and-horn book stage. Promotion would 
still be in the hands of the door-to-door peddler. 
Our modern distribution of ideas and information 
would still be unknown. 

So here’s to the editors and educators, the au- 
thors and ad men, the printers and publicists who 
have made paper do so much in so little time. And 
the end is not in sight. We look to the next 50 years 
with all confidence that the best is yet to come! 


INTERNAT ONAL PAPERS 
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MAKE YOUR LABELS 


REFLECT 





Quality 


MIRROGLOSS 


COATED GUMMED PAPERS 


Next time a customer asks for truly 
distinctive gummed labels, print them 
on MIRROGLOSS with special ink! The 
MIRROGLOSS surface with its mirror- 
like finish gives you labels that in- 
stantly reflect quality. New Trojan 
MIRROGLOSS counted gummed papers 
—for letterpress or offset—come in 
. . gummed with AAA 


Dextrine or Strong gumming. 


ivory or white . 


For free samples of 
new Trojan MIRRO- 
GLOSS and com- 
plete information, 
write Dept. 143 
today! 







mamed bape? 





rec 


















In Black and Colors (single and 
process) feature: 


* Lightning Fast Drying! 
Non-offsetting! 
Non-drying on press! 
Non-skinning in fountains and con- 
tainers! 
Extremely rub-proof! 
Excellent press stability! 


Saves time and space—just print and 
deliver! 


*On coated stocks without the aid 
of any external drying device. 
(Only slightly slower on uncoated 
stocks) 





Why not order a trial lot to-day! 








= 


P Sinclair and Valentine Clo. 


ALBANY cw RAVEN 
HAVANA PL EAM 











st 


FOR NUMBERING 


Since 1885 Wetter has had the typo- 
graphic numbering machine to be 
relied on for profits. Wetter was 
better when it was first in the 
field with the self-contained 
plunger —even better today with 
its seven exclusive construction 
features. 


WEIIER 


NUMBERING MACHINE CO. 
Atlantic Ave. & Logan St.,B'klyn 8,N.Y. 
SOLD BY ALL DEALERS 
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SINGLE-OR 
MULTI-COLOR 
PRINTING --- 


plus 


‘Name your combination... punching 
os New Era will handle it __;;,,,,. 


Each New Era Multi-Process Press is a sectional unit. Use one individually 
for single-color printing ... two or more assembled in one machine for multi- numbering 
color work. Each unit prints one color from standard type, engravings, elec- : 
tros, rubber or plastic plates, with a reverse printing head handling underside 








of web. die-cutting 
In the same manner, finishing equipment can be attached at the delivery 
end of the press to perform any number of desired operations. Specialties, 
scoring 


such as tickets, tags, labels, snapout and zig-zag forms, matchbook covers, 
checks, small cartons and displays can be printed and finished in one series 


of inline operations. val . 
For full details send for Bulletin No. 11. einforcing 


jp few] Bea MANUFACTURING COMPANY MULTI-PROCESS PRESSES exeletting . a 


375 - 11th Ave., Paterson 4, N. J. AND ALLIED EQUIPMENT 
@ 3497 





GOOD |STOCK 
GOOD |TYPE 
GOOD | MAKE-UP 


The production of an all ‘round GOOD | CRAFTSMANSHIP 


good printing job hinges on this fifth essential GOOD]INK 










ANS COMPANY © 





| SINCE 1804 
| 10th and Lombard Streets, 








Philadelphia, Pa. _ 

















CLEVELAND « DETROIT 
ATLANTA « DALLAS 


NEW YORK « CHICAGO ° BOSTON « ST. LOUIS 
BALTIMORE ¢ KANSAS CITY « PITTSBURGH 
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Flex-O-Coil has everything you've wanted — 
strength, attractiveness, economy, and extreme 
ease in removing and inserting pages. 


A FLEX-O-COIL PUNCHING MACHINE WITH 
TWELVE-HOLE HEAD IS THE ONLY EQUIPMENT 


YOU NEED TO po Flex-O-Coil BINDING. 


Only one printer in each city from 5,000 to 50,000 
population will be granted agencies. 


No fees—no royalties. Investment is small. 


Write or phone today 


Flex-O-Coil Sales Co. 


845 W. WASHINGTON BOULEVARD 
LOS ANGELES 15, CALIFORNIA 
PROSPECT 2085 





48 Pt.—4A, $7.85 6a, $6.40 Complete $14.25 


AUVaefgh!l 


60 Pt.—3A, $6.95 6a, $6.70 Complete $13.65 


AWaijk2 


72 Pt.—3A, $11.70 5a, $9.05 Complete $20.75 


AXagfs 


The 3 









sizes of Corvinus Bold 
No. 237, shown here, complete 
our series from 8 to 72 point. 


Ready for immediate delivery. 


To the above prices add 20% 


BALTIMORE TYPE ¢ MARYLAND-2 












am, 


+ 


—_— 


When you want it... 
Where you want it 


PARABOLIC HEATERS for ink drying on all types of presses, offer 
you a choice of gas or electric models in all sizes and heating 
capacities either automatic or manual operation. 

The PARABOLIC HEATER is designed to handle the most 
difficult drying problems. Fast, uniform drying ... economy... 
dependable performance . . . and sturdy construction for long life 
are some of the advantages PARABOLIC HEATERS bring to your 
plant. Discover also its merit as a sheet conditioner over feeder pile. 


Find out all the advantages of PARABOLIC HEATERS! 








74-32 JAMAICA AVENUE, WOODHAVEN, N. Y. 





For Better Alignment— 
3 to 4 Times Faster! 


SYVTRON 


“VIBRATING” 


PAPER JOGGERS 
Fill the Bill! 


They’ll help to 
reduce the high cost 
of production by 
speeding up manual 
jogging—getting more 
stock to the cutter, 
to the press, to the 
bindery—in a _ shorter 
time. 





Write for folder 


SYNTRON CO. 
575 LEXINGTON 
HOMER CITY, PA. 
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~PERFECTION 


FLAT GUMMED PAPER 


STAYS FLAT 


(And that means it's Flat the Year ‘Round) 


Perfect printability by either offset or letterpress. 


65 different stock items to meet almost any specifications. 


10 Whites—18 Colors. 


Dextrine, Strong and special Gumming. 


Can be printed on gummed side, too. 


Sold to Commercial Printers, only through 
reliable Fine Paper Merchants. 


: PAPER MANUFACTURERS COMPANY 


PHILADELPHIA 23 + PENNSYLVANIA 





Many recent tests, by well-known users, have definitely 
established the value of Doyle Infrared Sheet Dryers, both 
for pre-conditioning paper stock ahead of the impression 


and for quick-setting of ink following impression. 


Illustrated is a typical installation on a Webendorfer Web 


Offset Press. 


At your request we shall be glad to send you complete 
technical data on Doyle Super-Power Infrared Sheet Dryers. 
The J. E. Doyle Co., 1220 W. 6th St., Cleveland 13, Ohio. 


INFRARED 
Sheet Dryers 








NOW AVAILABLE 


FOR IMMEDIATE DELIVERY 


ROBERTS TYPOGRAPHIC 
NUMBERING MACHINES 


It is essential to have these @ Forward or Backward Action 
@ Proven Design 


@ Precision Mad 
commodate your customers. ™ 


machines on hand to ac- 


Consecutive machines can 
be quickly converted to skip 
machines by replacing the 
unit wheel with the proper 
skip wheel, enabling one 
machine to handle any job. 
The low cost of Roberts 
Typographic Machines can 





be quickly repaid by the ex- 
tra profits cbtained through Model 27, 5 wheel $16.00 
Model 28, 6 wheel $18.00 


ORDER NOW! 
ROBERTS NUMBERING MACHINE C0. 


700 JAMAICA AVE BROOKLYN 8.N. Y. 


doing numbering jobs. 




















{3 make a RIGHT turn 
TURN TO TURNER 


22x28 Miehle Horizontal 

Automatic Cylinder Press 
Size 25 %2"x29” bed. Speed up to 
4500 IPH. Complete with motor 
equipment and standard accesso- 
ries. Ready to go. Write today for 
full information and pictures. 





Two-Color values for immediate delivery 


MIEHLE TWO-COLOR 
READY | AUTOMATICCYLINDER PRESS HIGH 
To TWO AVAILABLE SERIAL 
Size No. 3—Max. sheet, 31” x 45%”. Bed 
GO size 35%"x46”—speed 2400 IPH. Com- NUMBERS 
plete with Dexter Suction Pile, four-post 
Automatic feeder and extension pile 
delivery. See running 


23x36 Two-Color Miller Simplex 
Automatic Cylinder Press 
Bed size 27 4"x37 %". Thoroughly 
checked over. Ready to go. Com- 
plete with motor equipment. One of { 
the most popular two-color auto- 
matic cylinder presses made. Can 
be seen running by appointment. 


ACT AT ONCE FOR DETAILS! 


TURNER PRINTING MACHINERY, INC. 
2642 Payne ® Cleveland 14, Ohio, PRospect 1810 
732 SHERMAN ST. @e CHICAGO 5, ILL., HARRISON 7613 
500 W. CONGRESS ST. e@ DETROIT 26, MICH., CHERRY 8269 
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Save Time, 
Reduce Costs, 
Get Better 
Printing with 
(Ge) Job 


Press Locks 





These locks solve the problem of obtaining a safe, 
sure lock-up with the least waste of time and ef- 
fort. One of the five sizes is sure to be right for the 
job. A full set would be a real gift to your com- 
posing room, and would pay you cash dividends 
for years to come. Made in 114”, 2”, 3”, 4” and 5”. 


ALL SIZES—PROMPT SHIPMENT FROM STOCK 


Morgans & Wilcox 
MFG. CO. 


Dept. |, Middletown, N. Y. Printers Supplies Since 1878 
DEALERS IN PRINCIPAL CITIES 





THE INLAND PRINTER 





Volume 120 * #£=\March 1948 %* \Number6 


PUBLISHED MONTHLY BY MACLEAN-HUNTER PUBLISHING CORPORATION 


HORACE T. HUNTER, President 
JOHN R. THOMPSON, Vice-President and Treasurer 
J. L. FRAZIER, Secretary 


309 WEST JACKSON BOULEVARD, CHICAGO 6, ILL, U.S. A. 


THE INLAND PRINTER furnishes the most reliable and significant in- 

formation on matters cancerning the printing and allied industries. Con- 

ti are solicited but should be concisely stated and presented in 
typewritien manuscript. 





Subscription Rafes 


For United Stotes: One year, $4.00; two years, $7.00; three years, $10.00. 
Single copy, $0.40; none free. Foreign: One year, $10.00; three years, $20.00. 
Pan-American: One year, $6.00; two years, $10.00; three years, $15.00. 
Make checks or money orders (for foreign) payable to MACLEAN-HUNTER 
Publishing Corporation. Foreign postage stamps not acceptable. 

For Canada and Newfoundland: One year, $4.50; two years, $8.00; 
three years, $11.59. Sinale cory, $0.45. These subscriptions and remittances 
may be sent in Canadian funds to The Inland Printer, Terminal A, P. O. Box 
100, Toronto, Ontario. 

When subscriptions expire the magazine is discontinued unless a renewal 
is received prior to the publication of the following issue. Avoid possible delay 
by remitting promptly. ° 


Foreign Subscription Agents 
Fidelity Circulation Company of Canada, 210 Dundas Street West, Toronto, 
anoda. 

R. H. Williams, 1477 Fort Street, Montreal 25, Quebec, Canada. 

Maclean-Hun'er, Limited, Sun Life of Canada Bidg., Trafalgar Square, London, 
S. W.1., England. 

Wm. Dawson & Sons, Cannon House Pilgrim Street, Ludgate Circus, London, 
E. C., England. 

Alex, Cowan & Sons (Limited), General Agents, Melbourne, Sydney, and Ade- 
laide, Australia. 

F. T. Wimble & Co., 35-43 Clarence Street, Sydney, Australia. 

John Dickinson & Co. (Limited), Cape Town, Durban and Johannesburg, South 
Africa. 

Bureau International, P. O. Box 2218, Havana, Cuba. 

Harry S. Tomita, P. O. Box 1230, Honolulu, Territory Hawaii. 



































TEN POINTS OF SUPERIORITY 


are incorporated in the 
NEW HILDEBRAND EXTENSION DELIVERY 


For FULL DETAILS write to 


THE RATHBUN & BIRD COMPANY, Inc. 


Designers and Manufacturers 
379 WEST BROADWAY NEW YORK 12, N. Y. 


TIME, THE ETUDE, AMERICAN MAGAZINE 


and hundreds of other publications are mailed regularly by 


~ CHESHIRE MAILING MACHINES 


The Automatic Mailer 


@ Cuts and attaches addressed labels to | 
any publication automatically. 


@ New higher speed —saves time and 
money. Does the work of many hands. 


WRITE FOR DESCRIPTIVE FOLDER 


CHESHIRE MAILING MACHINES, INC. 


























1415 West Altgeld Street Chicago 14, Illinois 
| THE WING ALUMINUM MAILER | 
I | 
| | 
REPLACE 
| GooD I 
; DELIVERY — ; 
ol WORN-OUT 
[ SIZES MAILER | 
! NOW 
CHAUNCEY WING’S SONS 
| GREENFIELD, MASS. | 
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PFEECISOtiow. Cas 


Write today for 
your free copy of 
Los‘ Angeles Type 
and Rule Co.’s new 
specimen broad- 
side that lists over 
200 different type 
faces—many of 
them exclusive de- 
signs available 
only at L.A. Type. 


TYPE 


T 





















gy Perpetua Price Listing 


Cap Font Lower Case Complete Font 
10-pt. No. 239 35A-$2.05 70a-$2.20 35A, 70a-$4.25 
12-pt. No. 239 25A- 2.15 50a- 2.10 25A, 50a- 4.25 
14-pt. No. 239 21A- 2.40 42a- 2.75 21A, 42a- 5.15 
18-pt. No. 239 14A- 2.70 28a- 2.90 14A, 28a- 5.60 

Perpetua Italic 

Cap Font Lower Case Complete Font 
10-pt. No. 2391 35A-$1.75 70a-$2.00 35A, 70a-$3.75 
12-pt. No. 2391 25A- 1.60 50a- 2.00 25A, 50a- 3.60 
14-pt. No. 2391 21A- 2.00 42a- 2.40 21A, 42a- 4.40 
18-pt. No. 2391 14A- 2.35 32a- 2.80 14A, 32a- 5.15 

Cap Font 
18-pt. No. 258 15A-$3.75 
24-pt. No. 258 10A- 5.15 
30-pt. No. 258 BA- 5.95 
36-pt. No. 258 5A- 5.80 
48-pt. No. 258 4A- 8.20 





























All type is cast 
from hard, found- 
ry metal to rigid 
specifications and 
correct clignment. 
Order today from Ee) 
the West’s largest 
type foundry. 


AND RULE COMPANY 


L-A-TYPE 


223 EAST PICO BLVD. e LOS ANGELES 15 


Cut Costs... Increase Profits! 


with a 


a REGISTERED U.S. PATENT OFFICE 
RUBBER PLATE MACHINE 








At last printers can make their own 
rubber plates for one-fifth the cost 
of buying electros or rubber plates 
from trade makers! 


DICO is priced so low—only $485, 
f.0.b. Los Angeles—that it is prac- 
tical and profitable for nearly any 
print shop. Make your own rubber 
plates in a few minutes and take 
advantage of all the time-saving, 
cost-cutting advantages! Anyone in 
.the shop can operate it! DICO 
makes rubber stamps, too! 


HUNDREDS OF SATISFIED USERS! 


Drop us a card and we will send 
you free illustrated booklet about 
DICO. Here's your chance to learn 
how you can increase your profits! 
Distributors or agents wanted— 
We have had hundreds of inquiries 
from all over the United States, 
many of them possibly from your 
own vicinity. 
Terms available to established 
printers 


Oo. C. HANEY COMPANY 


1206 Maple Avenue Los Angeles 15, California 








The Taylor Registerscope 


By its use forms of all kinds are made up so-accu- 
rately before they go to press that press standing 
time is reduced to a minimum. 


What a recent purchaser writes: 
“When I tell you that we are getting our forms on 
press in what I would call 90% in register, you can 
readily realize that if we could not get another one, 
no one could pry us loose from this new installation.” 
An increasing number of printers are installing Taylor 
Registerscopes. By cutting down makeup time and by 


reducing Press standing time to a minimum they save 
the time that costs most. ° 


TAYLOR MACHINE COMPANY 





210 Guilford Avenue 
N 





Baltimore 2, Md. si 








THOROUGHLY REBUILT 
BINDERY, EQUIPMENT 


IMMEDIATE DELIVERY 


2—No. 3 Smyth Book Sewers. 

2—No. 4 Smyth Book Sewers. 

1—Latham Power Punch with punches: 

1—USMC round-corner & turning-in' machine. 

1—Single Head Brackett Stripper. 

2—Hand Job Backers. 

2—Seybold Round Corner Cutters. 

1—38” Hickok Ruling Machine Feeder. 

1—Smyth Gluer with conveyor and ringer. 

1—Burton Rotary Perforator. 

2—Singer Book Sewers (6-9 and 7-23). 

3—Portland Power & Foot Power Punches. 

2—Latham Stitchers 44” Capacity. 

1—No.0 Latham Stitcher 1%” Capacity. 

1—3H Morrison Book Stitcher 3g” Capacity. 

1—Hand Roller Backer. 

2—14x22 Colts Presses with Peerless roll leaf 
feeding attachments. 


COMPLETE LINE of REBUILT BOOK and BOX STITCHERS. 


NEW MACHINERY FOR SALE 
Model "A" Champion Book Stitchers, capacity |”. 
No. 26 Champion Stitcher Heads for Automatic Gang Stitchers. 
Morrison Book Stitchers—34", 1/2” and 2!/2” capacities. 


JAMES H. JONES COMPANY 
128 North Clinton St. © State 1670, ° Chicago 6, Ill. 
We Buy Used Printing and Bookbinding Equipment 
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THE INLAND PRINTER’S BOOK DEPARTMENT OFFERS THESE 


BOOKS FOR THE GRAPHIC ARTS 














Advertising 


Effective Advertising........... $4.50 
By H. W. Hepner. A reference guide and 
handy, up-to-date study of advertising practice. 
Makes plain purpose and effective use of all ad- 
vertising medium. Illustrated; 584 pages. 


Market Research & Analysis.... . $4.50 


Science of Marketing by Mail, The $3.00 


By Homer J. Buckley. Basic principles and 
policies to consider in planning; how to analyze 
the facts; profitable uses of direct mail; mail 
selling plans and tests. Over 276 pages. 


A Primer in Book Production $1.50 

Mechanical details from manuscript to bound 
book. Plus value for those interested in the sub- 
ject. 


Binding of Books, The $2.75 

By K. F. Perry and C. T. Baab. Explains step 
by step each of the 26 processes for binding and 
repairing books. Covers equipment, tools, and 
their use. Complete with over 100 illustrations. 


Bookbinding, By F. R. Smith... ... $1.50 


Bookbinding for Schools........ $3.00 


By J. S. Hewitt-Bates. Treats hand-binding, 
specialties like marbling, edge-gilding, gold-tool- 
ing, graining, and staining end sheets. Illustrated. 


Course in Bookbinding for 
Vocational “raining.......... $4.00 


Le?’s Bind a Book 


By Guy A. Pratt. Step-by-step procedure in 
ess: otial bookbinding processes: preparing, sew- 
ing, forwarding, finishing. Also incidental opera- 
tions, binding of magaz.nes, repairing of books, 
machines and processes of commercial bookbind- 
ing. 


Paper oReing )..6655.600505e $5.00 


By J. J. Pleger. How to set up and care for 
ruling machines, parts, feeders, accessories. How 
to set pens and striker; inks to use, makeready; 
preparing copy; cost of ruling; paper sizes and 
weights. Illustrated; 6 by 834; 138 pages. 


Coler Notation, A............ $2.50 


By A. H. Munsell. Tenth edition. Answers to 
the question: What is this color? Gives you a 
standardized method of color specification and 
a knowledge of color relations. Illustrated; 534 
by 8. 


Earhart Color Plan 


By J. F. Earhart. Simplifies selection of cor- 
rect color combinations by use of series of cards, 
masks, and circular chart which permit quick 
comparison of hundreds of colors, contrasting 
hue, chrome, and tone. (Originally sold at $7.50.) 


Proofreading 
Putting Words to Work $2.50 
By Edward N. Teall. Subtitled: “A Lively 


Guide to Correct and Vigorous English,” it 
carries no reek of the student’s lamp, is lively, 
breezy, and entertaining to read. Outlines funda- 
mentals of correct English and how application 
of these principles every day will increase one’s 
command of the language, both written and 
spoken. Cloth, 
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Composition 


Art of Spacing, The............ $1.75 


By Samuel A. Bartels. An expert study of 
proper distribution of white space in title pages, 
book and border margins, straight | matter, ad- 
pr A initial letters, or 

of “right” and “wrong” spacing. 5% — 73,4; 
110 pages—67 showing specimens illustrating 
text. 





Hand Composition............. $4.50 

By Hugo Jahn. A practical guide for the 
printer with clear text, informative illustrations, 
and glossary of terms. Has a historical section. 
Author is an experienced craftsman and teacher 
at Wentworth Institute. 341 pages. 


Science of Imposition, The....... $5.00 

By John Reed. A text based upon funda- 
mentals and daily pressroom and bindery prac- 
tice. Shows printed sheet and stone layouts, 
proper makeup, lineup, lockup stunts, book- 
binding operations. Machine folds on Anderson 
High Speed, Dexter, Brown, Cleveland, Cham- 
bers, Liberty, and Baum Folders. 91 illustrations; 
4l4 by 614; 132 pages. 


Copyfitting Systems 


Bi-Log Proportional Scale ...... $2.00 

Landenberger’s Scale determines instantly ac- 
curate proportions for enlargement or reduction 
of drawings or cuts. Equivalent of a 36-inch slide 
rule, wrapped twice around a 6-inch circle. For 
dimensions from 1 to 100 inches linear measure, 
in 1/16th, th, and 4th of an inch. 


Coolman’s Rapid Type Calculators $2.00 


A circular scale to help printer or copywriter 
determine space required for copy set in any of 
25 faces, 5- to 21-point. Good for 9,545 readings; 
applies to new faces issued. S pecify monotype or 
linotype. Either is $2.00; both Lier $3.50. 


Elco Universal Typemeter ........ $5.00 


A simple copy-casting table for figuring num- 
ber of characters in large display types which fit 
a given measure. A handy, concise system. 


Haberule Visual Copy-Caster $4.95 


A simpler, faster copy-fitting method for pro- 
duction men, students, and apprentices. Shows 
at a glance exact character count for all popular 
machine and foundry types. 4,000 fonts, 763 
faces, all sizes—4 to 18 point. Pocket size, 
plastic binding. 


Journalism 


American Journalism (Mott) ..... $4.25 


Editing the Day’s News 


By Leland D. Case. A popular classroom text 
and helpful reference for copyreaders and editors. 


Newspaper Editing, eee and 
Headlines = $4.00 


By Raddar and ny A Sescnindinaintion 
text "sek helpful to students and professional 
workers alike. Contains examples of headlines. 


Newspaper Writing & Editing... . . $2.75 
Newspaper Typography (Jackson) . $2.75 


Layout and Typography 


Advertising Layout & Typography $3.00 


Commercial Art, By C. E. Wallace. . $3.25 
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Printing, General 





Adhesives, By Felix Braude..... . $5.00 


Exploring the Graphic Arts....... $3.00 

Study of various phases of printing; a book 
for students, but with much of interest to prac- 
tical, advanced workers. 


Lumiprinting—A New Graphic Art $3.50 

A 9- by 12-inch 116-page volume describing 
the process of using artist’s hand-made nega- 
tives for contact prints to develop varied effects, 
tones, textures. 


Origin of Printing in Europe...... $1.50 

Paragraphs on Printing........ $10.00 
By Bruce Rogers. 

Practice of Printing, The........ $2.25 


By R. W. Polk. Revised edition. A basic text. 
Treats every phase from case layout, printing 
history, and type sizes, to layout, engraving; 
presswork; also offset. 


Printing and the Allied Trades. . . .$3.00 

By R. Randolph Karch. Clear, concise hand- 
book and text. Indispensable objective tests of 
self-administering type and valuable projects. 
Complete information for vocational students 
and apprentices, 207 illustrations; cloth; 334 
pages. 


Printing for School & Shop (Henry) $1.75 








New Revised Edition 


“A GUIDE TO 
ESTIMATING PRINTING” 


Scientific Method of Pricing 
All Phases of Commercial 
Printing 


* Index-tabbed, easy to use work book for 
estimators, salesmen, plant managers or stu- 
dents. 


* Covers paper stock, composition, make-up, 
lock-up, ink, presswork, trimming, bindery 
work ... plus special sections on machine 
ruling. 


* Price tables and schedules based on years of 
research and analysis—all checked against 
production records of many cities. 


Saves time, money, errors and omissions. In- 
creases customer confidence. Easy-to-use. An 
hour or two, spent in becoming familiar with 
the tables, enables anyone to determine price of 
printed jobs—quickly and accurately. Order 
your copy today! New revised issue $12.50. 


THE INLAND PRINTER 
Book Department 
309 W. Jackson Blvd., Chicago 6, Ill. 























“THE INLAND 
PRINTER'S 








ADVERTISING LAYOUT 


Study FRANK H. YOUNG'S 


ADVERTISING LAYOUT COURSE 
At Home 





Now is the time to make your spare time 
pay. Increase your earning power. Mr. 
Young, international layout authority, of- 
fers a complete Home Study Course to help 
printers, advertising men, artists, etc. Learn 
by mail how to use sound layout principles. 
Receive Mr. Young’s own personal criti- 
cisms. Endorsed by graduates. Write to 
Dept. F-248 for free details. 


AMERICAN ACADEMY OF ART 


Frank H. Young, Director 








25 E. Jackson Boulevard Chicago, mw” 











e TRICKS OF THE PRINTING TRADE 

$1.00. Will save time and money in the 
job shop. How to make money by adver- 
tising $1.00. Will wake up the non-ad- 
vertiser. Both for $1.50. Send cash, check 
or P.O. W. H. RICHARDS, Box 291, In- 
dianapolis 6, Ind. 





BRONZING MACHINES 


@ MILWAUKEE BRONZERS—for = 
presses. Some rebuilt units. C. B. 
Henschell Mfg. Co., Milwaukee, Wis. 





BUSINESS OPPORTUNITIES 


e FOR SALE — Prosperous Printing 

Business, established 30 years, in fast 
growing Southern city of over 100,000. 
Annual volume over $50,000; mostly con- 
tract, low selling cost; choice clientele; 
unlimited opportunity for expansion. 
Complete equipment. Owner wants to 
retire. Box M-1184 c/o The Inland 
Printer, 309 W. Jackson Blvd., Chicago 
6, Illinois. 





CALENDARS AND CALENDAR PADS 
© WHOLESALE . CALENDARS TO 
PRINTING—FULL LINE. 


CALENDAR _ CO., COTTAGE 
GROVE AVE., CHICAGO 37, ILLINOIS. 





@ CALENDAR PADS—67 Styles pane 

Sizes. Write for catalog. Calendar 
backs for advertising, sheet pictures. 
Wiebush Calendar Imptg. Co., 80 Frank- 
lin St., New York 13, N. Y. 





ENGRAVED STATIONERY 


@ WEDDING INVITATIONS and other 

engraved stationery of fine quality. 
Siegrist Engraving Co., 924 Oak St., 
Kansas City 13, Mo. 





EQUIPMENT WANTED 


@ WANTED—Chandler & Price Presses. 

8x12 will pay 5100 
10x15 will pay 150 
12x18 will er - pace 
1444x22 will p 
Box M-1176 Peng The Inland a’ 30° 
W. Jackson Blvd., Chicago 6, I1l. 




















@ WANTED: Pleger Hinged Paper Cov- 

ering machine. Write or wire giving 
full details. The Federated Press Ltd., 
1187 Bleury St., Montreal, Canada. 





@ INTERTYPE with Quadder wanted. 
Everlast Process, 27 West 24th St., 
New York 10 or phone CH 2-6141. 





FOR SALE 


mFOR SALE= 


Model 26,42 em Linotype, new style 

Model C Intertype 

Model CSM Intertype 

Webendorfer Little Chief Offset 
Press, 14x20 

Harris SSL Offset Press, Suction 
Feeder 

No. 10 Babcock Optimus, latest 
model 

32” Oswego Cutter, heavy duty, 
auto clamp 

Portland Multiple power punch 
with assortment of round & slot- 
hole heads and dies, also tab- 
bing die 

44” Sheridan New Model, auto 
clamp 

44" Dexter Power Cutter, auto 
clamp 


PAYNE & CRAIG CORP. 


2 Beekman St., New York 7, New York 


8 ’ 
BE. 3-1791 



















Why 
buy a 
one-purpose 
saw when 
this 






All-purpose 10-in-one 
Saw-Trim-Planer and Highspeed 


Router is available for less. 








PRESSROOM and 
BINDERY Equipment 


No. 46 Miehle Automatic Unit 

Miehle Presses (hand fed) Nos. 1, 
2 and 

4/0 Miehle with Dexter Feeder and 
ext. del. 

2—No. 1/P Miehle Presses, bed 246” 
x34”, Dexter Swingback Feeder 
and ext. del. 

141¥4x22" Chandler & Price Auto- 
matic Unit 

No. 1 Kelly Press 

44” Seybold Paper Cutters 

57” Dexter Paper Cutter 

“B” Cleveland Folder with Cleveland 
pile feeder 

“O” Cleveland Folder with pile feeder 

“E” Cleveland Folder with automatic 
feeder 

Christensen Automatic Stitcher, five 
stations 

Thomson Cutter and Creasing 
Presses, 20x30”, 22x32”. 

14x22” Thomson Laureate Press 

Sheridan Die Press, bed 27x32” 

Tag presses, 1- and 2-color 


Send list of nt, 
e ‘ei rd pot fogs —- equipme 


NORTHERN 
MACHINE WORKS 


Marshall and Jefferson Streets 
PHILADELPHIA 22, PA. 
Telephone: FRemont 7-5100 











56” MIEHLE UNIT 


Consisting of 2/0 Miehle Press, serial over 
16,000; Dexter Suction Pile Feeder; Miehle 
extension delivery. AC electrical equip- 


ment. 
MILLER 4-TRACK 
TWO-COLOR PRESS 


Size 27x41”. Late model with automatic 
oiling, AC electrical equipment. 

56” 2/0 Miehle Hand-Fed Presses 

No. 3 Miehle 33x46” Hand-Fed Cylinder 
No. 4 4R Miehle 29x41” Hand Fed Cylinder 
3 No. 2 Kelly Presses 

Miller Simplex Press 

Christensen and Rosback Gang Stitchers 


Latham No. 104 and Monitor No. 1 
Stitchers 


Seybold 48” and 50” Paper Cutters 
Diamond 3412” Power Paper Cutter 
Hickok 38” Disc Ruling Machine 
Cleveland “B” and “W” Auto. Folders 


2 Sheridan (Rowe) Continuous 3-Knife 
Trimmers 


J. SPERO & CO. 
372 W. Ontario St. Chicago 10, Ill. 
Phone: Delaware 5966 











LJ. A. RICHARDS CO.,“ts'*"siex? 
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YOUR LETTERHEAD 


ANYWHERE (8 THE UBITED STATES 


* 


fo whom it may concern: 





Use Disco MAGNET Blotting ~ 100% cotto 


g THE “RIDE” 





services. Use D 


Cotton fibre to aeli your 


services. sco FLORA Blotting to better sell your products. 


Use Disco OFFICIAL Blotting to carry your message. Use Diaco 


ECONOMY Blotting for an inexpensive saies medium. 


ARE: MAGNET—100% cotton fibre 
EXECUTIVE ENAMELED’ + MODERN EMBOSSED + OFFICIAL + ENGRAVERS 
SOFT FINISH » NATIONAL SEEO GERMINATING + ECONOMY LITHO 
FINISH * NATIONAL PHOTOGRAPHIC + FLORA + DISCO Trade Mark BLOTTING 
ECONOMY BLOTTING 


. 


o ¢ 


A complete set of samples will be mailed upon written request to distributor or mill. 





uaoe ey DISTRICT OF COLUMBIA PAPER MILLS INC. wasnineton 7, 0.¢. 
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FOR SALE (Continued) 
















SOIL RESISTANT 
WATER REPELLENT 
EYE APPEALING 
for CATALOGS, MANUALS 
INSTRUCTION BOOKLETS 
PROPOSAL COVERS 
PORTFOLIOS 


Kroydon Cover is distributed by leading 
Paper Merchants throughout the country 


COMPANION COVER LINES 
TwiLrex 
COCDTOLTE 














_ SPRINGFIELD 7, MASSACHUSETTS - 





OFFSET PRESSES 
2—Miehle Offset Presses, size 41"x 54” with Dexter 
suction feeder and pile delivery; AC electrical 
equipment. Now available, can be seen running. 
I—Potter Offset Press, size 40”x58!/.", with feeder 
and pile delivery. Late improvements. Can be 
seen running. 
NCRTHERN MACHINE WORKS 
Marshall & Jefferson Streets Philadelphia, Po. 





@ LINOTYPE — INTERTYPE KNIVES 

made new again by precision grind- 
ing. Mail pair side knives and back 
knife parcel post prepaid with check of 
$4.00. We will renew and mail back pre- 
paid same day received. Money back if 
not satisfied. Printers Supply Co., 10 
White St., New York 13, N. Y. 





@ BOOKBINDERS’ MACHINERY—New 

model National book sewing ma- 
chines; also rebuilt machines. Write for 
particulars. Joseph E. Smyth Co., 720 
So. Dearborn St., Chicago, Illinois. 





(Continued on next page) 











ROSBACK 


e Hi-Pro Paper Drills, Rotary Round Hole and 
Slot Hole Perforators, Snap-Out Perforators, 
Power and Foot-Power Vertical Perforators, 
Hand: Perforators, Power and Foot-Power 
Punching Machines, and Gang Stitchers. 


F. P. ROSBACK COMPANY 





CUT COST ON 
GATHERING 


AND JOGGING 
® 


UNIVERSAL 
JOGGER 
TILT- A-TYPE 


Available Now 
e 


JOGS SHEETS 
5x8 TO 19x24 
Write for prices, ete. 








Largest Perforator Factory in the World 
BENTON HARBOR, MICHIGAN 


322 So. 





UNIVERSAL JOGGER CO., INC. 


FOURTH STREET «© MINNEAPOLIS 15, MINN. 
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Classified Buyers’ Guide (continued) 


ee (1004 paper, dood glue 
EQUIPMENT | er mie ot 


new and 
precision rebuilt! 


e New DIAMOND power cutters 
30, 34, 36” 

e SEYBOLD 40’ and KRAUSE 59” 
rebuilt cutters 


e ROSBACK gang stitcher, cur- 
rent model A. C. 


e CLEVELAND W 14 x 20 folder 
e MIEHLE No. 4-4R automatic 
e MIEHLE No. 3-4R automatic 
e New CHALLENGE paper drills 


e New PAASCHE spray guns, port- 
able and press mounted. 


TYPE & PRESS OF ILLINOIS 


220 South Jefferson 
CHICAGO 6 

















@ ONE ROSBACK 20” Multiple Punch. 

Machine for coil wire binding com- 
plete with motor, punching unit; Sam- 
uels Style 1-B Coil Winding Machine; 
Coil Inserting Roll Machine and acces- 
sories. Model B Cleveland Folding Ma- 
chine complete with 32 page attach- 
ments, motor etc. Dexter Combing Type 
Pile Automatic Feeder sheet size 14x19 
to 32x42 with Liehman pump, motor, etc. 
Dement Printing Company, Sixth St. at 
21st, Meridian, Miss. 


e@ FOR SALE—COMMERCIAL PRINT- 

ING PLANT, established in 1915. Auto- 
matically equipped. Printing monthly 
publications and general printing. For 
details, write Earl Everett Agency, 101 
South High St., Muncie, Indiana. 


@ FOR SALE — Swink, two-revolution 

Cylinder Press, takes size sheet 25x38, 
A.C. Motor equipment, variable speed 
control, $400.00. Post Printing Co., Min- 
ster, Ohio. Phone 46. 


@ MONOTYPE COMPOSITION for the 

trade. Rate books, Bus Schedules, 
Catalogs. Complete make-up. R. H. ; ve 4 
Freeman & Sons, 2810 Taylor St., Dal- : A ae . : : sca US yey: 


las, Texas. im 

@ FOR SALE: An Extensive Line of . NEW YORK” CHICAGO ST. LOUIS SEATTLE SAN FRANCISCO 
new and rebuilt printing equipment Se 389 Fifth Ave. 608 S. Dearborn 3739 Olive St. 2416 First St. 420 Market St. 

on easy terms. Write for free list. Mis- : 

ai Central Type Foundry, Wichita, 
ans. 




















(Continued on next page) 
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IT’S PROFITABLE PERFORATING AT 7500 AN HOUR 
Modernized perforating equipment will help you make every job produce a 
liberal profit . .. and at the same time give customers prompt service. 


The practical assembly for speed and operating by remote, variable control, is 
McAdams pneumatic feeder and McAdams automatic lay-boy attached to the 
Rosback Perforator. 


McADAMS Now in use in successful plants and giving the best service. 
PRODUCTS Write for Bulletin 1-110. 


« Pen Ruling 
Machines 


JOHN McADAMS & SONS, Inc. 


20-22 KNIGHT STREET ° NORWALK, CONN., U.S.A. 
ESTABLISHED 1842 


¢ Dise-Ruling 
Machines 


« Paging Machines 
« Pile Feeders 








ef 




















ee THE PERFECT HOOK UP-McADAMS FEEDER AND LAYBOY WITH ROSBACK PERFORATOR 
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FOR SALE (Continued) 





Until you have used Lance's Adjustable 


Safety Chases, you will never appreciate JIFFY 
their INESTIMABLE ADVANTAGES: FORM TIE 


o Cuts Tie-up Time by Four-Fifths... 
Saves $150 per Man per Year! 





‘They are 
x FAST 
x SAFE 
* ACCURATE 





Fits any 
Size Form 





Exceptionally easy to use. 


Like all LANCE products, 


Rveiutionary *10-second”’ Jiffy 


Safety Chases are fully method saves at least $150 per journey- 

guaranteed. SMALL FORMS LOCKED WITH ONLY SIX SMALL man annually! Your total investment: 

PIECES OF WOOD FURNITURE $34 per man. (100 Jiffy Form Ties, 

$30; one Jiffy Form Tie Rack, $4.) 

Eliminates 85% of spongy TWO TO THREE WEEKS DELIVERY ON MIEHLE Rack, only 11”x6”, holds 48 Ties. 

went Geatiaat VERTICA!. CHASES to 90d h é Designed for speed. Easily attached, 
: : —60 to ays on other sizes. any surface. 

. : : Simple, fool-proof Jiffy method is one 

Saves more than 50% in lock- | Write or wire for free folder or the name of dealer in of the great money savers of modern 

ae our locality. printing. Place a $34 “one-man order” 

up time: y Y for 100 Ties and one Rack today. Let 


mo rf the Jiffy method prove it can help you 
Chester ° umpany meet and beat competition. Postpaid 


anywhere in U. S. 


Jiffy Tie Mfg. Co. 


1419 N. W. 8th Ter., MIAMI, FLA. 


Provides the safest and best 
lock-up ever made! 620 Browder St., Dallas 1, Texas 




















(Continued on next page) 








f p I F Re | 
i her rinters, News r Publishers. All Presses Successful long-established printing plant. Equipment 
For Lithographers, Printers, Pape i consists of Miehles, Kellys, Miehle Verticals. Complete 
for Folding Box Manufacturers. Tell Us Your Requirements typesetting equipment. Complete bindery. Very profit- 
able specialty. Located in middle west. Box M-1174, 
% The Inland Printer, 309 W. Jackson Blvd., Chicago 6. 
WALTER SCOTT & CO., INC., PLAINFIELD,N.J. 7 Illinois. » ’ ’ 

a 




















STITCHING WIRE 


| | FOR SHARP IMPRESSIONS 
| iy qi 4 iy in Litho-Offset and Printing 
ROUND OR FLAT | 

; 

| | 


FOR METAL DECORATING 


Dryers, too, from Gaetjens, Berger & Wirth, Inc. 
35 York St., Brooklyn, N.Y., 215 S. Aberdeen St., Chicago 7, Ill. 





ee 








. ee 


























ease 
oz 
| ENGDAHL BINDERY MAILING TUBES © WRAPPERS 
os EDITION BOOK BINDERS eT i __—<—<e_ 
oH “Books Bound by Us Are Bound to Satisfy” International Mailing Tube and Wrapper Company 
oH 1056 West Van Buren St., Chicago, Il. AMES SAFETY ENVELOPE COMPANY 
PD, = Telephone Monroe 6062 SUMMERVILLE, MASSACHUSETTS 
wat 
WT s MEGILL’S Original Steel 
Megill’s Gauge Pins for Job Presses ———s ones 
Insist on Megill‘s Products. The original—the best. Sold by 
~ Printers Supply Dealers. i. 
- THE PIONEER IN 1870 
$1.80 dozen with extra Tongues. THE EDWARD L. MEGILL COMPANY 5 ate Guney, Me made ee 
Trade Mark. Made only by MEGILL. 763 ATLANTIC AVENUE, BROOKLYN 17, NEW YORK able. 75c a dozen for either size. 
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Classified Buyers’ Guide (continued) 
FOR SALE (Continued) 








ZZ 


NEWSPAPER 
PRESSES 


PRINTING 
EQUIPMENT 


BEN SHULMAN 


500 FIFTH AVENUE 


AIIM 









TU 
\\ 


NEW YORK 18,N.Y 
BRyant 9-1133 








FOR SALE 
Model 26 LINOTYPE 


WITH A QUADDER 
Serial No. 49733 


Perfect Condition, 
In Daily Operation. 
Write: Mr. Shephard 
Mercury Match Corp. 


1201 Holl Ave. Zanesville, Ohio 











HELP WANTED 


Wanted 


MACHINE SHOP 
SUPERVISOR 


Well established printing concern, lo- 
cated in Northern Wisconsin, requires 
services of capable man to supervise 
small machine shop engaged in repair 
and development work on high speed 
printing presses and converting equip- 
ment. Technical education or training 
desirable; ability to direct men and 
practical experience most important— 
must have thorough knowledge of ma- 
chine tools and operation of machine 
shop. Reply, listing personal history, 
references, and details of education 
and previous work experience to Box 
M-1183 c/o Inland Printer. 














@ WANTED: A _ bookbinder who can 
rule, forward and finish. Good work- 
ing conditions and high salary. Write 
Box M-1185 c/o The Inland Printer, 309 
W. Jackson Blvd., Chicago 6, Illinois. 
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This drawing 
made on Craftint 
Doubletone 
Pattern No. 209. 











aN 





Extremely fast to work with, this magic-like paper will give effects 
not obtainable by any other method. Printing is quicker and more 
economical too, for Doubletone art reproduces as straight line work. 
Write today for pattern chart, Doubletone examples and sample kit. 


THE CRAFTINT MANUFACTURING COMPANY 
1231 EAST 152nd STREET, CLEVELAND 10, OHIO 


RAFTINT DOUBLETONE 





HAPPY IS THE ARTIST WHO l 
USES CRAFTINT DOUBLETONE, 


The one and only Craftint Doubletone drawing paper has two sep- 
arate screen patterns processed into the paper itself. Although 
invisible to the eye, these tones can be instantly “brought up” 
with the quick application of Craftint developing liquid. 













DRAWING 
PAPERS 








HELP WANTED (Continued) 


@ COMPOSING ROOM SUPERINTEN- 

DENT—Here is a splendid opportun- 
ity for a man capable of supervising lin- 
otype,-monotype and hand departments. 
A well established trade plant in Mil- 
waukee has an opening for a man well 
rounded in all phases of composition. 
State age, previous experience and ref- 
erences. Box M-1182 c/o The Inland 
Printer, 309 W. Jackson Blvd., Chicago 
6, Illinois. 





@ WANTED -— PRINTING SUPERIN- 

TENDENT. Unique opportunity for a 
man well grounded in rotogravure, oil, 
and aniline printing. Must be capable of 
assuming full executive responsibilities 
for quality and production. Top salary 
to a topflight man. Job located in Ohio. 
Write background details to Box M-1173, 
c/o The Inland Printer, 309 W. Jackson 
Blvd., Chicago 6, Illinois. 





HELP WANTED (Continued) 


@ LAYOUT-IDEA MAN with flair for 
the creative. Anxious to work harder. 
Can prepare layout, order artwork en- 
gravings, composition. Printing plant 
background. Now doing both offset and 
letterpress planning. 29, married. Mid- 
west preferred. Box M-1179 c/o The In- 
land Printer, 309 W. Jackson Blvd., 
Chicago 6, Illinois. 
@ PRINTING ESTIMATOR. Must be 
thoroughly experienced in job shop 
estimating and production planning. 
Company specializes in office forms and 
systems printing. Excellent position 
with concern located in Cincinnati, Ohio. 
Progressive company with extensive ex- 
pansion program. Starting salary $3000 
to $3600 year, with overtime additional. 
{n reply state complete qualifications. 
Write Box M-1181 c/o The Inland Print- 
er, 309 W. Jackson Blvd., Chicago 6, Ill. 


(Continued on next page) 

















AIR 
CONDITIONING 





FOR GREATER EFFICIENCY = W 
FOR PRINTING PLANTS 


The BAHNSON HuUMIDUCT—a unit system of 
complete air conditioning for printing plants 


i—) 
] 
aS 
rm 
—] 
co 
= 
mn 
ar: © 
=) 
ae) 


humidifying 
de-humidifying 
‘ cooling 
heating 
ventilating 


filtering 
IN ANY COMBINATION DESIRED 


Write for Bahnson Bulletin No. 330 


WINSTON-SALEM, N.C. 


703 Embree Crescent. Westfield. 553 S. Figueroa St., Los Angeles, Cal. 
A-3 Virginian noth vosaeavinn: $.c. 


THE BAHNSON CO 


A Worth St.. New York City 
4. Westaway Co.. Ltd., Hamilton, Ontario 


886 Drewry St., Atlanta, Ga. 
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HELP WANTED (Continued) 


@ MONOTYPE—Man wanted to take 
charge of monotype operation in 
small plant, supervising production of 
monotype machines, handling casting 
and maintenance of machines and key- 
boards. Work not complicated. All 
straight matter. Opportunity for per- 
manent connection with good company. 
Pleasant living conditions in town of 
15,000 population. Write for interview, 
giving details on age, experience, salary, 
etc., Box M-1177 c/o The Inland Printer, 
309 W. Jackson Blvd., Chicago 6, Ill. 


@ WEBENDORFER PRESSMAN, to 

take charge of small offset plant. This 
is a good opportunity in a southern city. 
Knowledge of camera and plate making 
would be helpful. Write Box M-1175 c/o 
The Inland Printer, 309 W. Jackson 
Blivd., Chicago 6, Illinois. 


MECHANICAL OVERLAY PROCESS 


Leading Printers and Publications 
Now Use COLLIN 
CHALK RELIEF OVERLAYS 
FOR ALL HALFTONE MAKEREADY 


Great improvements over. slow hand-cut Overlay 
method. Low cost, saves time. Improves quality 
Apply on company letterhead for free instruction 
books and prices, 


A. M. COLLINS MFG. CO. 














226 Columbia Ave. 
Philadelphia, Pa. 











MOTOR CONTROL & EQUIPMENT 


@ CLINE ELECTRIC MFG. CO., Cline- 

Westinghouse Motor and _ control 
equipment for printing machinery. 211 
West Wacker Dr., Chicago, III. 





RUBBER PLATE MATERIALS AND TOOLS 


RUBBER PRINTING PLATES 
AND CUTTING TOOLS 


SOLO BY LEADING PRINTERS SUPPLY DEALERS 
USED BY LEADING RUBBER ENGRAVERS 
KANSAS CITY, MO 


Ti-Pt CO. 1000 BROADWAY - 


SITUATION WANTED 


@ COMPOSING ROOM FOREMAN—for 

letterpress shop having 5 cylinder 
presses, 4 job presses, producing an- 
nuals, four color process, book and gen- 
eral class job work. Town of about 25,- 
000 located in deep south. Beginning 
salary $100.00 week plus bonus. Must 
have good references. Write giving years 
of experience working at each operation 
in composing room. Box M-1180 c/o The 
Inland Printer, 309 W. Jackson Blvd., 
Chicago 6, Illinois. 


@ BINDERY FOREMAN—10 years of 

job exp., 8 yrs. as bindery foreman, 2 
yrs. as ass’t. to supt. 2 years of college 
production control and general business 
mgmt. Age 41. Write M-1178 c/o The 
Inland Printer, 309 W. Jackson Blvd., 
Chicago 6, Illinois. 








(Continued on next page) 





STOCK CUTS and 
STOCK PHOTOS 
from 
COBB SHINN 


Get Two With One 





AMSCO CHASES 


ELECTRIC-WELDED e SQUARE AND TRUE e ABSOLUTELY GUARANTEED 


AMERICAN STEEL CHASE COMPANY 


3131 Forty-Eighth Avenue 


SOLD BY ALL DEALERS 


Long Island City, New York 








Cobb Shinn's Stock Cut Serv- 
ice offers the Printer, Advertis- 
ing Man and Editor the "two ea 
with one." é 

For a Complimentary Show- 
ing of line and halftone art in 
Stock Cuts and Stock Photos, 





INDEXES 
For Extra Profit 


SEND FOR FREE AICO INDEX SELECTOR 


Show. your customers what time-saving AICO Indexes will do to im- 
prove all sales manuals and literature. Send for the FREE AICO Index 


of all types of indexes. 





today. 


WEE 7 is FREE. Send Today for WEE 7 


COBB SHINN, 721 Union St., Indianapolis, Ind. 











: ne G. J. AN. batspgeatencade . ce * Jefferson St., cmeone fn m. 





wh i aed ch TR it 
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TYPEFOUNDERS 


Alternate Gothic Italic 


14 to 36 pt. Cast from best-quality hard 
foundry metal. In stock for immediate 
delivery. Write for showing of all sizes 
and prices. 


ACME TYPE FOUNDRY 
633 Plymouth Court Chicago 5, Ill. 














@ DURABLE FOUNDRY TYPE; attrac- 
tive faces; send for circular. North- 

west Type Foundry, Minneapolis 15, 

Minn. 

@ THE BAUER TYPE FOUNDRY, INC., 
235 East 45th Street, New York, N. Y. 

Producers of fine type faces. 


@ WANTED—Hard foundry type metal 
for cash or trade. Missouri Central 
Type Foundry, Wichita, Kansas. 


TYPEMETER 








A simple, easy-to-use method 
ELCO of copyfitting for advertising 
layout. Accurately shows the 


UNIVERSAL number of average charac- 

ters of typeface, ize, 
FUPEMETER in tees cf ap eosnen 
Five dollars a copy with all instructions. Book 


Dept. The Inland Printer or write Elco Typographic 
Service, Second & Dueber, S. W., Canton 6, Ohio. 


@ SPECIFY PRENTISS Stitching Wire. 

Over eighty-five years of wire draw- 
ing experience. Supplied in coils or on 
— Sold by leading dealers every- 
where. 


600 IDEAS 


for LABELS & STICKERS 


NEW CATALOG 








































a4 3 


Eighty pages of eye-catching, 
\ effective label ideas repro- 
duced in one to four colors 
\ and listed under 128 differ- 
\ ent classifications. See for 
NO\\ yourself these distinctly 
W)\, different FENT-ONAMEL 
\ labels, and how you can 
use them profitably in 
your business. 
\ 130,000 satisfied 
\ customers can't be 
wrong. 
WRITE 
TODAY 


“FENTON LABEL CO. 


DEPT. E, 506 RACE ST., PHILA. 6, PA. 





Y 
c.f) A. 
e fen Unaméet 









Jusirits 
Wuite today for samples and 
pricing information. Send 
in your Specialty items for 
prompt consideration. 


Opportunities for Distributors 
Re-alignment of territories has created 
a few openings for dealers and jobbers. 
Write for complete details of our lib- 
33°" Is 

NOW. 


eral proposition. Once sold, 
always used. Get the facts 








i ink to 
Vv It increases the affinity of ink 
i 


: 1 
Permits ink to print readi 


v finish stocks. 
ng action o* 


i 
The pus lean and open. 


v halftones ¢ 


Added to inks 
ing, it assures 
out squeeze: 


Unexcelled for — 
print varnish. it P 
drying 0" the press- 


aids trappin 
n multi-co 


for rubber ve 
sharp impressto 


#33" ‘ 
label inks ! 


i Is 
Prolongs roller life. Repe 


and stickiness: 


Ask for a free co; 


paper. 


y on hard 
"33" keeps 


te print- 
ns with- 


nks and over 


ents too rapid 


g of process and 
lor printing. 








moisture 


of *“‘TO THE PRESSMAN” 


which lists all the features and advantages of ‘‘33”’ 
Ink Conditioners for letterpressand offset printing. 








8-LB. TRIAL ORDER 
See your local dealer or Jobber—or write direct for 
an 8-lb. trial can. If ‘33’ does not satisfy you 
completely, return the unused portion at our ex- 
pense. Specify ‘‘33"’ for letterpress and ‘‘0-33”" for 
litho and multilith. 


100% 


Guarantee 





xo 


IN CANADA-— it’s CANADIAN FINE COLOR CO., LTD., TORONTO 
Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, N. Y. 


COMPOUNDING COMPANY 
a 1718 North Damen Avenue, Chicago 47, 


Iinois 








or expanding 


@ COUPON WINDOW Envelopes—for the 
separation and storage of Bond Cou- 


pons 
@ BANK PAY Envelopes—for distribution 
of Employee Pay Checks 


NORTHERN STATES ENVELOPE COMPANY, INC. 


checks for 
window 


ing denominations of coin 


Banking-By-Mail service for 


customers 
@ Filing Envelo 
End Legal Envelopes 


CHICAGO, ILLINOIS 


ST. PAUL 1, MINNESOTA 


ARE YOU SUPPLYING THE ENVELOPE NEEDS 


Of The Banks In Your Community ? 


The Justrite Line of Banker’s Envelopes is complete and will enable you to fill the 
entire envelope requirements of your Bank Customers. Envelopes have always been 
leaders for other types of Bank printing business—and a single source of supply covering 
all Bank needs will be appreciated. 
Study the needs of your Bank and get this profitable business. The Justrite Bank Line 
is complete—and specialty items are our business. 
@ BANKERS MAILING Envelopes — made 

of tough Justrite Fibre in Window 

and mailing styles. 

@ TAMPERPROOF or Safety Express En- 
velopes — for Registered Mail — Open 

End or Open Side styles, either flat 


@ CHECK ENVELOPES — to fit standard 
mailing—available with 


@ COIN Envelopes—to accommodate vary- 


@ BANK-BY-MAIL System — a complete 


Bank 


* 
Policy Jackets—Open 
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WE'LL BREAK THE ICE... 
YOU STEER THE SHIP 


USE 





~ WHEN YOU WANT To KNOW, 


ig Rising 


ASK YOuR PRINTER. . 


Rising Paper Company 


The above advertisement 
appears in leading executive, 


advertising, and sales promotion magazines 


FORMS THAT CAN 


“the it/ 


~forms that Stay clear 


won't crack up under = legible~that 


is right for the job”! 
Rising Bond 
V 25% rag 


V envelopes j In n6 sizes 
V excellent 


V white and 5 colors 


V4 weights 


Y,. Gravure or letterpress 





*GO TO AN ExpeRr, 


Papers 


- HE KNOWS Paper, 


Housatonic, Mass. 





We believe that our consumer ads, like the one above, 
help break the ice of consumer resistance—speed up 
the cycle of taking the order and producing it at its 


best. 


Such ads serve paper maker, printer and consumer 


alike. 


And because you are an expert we think you'll 
want to select Rising Bond when the call is for 


quality. 





Rising Papers 


PRINTING AND TECHNICAL 





D 
Feit, 
rated aS if they 
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